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Academic Odyssey: FBA Undergraduate Students’ Handbook 

The Academic Odyssey: FBA Students’ Handbook of the Faculty of Business Administration (FBA) offers 

comprehensive information regarding academic programs, policies, and resources available at American 

International University-Bangladesh (AIUB). This student handbook and other official supplements do not constitute 

a contract. The catalog provisions are typically provided as outlined; however, AIUB preserves the right to amend 

the information, including but not limited to academic graduation requirements, without offering actual or 

constructive notice to individual students. 

Students must ensure they complete their academic programs and fulfill all requirements. The students must 

remain informed about the current graduation requirements and any modifications to their specific degree program. 
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Why choose AIUB? 

Since its inception, AIUB has been committed to providing, maintaining, and enhancing an educational environment 

conducive to learning, not only for those who come to learn but also for those who impart it. For three decades, we 

have been committed to providing students with enriching undergraduate and graduate experiences with the right 

combination of all the essential components required for attaining excellence in learning. All our infrastructural and 

research facilities, and the support of competent and compassionate faculty, make AIUB a truly dynamic learning 

environment where tomorrow's leaders are created. If you are looking for a state-of-the-art academic program and 

faculty that is second to none, aiming to acquire an educational experience that will propel you toward the future, 

then AIUB is your answer. Over 13,000 students are currently pursuing their dreams, following in the footsteps of 

more than 39,000 graduates before them, who have experienced AIUB's high standard and excellence in 

education. Over the years, graduates have successfully placed themselves in every imaginable sphere of the 

career spectrum, both nationally and internationally, making their mark in the world and making us and the nation 

proud. So, what are you waiting for? Come, join AIUB and be a force to be reckoned with! 
 

Vision of American International University-Bangladesh 

American International University-Bangladesh (AIUB) envisions promoting professionals and excellent leadership 

catering to the technological progress and development needs of the country. 
 

Mission of American International University-Bangladesh 

American International University (AIUB) is committed to providing quality and excellent computer-based academic 

programs responsive to the emerging challenges of the time. It is dedicated to nurturing and producing competent 

world-class professionals imbued with a strong sense of ethical values ready to face the competitive world of arts, 

business, science, social science, and technology. 
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Message from the Chairperson 

 
 

 

 
                                                                                     Nadia Anwar 
                                               Chairperson and Founder-Member 
                                                                              Board of Trustees 
                            American International University-Bangladesh 
 

The exponential growth and advancement of our esteemed university stand as a testament to a confluence of 

pivotal factors intricately woven into the fabric of the institution's significant structures and dimensions. A 

harmonious interplay between academic and non-academic elements has given rise to the university that delivers 

rich and substantive services to our valued stakeholders. AIUB's transformative journey spans over three decades, 

shaping it into a paragon of academic and professional excellence. 

Within our academic landscape, the Faculty of Business Administration (FBA) stands as a beacon of dynamism 

and academic prowess. As a dedicated business professional, I am committed to ensuring the enduring quality and 

excellence of the FBA. Our vibrant faculty comprises highly educated, dedicated, and experienced members, 

delivering a curriculum that evolves in sync with the demands of the national and international job markets. 

As the Chairman of the Board, I am privileged to lead the Faculty of Business Administration (FBA) towards 

sustained brilliance. My vision and strategic planning are evident in our innovative thinking and creative initiatives, 

which aim to produce graduates seamlessly integrated into the business sector capable of meeting the industry's 

evolving demands. I am actively engaged in formulating forward-thinking policies and programs that incorporate 

contemporary and futuristic components, aligning with the rapid advancements of the modern world. 

I warmly invite you, our valued stakeholders, to join us on this exciting journey. Your trust in our foundation of 

excellence in business education and career development is crucial and the cornerstone of our success. Together, 

let us forge a path toward success and create a lasting impact on the dynamic landscape of business education. 

 

Nadia Anwar 

Chairperson and Founder-Member 

Board of Trustees 

American International University-Bangladesh (AIUB) 
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Message from the Vice Chancellor 
 

 

                                                              
 

                      Professor Dr. Saiful Islam 
                                                                              Vice Chancellor 
                        American International University-Bangladesh 
 

It gives me immense pleasure to extend a warm welcome to all the students at American International University-

Bangladesh (AIUB). As the Vice Chancellor, I am honored to be a part of this esteemed institution, and I am excited 

about the academic journey that awaits each and every one of you. 

Our Faculty of Business Administration (FBA) is renowned for its commitment to academic excellence, novel ideas 

and thoughts, and holistic development. As you embark on this educational adventure, I encourage you to embrace 

the opportunities for learning and personal growth that AIUB provides. The student handbook is a valuable guide, 

offering insights into the academic policies, resources, rules, and vibrant campus life that awaits you. 

In the Faculty of Business Administration, we are dedicated to nurturing future leaders and professionals who are 

well-versed in their chosen fields and equipped with the skills and mindset to thrive in a dynamic global 

environment. Our distinguished faculty members are here to support and guide you, ensuring that your academic 

experience is enriching and transformative. 

The handbook contains essential information about the curriculum, assessment procedures, and the various 

support services available. I encourage you to familiarize yourself with the contents of this handbook and utilize it 

as a reference throughout your academic journey. AIUB is more than just a place of learning; it is a community that 

values diversity, creativity, and collaboration. Make the most of your time here by engaging in extracurricular 

activities, networking with peers, and exploring numerous personal and professional development opportunities. 

I wish each of you a successful and fulfilling academic year. Remember, your success is our success, and together, 

we will shape a future filled with achievements and positive contributions. 

Welcome to AIUB's Faculty of Business Administration (FBA), where knowledge meets opportunity! 

 

Professor Dr. Saiful Islam 

Vice Chancellor 

American International University-Bangladesh (AIUB) 
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Message from the Dean, Faculty of Business Administration 
 

    
 
Professor Dr. Anwar Hossain 
                              Advisor and  
                       Dean-in-Charge,  

                                              Faculty of Business Administration,  
                          American International University-Bangladesh 
 

The Faculty of Business Administration (FBA) began its journey with the Management Information Systems (MIS) 

major in 1994, established by Dr. Anwarul Abedin, Founder Chairman of AIUB. The MIS degree program became 

popular because it was proactive and kept the national and international job market needs in mind. To sustain the 

development and meet stakeholders' requirements, the BBA program gradually offered concentrations in 

Accounting (ACT), Business Economics (BECO), Business Analytics (BA), Finance (FIN), Human Resource 

Management (HRM), Innovation and Entrepreneurship Development (IED), International Business (IB), Investment 

Management (IM), Management (MGT), Management Information Systems (MIS), Marketing (MKT), Operations 

and Supply Chain Management (OSCM), and Tourism and Hospitality Management (THM). This BBA program with 

varying specializations is highly recommended to shape the future of the young generation for their career 

Development. 
BBA course curricula are OBE-based and are updated regularly by obtaining feedback from industry experts and 

other stakeholders. Furthermore, a strong network has been established by sharing knowledge and resources 

among local and international educational institutions, organizations, NGOs, and industry. To complete the 

undergraduate program (BBA), 140 credits, including an internship, are required. Our students receive assistance 

from the administration, including the Office of Placement and Alumni (OPA), the Office of Student Affairs (OSA), 

and the Virtual University Expert System (VUES). 
The Faculty of Business Administration (FBA) maintains strong relationships with professional institutions, including 

DCCI, BSHRM, ICAB, ACCA, ICMAB, and others. Moreover, it has signed collaboration agreements and MoUs 

with numerous institutions for student exchange, internship facilities, and sandwich programs with foreign 

universities. The students acquire knowledge, skills, and capacity development for creative leadership. 
The BBA program always enhances its educational facilities and infrastructure to adapt to the demands of change 

and society's needs. Its teaching and learning quality complies with the national and international standards of 

quality and excellence, including those of professional bodies and organizations. The evidence of this is that 

graduates serve in leading roles in many renowned organizations in every sector at home and abroad. The BBA 

program ensures adequate quality and excellence, resulting in the international accreditation of the FBA program 

by an international accrediting body, PAASCU. This program is also a member of AACSB and ACBSP (USA), a 

premier organization for advancing business education programs. 
The program also includes a curriculum that reflects high ethical standards and co-curricular activities such as 

cultural events, sports, and community outreach programs. 
I would like to welcome you all to FBA, Where Leaders are created in Business. 
 
 
Prof. Dr. Anwar Hossain 
Advisor and Dean-in-Charge, Faculty of Business Administration (FBA)  
American International University-Bangladesh (AIUB)  
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Faculty of Business Administration 

Building Capacities and Competencies 

In keeping with the tradition of excellence and in pursuing its mission and vision, the Faculty of Business 

Administration of American International University-Bangladesh (AIUB) is continuously searching for new horizons 

to make the learning process attuned to the emerging demands for world-class business education. The 

unpredictable business environment would need a strategic intervention to make the academic programs relevant 

and responsive to these changes and challenges. Foremost is the fast-advancing technology, which has made a 

dramatic change in the way business is conducted throughout the world. The government has laid down policies 

and strategies, as well as non-government organizations and institutions, to complement the evolution of 

technology. The country’s human resources must have knowledge and skills to keep them abreast of these 

continuous developments. University plays an essential role in educating and providing relevant experiences to 

students in their quest for globally competitive knowledge and skills to cope with emerging challenges in the world 

of business. The Faculty of Business Administration is one of the prosperous faculties of the university. It is 

continuously restructuring its curricular program and courses, upgrading faculty competencies and facilities 

improvements, and adapting new teaching strategies in response to the needs and demands of the times. 
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Build on your Strengths 
At AIUB, there is no such thing as “one size fits all.” You can tailor your programs to meet your expectations and 

interests. Various highly regarded programs and courses delivered in English provide an in-depth experience that 

the Faculty of Business Administration competently matches. 
As a student in a full-time program, you can select from several departmental specializations and minors, or 

complete specializations in two concentrations. You may build on existing strengths or expand your knowledge in 

a new business discipline. Many departmental elective courses are offered each year, along with several 

contemporary topics and seminars addressing the latest business trends. 

 
 Overview 

In keeping with the tradition of excellence and in pursuing its mission and vision, the Faculty of Business 

Administration of AIUB is continuously searching for new horizons to make the learning process attuned with 

the emerging demands for world-class business education. The unpredictable business environment would 

need a strategic intervention that would make the academic programs relevant and responsive to these changes 

and challenges. Foremost is the fast-advancing technology, which has made a dramatic change in the way 

business is conducted throughout the world. Policies and strategies have been laid down by the government 

and non-government organizations, and institutions to complement the evolution of technology. Human 

resources of the country need to be equipped with knowledge and skills to make them abreast of these 

continuous developments. The University plays an important role in educating and providing relevant 

experiences to the students who are in quest of globally competitive knowledge and skills to cope with the 

emerging challenges in the world of business. The Faculty of Business Administration is one of the prosperous 

faculties of the university. It is continuously restructuring its curricular program and courses, upgrading faculty 

competencies, facilities improvements and adapting new teaching strategies in response to the needs and 

demands of the times. 
 

 Vision of the Faculty of Business Administration (FBA), AIUB 

The Faculty of Business Administration relentlessly pursues sustainable, excellent business administration 

programs, whose graduates are equipped with competent learning domains and a strong sense of ethical 

values, ready to meet the emerging demands and requirements of the global and local markets.  
 

 Mission of the Faculty of Business Administration (FBA), AIUB 

The Faculty of Business Administration is committed to promoting and imparting socially relevant, business-

oriented curricular programs; establishing stronger and sustainable partnerships with the industry and 

employment sectors; and nurturing competent professionals and business leaders with high ethical standards, 

adaptive to the changing environment of the local and global economy. 

 Objectives of the Faculty of Business Administration (FBA), AIUB 

1. Academic Excellence:  
Continuously enhance the quality of business education through curriculum development, faculty 

development, and adoption of innovative teaching methodologies to meet international standards.  
 

2. Industry Collaboration:  
Forge strong and sustainable partnerships with industries and employment sectors to ensure that academic 

programs are aligned with market needs and to facilitate practical learning experiences for students. 
 

3. Ethical and Social Responsibility:  
Instill a strong sense of ethical values and social responsibility in students, preparing them to contribute 

positively to society and the business community.  
 

4. Research and Innovation: 
Promote a culture of research and innovation among faculty and students to contribute to the advancement 

of business knowledge and practices.  
 

5. Global Competence: 
Equip students with the skills and knowledge necessary to compete and excel in both local and international 

business environments. 
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 Goals of the Faculty of Business Administration (FBA), AIUB 

The Faculty of Business Administration (FBA) at AIUB delivers globally competitive business education through 

academic excellence, faculty development, and innovative teaching. It ensures strong industry collaboration for 

employability, promotes ethical and social responsibility, and fosters research and innovation. FBA prepares 

globally competent graduates through modern infrastructure, lifelong learning, and global engagement, 

empowering them to lead in dynamic business environments and contribute meaningfully to national 

development and societal well-being. 
 

 Special Features of FBA, AIUB 
 First Internationally Accredited BBA, MBA, and EMBA programs by the PAASCU. 
 All programs are attuned to the Outcome-based Education (OBE) curriculum according to BNQF, followed 

by a graduate profile. 
 Research-focused KSA-based Interactive and Participative Teaching-Learning process is followed. 
 Innovation and ESG-focused curriculum, Business Incubation Center, and Business club activities inspire 

graduates to pursue entrepreneurial careers and start-ups.  
 The majority of the faculty members hold terminal degrees, such as Ph.D.s, and have expertise in different 

business spheres. 
 Active in Community Involvement and Industry-Academia Linkages.  
 Successfully arranging job fairs every year.  
 More than 18,555 graduates (as of the 21st Convocation) from FBA are employed in different local and 

international organizations and academia. 
 Faculty and Student Exchange Programs with reputed Universities across the globe. 
 Offers attractive discounts, scholarships, and need-based financial aid to meritorious students. 
 Equipped with modern classroom facilities, rich library resources, sports complex, gymnasium, prayer 

rooms, swimming pool, day-care center, medical and mental health support centers, etc. 
 Alumni representation in the Curriculum Committee and Industry Advisory Body of FBA. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 Admission Process 
Students must be formally admitted to the BBA program prior to registering for courses. The application for 

admission form is available at the university (https://admission.aiub.edu/). The completed application form and 

the required documents should be submitted to the online portal. After verifying the educational information 

documents, the applicants may proceed to payment verification. After the verification, the applicant can 

download the admit card from the portal before attending the admission examination. 
 

 Admission Schedule 
 

Sample Admission Schedule of the upcoming Summer 2024-2025 Semester (Slot 1) 
Details Date 

Deadline for Online Admission Form Submission APRIL 27, 2025 (Sunday) 
Deadline for Online Admission Form Payment APRIL 29, 2025 (Tuesday) 

Admission Written Examination (On-Campus) 
MAY 08, 2025 (Thursday) 

Undergraduate -12:00 PM and Postgraduate - 06:30 PM 
Written Result MAY 13, 2025 (Tuesday) 

Viva Examination (On-Campus) 
MAY 14 & 15, 2025 (Wednesday and Thursday) (A 

specific schedule will be published with the written results) 

Final Result 
MAY 18, 2025 (Sunday) In the AIUB homepage 

noticeboard (https://www.aiub.edu/) 
Admission & Registration MAY 19 - 21, 2025 (Except Govt. Holidays) 

Orientation Department-wise specific schedule will be published 
Freshmen Class Starts (SUMMER 2024 - 2025) JULY 07, 2025 (Tentative) 

 
*** Admission & Registration (Online): After the results are published, selected candidates can complete 

the online admission and registration process immediately. After successfully completing admission and 

registration, freshman students will receive their AIUB student ID and AIUB official student email address on 

the Microsoft Office 365 Education platform. With this email address, AIUB students are entitled to all official 

applications of the Microsoft Office 365 Education platform, including MS Teams (the official online teaching-

learning platform of AIUB). 
 

*** Selected candidates are encouraged to complete their admission process through the online portal 

(https://admission.aiub.edu/ ). But, if it is more convenient for the candidates to complete the admission 

process on campus, they must follow the safety & security protocols while on the premises. The candidate's 

academic credentials must conform to the requirements of the university's respective programs (as stated 

below). Any discrepancy will be considered a major disciplinary violation and may lead to cancellation of 

admission. Kindly check the Notices on the AIUB Website for relevant announcements regularly. In case of 

any issues, please email us at apply@aiub.edu 
 

The applicants can view the detailed information about the Admission Schedule from the AIUB Website 

(https://www.aiub.edu/admission).  
 
 Admission Requirements  

To sit for the admission test in the BBA program, a student must successfully pass the HSC examination or 

equivalent degree and meet the minimum requirements set by the Faculty of Business Administration, which 

is subject to revision at any point. A total GPA of 5.00 with a minimum GPA of 2.50. Minimum GPA 2.5 in O’ 

Levels with no grade lower than ‘D’ among the best Five (5) subjects, and Minimum GPA 2.0 in A’ Levels in 

Two (2) Subjects. (Scale: A=5, B=4, C=3, D=2 & E=1). Only 1 E grade is acceptable, combining the best Five 

(5) subjects in ‘O’Levels’ and the best Two (2) subjects in A’ Levels. High School Diploma/International 

Baccalaureate with a minimum grade of B and GED results will not be accepted.  
 

 Required Documents for Form Submission:  
 

 Attested Photocopy of all Board Mark Sheets and Certificates/Testimonial.  
 Three copies of Recent Formal Colored & Clear Passport Sized Photographs.  
 Recent A’ Level Appeared candidates are required to submit attested photocopy of A2 Statement of 

Entry and Mark Sheets of their A’S LEVEL Exam (with cash in code).  
 Recent HSC Appeared candidates are required to submit Appeared Certificate, attested photocopies of 

HSC Admit Card & Registration Card. 

https://admission.aiub.edu/
https://www.aiub.edu/
mailto:apply@aiub.edu
https://www.aiub.edu/admission
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 Applicants in the Freedom Fighter category are requested to submit an attested photocopy of  (i) 

“Provisional Certificate” from the Ministry of Liberation War Affairs. (ii) Mukti Barta (iii) Gazette  (iv) 

“National ID” of the freedom fighter/Birth Certificate/ Any official paper with date of birth / Death 

Certificate of the Freedom Fighter (v) Freedom Fighter Number [for Online Verification at 

https://molwa.gov.bd/].   
 

***Selected applicants in the Freedom Fighter quota must bring all these original papers during 

admission.  
 

Written Exam Waiver Conditions (will be called for viva interview):  
 Minimum score of 1650 in SAT for undergraduate program out of 2400   
 Minimum score of 1106 in SAT for undergraduate program out of 1600   

 

The details are mentioned on the AIUB website (https://www.aiub.edu/admission).   
 

 International Students 
AIUB promotes diversity by encouraging international students worldwide to pursue their education at 

AIUB. AIUB Faculty of Business Administration encourages enrollment of students from other countries. 

The university will admit international applicants with academic credit validation for comparable courses 

completed. International students are encouraged to review the admission requirements, apply to their 

desired programs, and pursue their dreams. 
To apply to American International University-Bangladesh (AIUB) as an international student, applicants 

are required to provide the following items: 
 

 Admission Form: 
 Submit the Completed Admission Form. 

 

 Academic Records: 
 All certified scanned copies of the original educational records must be submitted. If the original 

copy of this record is written in a foreign language, a certified English translation is required. 
 TOEFL/IELTS/GRE/GMAT/SAT scores are required (as applicable) of all applicants, except those 

from countries where English is the only official language, as evidence of adequate proficiency in 

English. The minimum acceptable score for TOEFL and GMAT/GRE is 550, and for SAT, it is 1650. 
 Submit two letters of recommendation/testimonials with the application. 
 

 Financial Records: 
All international students must submit a Certification of Financial Records or a Bank Statement 

guaranteeing that they have sufficient funds available to cover the necessary educational and living 

expenses for completing their studies here at AIUB. The Record or Statement of Accounts can be in 

the student's name or the Guardian/Parent(s) name. It should be noted that Scholarships, Financial 

Aid, and Loans are NOT available to International Students. 
 

 Medical Records: 
A student must submit an authentic document proving that he/she has completed the hepatitis A and 

B series and must include a tuberculin test. 
 

 Deadline: 
To apply to American International University-Bangladesh as an international student for any of our 

Fall or Spring Semesters, applicants must apply at least two months before the commencement of 

classes. (Please check the web page for the Commencement Date of each Semester.) 
 

 Application Process: 
Upon receipt of all the above items, the applicant's file will be presented to the Admissions Department 

of the American International University-Bangladesh for the admission decision. The admission 

department will duly inform the applicant of the decision. 
 

 Special Note: 
 All International Students are expected to make their own arrangements for housing. However, 

necessary assistance will be provided where applicable or whenever needed. 
 After being accepted by the University, students must complete the relevant documentation 

processing for their Student Visa purposes. The University is not responsible for arranging Visas 

for foreign students. 
 Please be informed that including any false information constitutes grounds for dismissal from the 

University. 
Students can view the details of International Students on the AIUB website 

(https://www.aiub.edu/admission/international-students).   

https://www.aiub.edu/admission
https://www.aiub.edu/admission/international-students


 Conditional Admission 
Students may be temporarily admitted to the university pending the availability of a particular examination 

result and transfer of credentials. Once the university receives whatever has been pending, the student 

will receive regular admission to the Faculty of Business Administration. The university reserves the full 

right to grant or reject a prayer for conditional admission. 
 

 Registration 
Registration and Enrollment are the processes by which one is enrolled as a student at the university for 

a particular semester. Registration includes advisement and course entry, and results are included in a 

schedule of classes. Enrollment includes payment of tuition and other charges during a prescribed 

semester. The student has the following responsibilities. 
 To become familiar with the University’s Academic Calendar, which appears in the Catalog and several 

other media throughout the university. Familiarity with the calendar facilitates adherence to the 

registration process. The process helps to ensure that the student will be enrolled in the required 

courses. 
 To complete registration according to the university policy and regulations. 
 To consult the academic advisor and secure appropriate signatures on the required forms. This will 

ensure proper course sequences and the student’s curriculum is followed. 
 
A late registration fee will be charged if a student has not completed registration by the end of the specified 

registration date. A student enrolling for a semester must follow the following registration procedures: 
 Secure the expected courses by online pre-registration before the final exam of the previous semester. 
 Confirm the pre-registration through the online registration system of the university. 
 Pay all the required fees within 24 hours of registration. Otherwise, the registration will become invalid. 

 
 Admission Policy 

 

 Non-Discriminatory Admission Policy 
AIUB admits qualified and selected students of any age, gender, sexual orientation, race, disability, 

color, religion, and national or ethnic origin to all the rights, underrepresented groups, privileges, 

programs, and activities generally accorded or made available to students. 
 

AIUB does not discriminate based on: 

o Age 
o Gender or gender identity 
o Sexual orientationn 
o Race 
o Disability 
o Color 
o Religion 
o National or ethnic groups 
o Under represented groups 
o Under privileged groups 
o Non-traditional Students* 

 

in administration of its educational policies, admissions policies, scholarship programs, and other 

programs. 
 

*Non-Traditional Students (Definition): An applicant who has completed a degree that is equivalent 

to the requirement but not specifically mentioned in the University Grants Commission (UGC)’s list of 

requirements. [But the degree that is exclusively barred in the UGC list of requirements will not be 

acceptable]. The equivalency of the degree must be recommended by the admission interview 

committee/ faculty dean/ administration based on verification of relevant documents. The final 

decision of the admission is at the discretion of the AIUB Management. 
 

The details are mentioned on the AIUB website (https://www.aiub.edu/admission/admission-

policy/aiub-non-discriminatory-admission-policy).  
 
 

https://www.aiub.edu/admission/admission-policy/aiub-non-discriminatory-admission-policy
https://www.aiub.edu/admission/admission-policy/aiub-non-discriminatory-admission-policy


Page 11 of 91 
 

 Admission Policy for Students with Disability 
The American International University–Bangladesh (AIUB) is committed to providing equal opportunity 

to the qualified and deserving candidates regardless of age, gender, sexual orientation, race, disability, 

color, religion, underrepresented groups, and national or ethnic origin. 
AIUB promotes academic freedom among applicants with disability as a commitment towards an 

inclusive society. 
Admission application of candidates with disability will be assessed based on the following criteria: 
(AIUB does not discriminate based on :) Not a complete sentence. 

o Admission applicants under this category must meet the disability criteria as defined by the 

‘Bangladesh Persons with disabilities rights and Protection Act 2013’ and must provide 

documentation to verify this. 
o Applicants must meet the minimum standards for admission 

 for undergraduate: SSC/HSC/O’level/A’Level results 
 for graduate: see (a), undergraduate results 

o Recommendation from the admission interview committee/ faculty dean/ administration based on 

the availability of adequate campus facilities to overcome the type of disability. 
o The final admission decision is at the discretion of the AIUB Management. 

 

The details are mentioned on the AIUB website (https://www.aiub.edu/admission/admission-

policy/aiub-admission-policy-for-students-with-disability).   
 

 Admission Policy for Underrepresented Groups 
The American International University–Bangladesh (AIUB) is committed to providing equal opportunity 

to the qualified and deserving candidates regardless of age, gender, sexual orientation, race, disability, 

color, religion, underrepresented groups, and national or ethnic origin. 
AIUB promotes academic freedom among applicants from underrepresented groups (e.g., ethnic 

minorities, low-income, non-traditional*, 3rd Gender, newly settled refugees) as a commitment to an 

inclusive society. 
Admission applications of applicants coming from the underrepresented group will be assessed based 

on the following criteria: 
 

 Admission applicants under this category must submit relevant documents that can be verified to 

identify the status of the underrepresented group. 
 Applicants must meet the minimum standards for admission 
 for undergraduate: SSC/HSC/O’Level/A’Level results 
 for graduate: see (a), undergraduate results 

 Recommendation from the admission interview committee/ faculty dean/ administration supporting 

the application. 
 The final admission decision is at the discretion of the AIUB Management. 

 
*Non-Traditional Students (Definition): An applicant who has completed a degree equivalent to the 

requirement but not explicitly mentioned in the University Grants Commission (UGC)’s list of requirements. 

[But the degree exclusively barred in the UGC list of requirements will not be acceptable]. The admission 

interview committee/ faculty dean/ administration must recommend the degree's equivalency based on 

verification of relevant documents. The final decision of admission is at the discretion of AIUB 

Management. 
 

The details are mentioned on the AIUB website (https://www.aiub.edu/admission/admission-policy/aiub-

admission-policy-for-underrepresented-group-).   
 

 Fees and Scholarships 
The purpose of the Scholarship is to help deserving students at American International University-

Bangladesh (AIUB) bridge the gap between the cost of education and their financial resources. 
 

 Tuition Fees 
TUITION and other FEE STRUCTURE (in BDT) - Effective from SUMMER 2024-25 Semester 
Effective only for Incoming Freshmen/ Transferees/ Readmission from the SUMMER 2024 - 2025 

Semester. 
 
 

https://www.aiub.edu/admission/admission-policy/aiub-admission-policy-for-students-with-disability
https://www.aiub.edu/admission/admission-policy/aiub-admission-policy-for-students-with-disability
https://www.aiub.edu/admission/admission-policy/aiub-admission-policy-for-underrepresented-group-
https://www.aiub.edu/admission/admission-policy/aiub-admission-policy-for-underrepresented-group-


For the BBA Program, Faculty of Business Administration 
Degree Program Tuition Fee per credit hour (in BDT) 

Bachelor of Business Administration (BBA) 7,000/- 
 

Other Fees 
Sl No. Items Amount in BDT Applicable 

1 Admission Fee 25,000/- Once during admission* 
2 Verification Fee 2,000/- Once during admission 
3 Student Activities and Facilities Fee  

(Per Semester) 
10,000/- Per Semester 

4 Computer Lab Fee 2,500/- Applicable as per the curriculum 
* Applicable during readmission 
 

 All other fees are non-refundable except Tuition fees according to the University policy. 

 All fees are subject to change without prior notice. 

 AIUB Reserves the right to update the tuition fee structure at any time. 
  

Students can view the tuition fee and other fee structures on the AIUB website (https://www.aiub.edu/tuition-

fee).  
 

 Scholarship (tuition fee waiver only) and Financial Aid Policy 
This policy's purpose is to help the deserving students of American International University-Bangladesh 

(AIUB) bridge the gap between the cost of education and their financial resources. 
At AIUB, the categories of Scholarship (tuition fee waiver only) and Financial Aid are as follows: 

 

1. Scholarship 
A. Academic 

i. Merit Based Scholarships (For Freshman students) 
ii. Academic Scholarship for Regular Students 
iii. Dr. Anwarul Abedin Scholarship for female Undergraduate Students 
iv.Mrs. Hasna Abedin Scholarship (Proposed) 

 

B. Extra-Curricular 
i. National Talents Scholarships 
ii. Sports Scholarships 
iii. Club Scholarships 
 

 

2. Financial Aid 
i. General Need Based Tuition Fee Waiver 
ii. Freedom Fighter Waiver 
iii. Alumni Tuition Fee Waiver 
iv.Corporate Tuition Fee Waiver 
v. Sibling Waiver 
vi.AIUB Employee Waiver 
vii. AIUB Employee Dependent Waiver 
viii. On-campus jobs 
ix.Volunteer Scheme 

 

Note: One student is entitled to receive scholarship in only one category. If in any case, a student qualifies 

for scholarship in more than one category; s/he would be entitled to the one of higher percentage (as and 

if applicable). 
 

The requirements for Scholarships and Financial Aid can be viewed from the AIUB Website 

(https://www.aiub.edu/admission/scholarships).  
 

 Procedure to Apply Online 
Steps in the Online Admission Form Fill-up: 
Step 01: Login (create a new applicant or use an already created user name) at http://admission.aiub.edu  
Step 02: Fill up all required fields with correct data and upload a recent color photograph and academic 

papers (in JPG format) 
Step 03: Take printouts of the Applicant Copy and preserve it for future references. 

https://www.aiub.edu/tuition-fee
https://www.aiub.edu/tuition-fee
https://www.aiub.edu/admission/scholarships
http://admission.aiub.edu/
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Step 04: Usually it requires 24 hours (72 hours for weekends) to verify the educational information. 

Applicants may proceed to Payment after the Verification is done. 
Step 05: After the Verification is done. Applicant can download the Admit Card from the Portal before 

attending the Admission Examination. 
Step 06: Bring the Admit Card for the Admission Examination. 
 

The applicant can view the admission application details from the AIUB Website 

(https://www.aiub.edu/admission).  
 

 Admission Test 
For admission into the BBA program, every candidate must fulfill the admission requirements before they 

can sit for the admission test. Each applicant will have to pass the admission test administered by the 

university. The admission examination tests each student's potential to pursue the BBA program 

successfully. Candidates must demonstrate their formal academic abilities and qualify for the written test 

and viva. Students with inadequate qualifications may be advised to take non-credit courses, such as 

Remedial English/ Remedial Mathematics, before pursuing their BBA program. Information regarding the 

style of the admission test can be obtained from the University’s website. 
 

 Retention of Application Files 
Applications for admission will be kept for two semesters from the original date of receipt. They will 

become invalid if they are not processed during this period.  
Applications for admission, which are processed and acted upon, will be kept for two semesters from the 

date of acceptance. The application will become invalid if a student does not register for any class during 

this period. All documents submitted in connection with an application become the university's property. 
 

 Transfer Students 
The university accepts qualified students who wish to transfer from other universities that the AIUB Faculty 

of Business Administration considers possessing equivalent curricula and standards. Transfer applicants 

must submit official transcripts of all prior academic records. The university reserves the right to decide 

how many credits (courses) will be transferred. Students on academic probation, suspension, or dismissal 

are not eligible for transfer admission. 
Transfer applicants who have been out of school for two consecutive semesters or longer must provide 

the admission office with a statement describing their activities during this period. 
 

 Orientation for Freshmen 
At the beginning of each semester, an orientation program is held for freshmen students who are admitted 

to the University. The orientation program discusses the University's policies and regulations. The Office 

of Student Affairs (OSA) conducts this orientation program and formally welcomes the freshmen. All 

freshmen must attend the orientation program. 
 

 Dropping/Adding or Withdrawing from Courses 
Students may drop or add courses during the designated drop/add period mentioned in the Academic 

Calendar. Courses must be dropped or added using the registration system and following university 

policies. 
Course withdrawal begins after the end of the drop/ add period. Students who wish to withdraw from an 

individual course must obtain a course withdrawal form from the Office of Registration and Records. 

Adjustment of tuition fees will be determined by the Accounts Office, confirming the university's 

established policies. 
A student who has Dropped or Withdrawn (Official or Unofficial) a course will not be eligible for any 

Scholarship, Academic Honors, or Awards. 
 

 
 
 
 
 

https://www.aiub.edu/admission
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The Academic Regulations are mentioned in details at the AIUB Website at the following link: 
(https://www.aiub.edu/academic-regulations)  
 
 

 Semester System 
The university's academic year incorporates two regular semesters and one optional semester.  
The duration of all Spring and Fall Semesters is 17 weeks. Summer Semester is optional and 12 weeks. 

Sl. Semester  From   Till 
1 Spring (17 Weeks) January   April 
2 Summer (12 Weeks) May   August 
3 Fall (17 Weeks)  September  December 
 

 Academic Calendar 
 

Sample Academic Calendar of Spring 2024-2025 Semester 
2025 Date Details 

February 

24 (Monday)  Freshman Students’ orientation** 
25  First Day of Classes  

23 – 1 March 
27 Last date of registration payment and validating registration. 

27 & 2 
Mar Adding/ Dropping** 

March 
2 – 8* 

6 Submission of TSF and course description 
8 Automatic conversion of UW, I, blank grades of the previous semester to F 

9 – 15* 15 Makeup of Sunday Class (Online) 
16 – 22* 22 Makeup of Monday Class (Online) 

April 

6 – 12 10 Last date of the 2nd installment of registration payment (for 3 installment 
scheme) 

13 – 19 
 Permit collection for the Mid-term exam 
 Laboratory midterm exams 

19 – 26  Midterm Exam** 
27 – 3 May 3 May Deadline for submitting Midterm Grades 

May 

4 – 10 
10 Midterm Grades Locked 

 TPE 
 Pre-registration for Summer 2024-25** 

11 – 17 17 Makeup of Tuesday Class (Online) 
18 – 24 24 Makeup of Wednesday Class (Online) 
25 – 31 29 Deadline of the Last installment of registration payment. 

June 

1 – 7 
 Laboratory Final exams 

7 Permit collection for final exam 
14 – 21  Final Exam** 

 28 Deadline for final grade submission 

22 – 5 July 

5 July Final Grades locked 
 Set B exams 
 Semester break, Release of grades,  

Final Registration for Summer 2024-25** 
 July 28, 2025  Automatic conversion of UW, I grade of this semester to F 

***AIUB reserves the right to change the academic calendar. 
 

As the Academic Calendar differs for the three Semesters, the students can view the current semester’s academic 

calendar from the AIUB Website (https://www.aiub.edu/academic-calendar).  
 

 Teaching Method and Medium of Instructions 
The medium of instruction for all academic programs at AIUB is English. Each course focuses on the 

students' intellectual development and incorporates various teaching methods to make the students 

proficient in the course. This ranges from case analysis, project work, presentations, research, group 

assignments, competitions, and simulations. This holistic approach enables students to build their 

analytical abilities, develop professionalism and teamwork, as well as practically apply theoretical 

knowledge to derive innovative solutions for challenges and uncertainties, all of which are essential to 

thrive and survive in the real-life opportunities of the job market in Bangladesh and around the world today. 
 
 

https://www.aiub.edu/academic-regulations
https://www.aiub.edu/academic-calendar
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 Sequence of Courses 
Students must complete the ‘prerequisites’ of every course to proceed to the advanced classes and 

undertake the departmental electives accordingly. Hence, students must follow the proper sequence of 

courses for their degree requirements.  
The students can view the course list and follow the sequence of courses in the BBA Program: 
(https://www.aiub.edu/faculties/fba/programs/undergraduate/bachelor-of-business-administration-bba)  
 

 Academic Load for Regular Full-time Students 
Minimum Number of Academic Load (Program and Semester wise) [For Scholarship/ Waiver/ Award] 

 

Program   Spring / Fall  Summer 
Undergraduate        15-16 Credit Hours 9 Credit Hours 
Graduate (except EMBA)    12 Credit Hours  6 Credit hours 
EMBA     9 Credit Hours  6 Credit hours 
 

* Effective from Summer 2022-23 
 

 Grading System 
Academic performance in each course is based on continuous assessment. Two major examinations are 

written: the mid-term and final examinations. In between, there are multiple sets of other assessments 

taken throughout the semester, including but not limited to quizzes, in-class evaluations, assignments, 

case studies, etc. Laboratory classes also follow the same evaluation but have practical examinations 

instead of written ones. Each course has a certain number of credit hours. Considering all the assessment 

scores, a letter grade with a specified number of grade points is awarded to students. The grade points 

and their equivalent letter grades are stated below. 
 

Numerical %  Letter Grade Grade Point 
90-100   A+  4.00 
85 - < 90   A  3.75 
80 - < 85   B+  3.50 
75 - < 80   B  3.25 
70 - < 75   C+  3.00 
65 - < 70   C  2.75 
60 - < 65   D+  2.50 
50 - < 60   D  2.25 
< 50   F  0.00 
Incomplete  I   
Withdrawal  W   
Unofficially Withdrawal UW   

 

 Incomplete Course 
Incomplete grades (I) may be assigned at the end of the semester to students who have not finished 

their course requirements (attendance, quizzes, assignments, exams, etc.) with passing academic 

standing. Students must complete the pending requirements for the course within a month of the 

semester ends. Failure to do so may result in an F grade being awarded to the student for that 

particular course. 
 

 Computation of Grade Point Average (GPA) and Cumulative Grade Point Average (CGPA) 
A student’s CGPA (Cumulative Grade Point Average) computation depends on his/her semester GPAs 

(Grade Point Average) and credit loads.  
For example, a BBA Freshman Student takes Foundation Course, Introduction to Business, Business 

Mathematics-1, Financial Accounting, English Reading, and Bangladesh Studies in his/her first semester.  
The Foundation Course is 1 Credit, and all the other courses are 3 Credits. Suppose that he/she receives 

the following grades in those courses. 
 

Course Title   Grade Credit Points 
Foundation Course  A 1 3.75 x 1 = 3.75 
Introduction to Business  A+ 3 4.00 x 3 = 12.00 
Financial Accounting  B+ 3 3.50 x 3 = 10.50 
Business Mathematics-1  A 3 3.75 x 3 = 11.25 
English Reading   A+ 3 4.00 x 3 = 12.00 
Bangladesh Studies  A 3 3.75 x 3 = 11.25 
Total     16                  60.75 

https://www.aiub.edu/faculties/fba/programs/undergraduate/bachelor-of-business-administration-bba


Therefore, the GPA in the first semester of the student (60.75/16) = 3.80 
 

Now, suppose he/she takes Business Management, Principles of Marketing, Business Mathematics-2, 

English Writing, and Micro Economics in his/her second semester.  
 

Suppose that he/she receives the following grades in those courses. 
 

Course Title   Grade Credit Points 
Business Management  A 3 3.75 x 3 = 11.25 
Principles of Marketing  B 3 3.25 x 3 = 9.75 
Business Mathematics-2  B+ 3 3.50 x 3 = 10.50 
English Writing   A+ 3 4.00 x 3 = 12.00 
Micro Economics   C+ 3 3.00 x 3 = 9.00 
Total     15     52.50 

 

Therefore, the GPA in the first semester of the student (52.50/15) = 3.50 
 

Accordingly, the student's CGPA at the end of the second semester (60.75 + 52.50) / (16 + 15) = 3.65. 

 The CGPA will be calculated for consecutive semesters following the above methods. 
 

 Class Attendance 
Students must attend at least 80% of the classes for each course for the semester. It is a mandatory 

component for all courses and their respective grades. Absence exceeding 20% of the required number 

of classes held per semester in each course may result in unofficial withdrawal (UW) from the course or 

even lead to actions being taken as per the university policy. 
 

 Graduation Requirements 
To earn an Undergraduate/ Graduate Degree from AIUB, students must complete their degree 

requirements with a minimum CGPA of 2.50. The respective degree must be completed within an 

equivalent period of a maximum of 1.5 times the normal length that is prescribed for each degree program. 

Extension of this time restriction may be granted for valid reasons at the discretion of the Vice Chancellor. 

Students must acquire the minimum Cumulative Grade Point Average (CGPA), after completion of all the 

requirements of their respective degree programs, effective for their respective Convocation period as 

stated below - 
o 1st – 11th Convocation: 2.50 on a scale of 4.00 
o 12th – 16th Convocation (as of February 2012-16): 2.75 on a scale of 4.00 
o Exception: Students bearing the IDs up to 10-*****-3 (Undergraduate Degree Programs) and up to 09-

9****-1 (Graduate Degree Programs) were granted graduation based on previous CGPA requirement 

of 2.50 on a scale of 4.00 within this period of 12th - 16th Convocation. 
o 17th Convocation onwards (February 2017 onwards): 2.50 on a scale of 4.00 

 

 Total minimum credit requirement to complete the BBA program 
The BBA program consists of 140 credit hours. These credit hours represent General Education 

Foundation Courses of (36 X 3) 108 credit hours, Primary Departmental Elective Courses of (8 X 3) 24 

credit hours, a Capstone Course of 1 credit hour, a Foundation Course of 1 Credit Hour, a Professional 

Development Course of 1 credit hour, and an Internship of 3 credit hours. 
 

 Academic Probation 
If the CGPA of any student (undergraduate and graduate) falls below 2.50 on a scale of 4.00, he or she 

will be placed under academic probation. During academic probation, students are provided with regular 

counseling and guidance to enable them to improve their academic standing. Each probation student is 

placed under a probation counselor for a particular semester, who provides guidance and monitors their 

academic performance throughout the semester. Once placed under academic probation, students are 

provided with a warning and a deadline to recover their CGPA within the following semester. Failure to do 

so may eventually result in cancellation of admission and termination from the university. Once terminated, 

students cannot apply for readmission into the university. 
 

 Retaking Courses 
A student can retake a course if s/he receives a passing grade equivalent to a GPA below 2.50 (on a scale 

of 4.00). 
If a student receives ‘F’, ‘I’, ‘W’, or ‘UW’ grades in a particular course, s/he must retake the course in the 

immediate semester the course is offered. 
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Rules for retaking courses with ‘F’ grade: 

 A student is allowed to retake any course only once. 
 The newly earned grade will be displayed alongside the ‘F’ grade and, in most cases, will not replace 

the ‘F.’ However, the newly earned grade will be considered while calculating the CGPA. 
 A student is allowed to have a maximum of 4 (four) ‘F’ grades in the undergraduate program and 2 (two) 

‘F’ grades in the graduate program. 
 From the 5th ‘F’ grade (undergraduate)/ 3rd ‘F’ grade (graduate) onwards, the grade ‘F’ will be 

considered while calculating the CGPA. (Excessive ‘F’ grades in the transcript may result in the CGPA 

falling below 2.50 and lead to termination from the university.) 
 If the ‘FD’ grade is awarded by any disciplinary committee for any disciplinary violation, it cannot be 

replaced or removed by a new grade under any circumstances. 
 

 Transfer of Credits 
The request for transfer of credentials must be filed with the Registrar's Office through the proper 

documentation and approval process. Students must secure clearance from the Registrar’s Office and 

have the form signed by the respective departments before the transfer of credentials is issued. To be 

eligible for a credit transfer/ course waiver, the transferring student must fulfill the following requirements: 

 Minimum CGPA of 3.50 (or equivalent) from a government-recognized university. 
 Complete at least 60% of their program at AIUB (requirement for convocation/ graduation). 
 Credits/ Courses to be waived must be recommended by the concerned Faculty/ Course Equivalency 

Assessment Committee and approved by the Waiver Committee 
 

 Discontinuance of Studies 
A discontinuation of studies may occur either upon the issuance of a transfer of credits (honorable 

dismissal) by the Office of the Registrar, for a justified cause or upon petition from the student, or upon an 

order of dismissal by the university on grounds of a major offense, specified in the code of conduct for 

students. If a student wishes to temporarily leave the university, they must acquire the permission from 

the office, using the Leave of Absence Form, stating the definite period and reason for the leave. Failure 

to do so may result in the period of absence to be considered to exceed the time limit of maximum 

residency. 
 Prior permission has to be obtained from the Registrar’s Office in case of Discontinuance of studies for 

any reason or purpose. Such discontinuation of studies will be termed as “Leave of Absence”. The 

Leave of Absence Form must be filled out stating the specific reason. Otherwise, the period of absence 

shall be counted against the student and an absence of 2 (two) consecutive semesters without prior 

approval will lead to cancellation of his/her studentship from the University. 
 At the time of rejoining, the student will be subjected to the new/updated policies (if any) regarding the 

academic curriculum, tuition fees, graduation requirements, etc. 
 Student once terminated due to probation, disciplinary or any other reason cannot apply for new 

admission or readmission. 
 Degree/certificate obtained by the student prior to the admission at AIUB, must be from an institution 

approved by the government authorities (as applicable). 
 

 Examination Guidelines 
 Students must wear their IDs properly, ensuring its visibility during the examinations. 
 Students must have their examination permit with them to sit for the exams – the ‘no permit, no exam’ 

policy is strictly maintained. 
 Students must ensure that the invigilator signs the exam permit during the examination period. 
 Students must place all their belongings (backpacks and handbags) beside the permitted materials 

(stationery) in front of the examination room. 
 Students must enter the examination room 15 minutes prior to the examination. Students arriving late 

(by more than 1 hour of the allotted time duration of the exam) may not be allowed to take the 

examination. Latecomers may be allowed to take the examination provided they will not extend the 

examination time limit and will not be provided any additional time for the exam. 
 Cheating of any kind is strictly prohibited during the examinations, punishable with a cancellation of 

the examination, an ‘F’ grade, and warranted disciplinary action. 



 Students are not allowed to leave the room while the exam is ongoing. Students must tend to their 

personal needs before entering the room and beginning the examination. 
 Students must sign the attendance sheet for every examination. 
 Students must switch off all their cell phones during the examination. 
 Students are only allowed to use scientific calculators in the examinations. The use of any other 

digital/programmable device is strictly prohibited. 
 Examination rooms are assigned by the Exam Control Office. 

 

 Appeal for a Course Grade 
Any student who wishes to appeal the final grade of a course must first contact the respective course 

instructor to resolve the issue amicably. If the student then still believes that s/he has been inappropriately 

evaluated in the course by the instructor, s/he may submit a written request to the Controller of 

Examinations to review the process by which the grade was determined and facilitate a mutual settlement 

between the student and the course instructor. If the matter remains unresolved, the student may submit 

a written application addressed to the Vice Chancellor, requesting a review. The Vice-Chancellor may then 

assess the situation and provide a written decision, which will be considered as the case's final verdict. 

The procedure must take place within a week of the grades being issued. 
 

 Student's Code of Conduct 
Students are expected to abide by the university's rules and regulations. Any violations of the code of 

conduct may be considered as a major or minor offense. A minor offense may result in a reprimand, verbal 

or written warning, while a major offense may result in a suspension or termination from the university. 

The assigned disciplinary committee shall determine the severity of the offense and ascertain the 

appropriate action to be taken against the student for misconduct and/or disciplinary violation. The AIUB 

administration reserves the right to take any action deemed appropriate, ranging from show cause, 

suspend, put on probation, to even terminate enrollment, for any disciplinary violation or misconduct, 

regarding the university, its code of conduct, and goodwill, under but not limited to the following 

circumstances: 
 Involvement in any political groups/ activities inside the university or groups banned by the 

Government of Bangladesh, or activities subversive to the nation/ government/ society/ university 
 Forming a student organization without prior approval from the Office of Student Affairs. 
 Failure to meet the financial obligations on schedule. 
 Any subversive act against the State or the University. 
 Having any previous criminal records. 
 Involvement in any verbal or physical act of violence towards any fellow student, employee or 

authority inside the campus. 
 Involvement in any direct, offensive, or derogatory textual or graphical comment made regarding the 

university or any one from the AIUB management, faculty members, officials, students in social 

media, web blogs, web groups, etc. 
 Adopting any unfair means in any examination. 
 Hiding information at the time of admission/verification. 
 
Please note – This is not an exhaustive list of disciplinary violations or misconduct; it is just meant to 

serve as a guideline for the various kinds of issues that may warrant necessary action against the student 

committing the offence. 
 Any student who has any disciplinary record will not be eligible for any kind of Scholarship, Academic 

Honor, or Award. 
 Explanation of the Disciplinary Decisions 
 
Drop - Student found guilty of the relevant disciplinary violation or misconduct may be dropped from the 

particular examination or course for the semester 
 
Suspension - Student found guilty of the relevant disciplinary violation or misconduct may be suspended 

from the university. The timeframe for the suspension will be decided by the Disciplinary Committee, 

during which the student is not allowed to enter the campus premises or participate in any academic or 

co-curricular activities. 
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Termination — A student found guilty of the relevant disciplinary violation or misconduct may be 

terminated from the university, cancelling their enrollment. In this case, the student is not permitted to 

seek readmission. 
 

Appeal - Students found guilty of the relevant disciplinary violation or misconduct, where the Disciplinary 

Committee has made a decision, may submit an application in order to appeal their case for 

reconsideration, provided there are legitimate grounds and valid reasons for doing so. The student may 

only appeal their disciplinary case once in a semester, with a limitation not exceeding 2 appeals, which if 

denied, nullifies the option for any further appeals. 
 

 Dressing & Grooming 
All students at AIUB are expected to be well-groomed and presentable as representatives of the institution 

at all times. Students should dress appropriately, maintaining decency whenever they represent the 

university, on or off campus. Inappropriate or informal attire like tattered jeans, short pants, skirts, slippers, 

etc., that may be considered as suggestive/provocative are strictly prohibited. The AIUB administration 

reserves the right to show cause, suspend, put on probation, or even terminate enrollment of any student 

if the student fails to comply with the following: 
 Male and Female students must be decently attired inside the campus premises. Any indecent 

dressing that causes controversy or discomfort to faculty members/ officials/ other students may be 

considered a disciplinary violation. 
 Male students must wear closed shoes inside the campus. 
 Students must always wear their valid student ID on campus, attached to the correct colored ribbon 

as per their faculty, hanging from their neck. The ID must always be visible on campus. 
 

 Academic Scholarship/Discount [General and Alumni] Policy 
In order to receive Academic Scholarship/Grant from the university a student must fulfill the following 

requirements. 
 Merit-Based Scholarship for Freshman Student 

The applicant must have: 
 GPA 5.00 (Golden) or GPA 5.00 in SSC and HSC 
 (Five) ‘A’ in O-Level (at a time) and 2 (two) ‘A’ in A-Level (at a time) ; no grade lower than ‘B’ 
An applicant fulfilling all the above criterion must sit for a Scholarship Exam and has to pass with 

Satisfactory Grade (the Acceptable Passing Grade may vary from time to time and will be decided by 

the authority) in order to be a recipient of academic Scholarship/Grant. The number of recipients may 

vary from time to time, and the Award of Scholarship depends on the availability of slots. 
 

 Academic Scholarship for Regular Student 
The applicant: 
 must have completed two (2) regular semesters (Spring or Fall) 
 must have applied only in a regular semester 
 must be a Regular Full Time Student 
 must have a CGPA of 3.75 or above with no ‘Fail’ (F), no ‘Incomplete’ (I), no ‘Withdrawn’ (W), no 

‘Unofficial Withdrawn’ (UW) grade, or no Retake of course(s) 
 must not have grade lower than ‘B’ [undergraduate program] / ‘B+’ [graduate program] in any 

academic period 
 must have an attendance of more than 80% at all times. 
 The number of recipients may vary from time to time and the Award of Scholarship depends on 

the availability of slots. 
 

 Scholarship Grant for National Talent recipients of this Grant are selected by the AIUB 

Administration. 
Note: However, the decision to extend scholarship to any individual student remains at the Complete  
Discretion of the university authority. 
 

 Renewal of Grant 
Recipient of any of the Academic Scholarship/Grant or Tuition Fee Waiver mentioned above has to 

comply with the underlying rules consistently. The student: 
 must be enrolled in all academic courses during the preceding and subsequent semesters 
 must not have any disciplinary record 



 must have a CGPA of 3.75 or above with no ‘Fail’ (F), no ‘Incomplete’ (I), no ‘Withdrawn’ (W), no 

‘Unofficial Withdrawn’ (UW) grade, or no Retake of course(s) 
 must not have grade lower than ‘B’ [undergraduate program] / ‘B+’ [graduate program] in any 

academic period 
 must have an attendance of more than 80% at all times. 
Note: In case a student is eligible of more than one scholarship/ discount, only one scholarship/ 

discount will be applicable; whichever is higher. 
 

 Dean’s List 
Dean’s List Criteria (Undergraduate Program) 

 Minimum Grate Point Average (GPA) 3.75 during any Regular Academic Semester. 
 Eligibility: Minimum Credit Hours completed 24. 
 Minimum Credit Load during on that Semester 14/15 Credit Hours. 
 No Grade Point (GP) less than 3.25 in any course in previous record. 
 No F, no W, no UW or no I grade in any course in previous record. 
 No disciplinary action has been taken for not complying with AIUB policy. 

 

 Policy regarding Adding/ Dropping of Courses 
Students may ‘Drop’ or ‘Add’ course(s) every semester within the ‘designated period’ specified in the 

Academic Calendar (or specifically announced in the noticeboard). All adding or dropping of course(s) 

must be done according to the university's registration policy. A 10% penalty will be charged for all dropped 

course(s) within the Adding/ Dropping designated period. However, the minimum load has to be ensured 

after dropping of courses. Full payment for all the added courses must be cleared within 24 hours. After 

the designated period refund of dropping/ withdrawal from any course will be based on refund policy. 
Those who enjoy any scholarship, financial aid, or tuition fee waiver, if they drop any course(s), they have 

to pay full tuition fees for the dropped course(s). 
 

 Course Withdrawal Policy 
 Freshmen students interested in withdrawing from a particular course must obtain a Course Withdrawal 

Form from the Office of Registration. 
 All other students, except freshmen, interested in withdrawing from a particular course must apply 

through the AIUB portal (online). 
Note (i) : If a student receives an ‘F’ grade in any term exam, s/he cannot drop that course. 
Note (ii) : Any student who has dropped or withdrawn from a course will not be eligible for any 

scholarship, academic honors, or awards. 
 

 Policy Regarding Retaking/Repeating of Courses 
 A student can retake/repeat a course if s/he receives a passing grade ‘D’ and below. 
 If a student receives a grade like an ‘F,’ ‘I,’ ‘W’, or ‘UW’ in a particular course, s/he must retake/repeat 

in the immediate semester under specific terms and conditions. 
 Rules for retaking an ‘F’ grade. 

 The newly earned grade will be displayed alongside the ‘F’ grade and, in most cases, will not 

replace the ‘F.’ However, the new earned grade will be considered while computing the CGPA. 
 A student is allowed to retake any course only once. 
 A student can have a maximum of four (4) ‘F’ grades in the undergraduate program and two (2) 

‘F’ grades in the graduate program. 
 From the 5th ‘F’ grade (undergraduate)/ 3rd ‘F’ grade (graduate) onward, the grade ‘F’ will be 

considered while computing the CGPA, and the student carries the risk of being terminated from 

the university. 
 In any circumstances, the ‘Disciplinary Fail’ (FD) grade awarded by any disciplinary committee 

will not be replaced/removed by a new grade. 
 

 Refund Policy 
 Adjustment of fees due to withdrawal of enrollment may be granted upon written request of either of the 

two parents or the guardian. Tuition fees will be refunded (in different percentages) only if a written 

request for a refund is filed with the proper authority. The refund schedule will roughly follow the pattern 

given below; however, the University reserves the right to change or refuse a refund to individual 

students on a case-by-case basis. 
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 In case of any disciplinary action that leads to cancellation of admission or suspension/ termination from 

the university, tuition fees and all other fees will be forfeited. 
 

 Schedule of Refunds for Dropping Course(s) (*Only Tuition Fees are refundable based on the 

following schedule. All other fees are non-refundable.) 
 

Spring/Fall Summer Refunds 

Within the First week Within the 1st, 2nd & 3rd Working Day 90% of the total semester tuition fees will be refunded 
Within the Second week Within the 4th, 5th & 6th Working Day 80% of the total semester tuition fees will be refunded 
Within the Third week Within the 7th, 8th & 9th Working Day 50% of the total semester tuition fees will be refunded 

Within the Fourth week 
Within the 10th, 11th & 12th Working 

Day 
20% of the total semester tuition fees will be refunded 

 

The time calculation starts from the first day of the commencement of classes each semester. 
Note: As the Summer semester is short, all requests for refunds will be dealt with within a shorter time 

frame.  
Instead of a whole week, the students will only have 3 working days (excluding Fridays & Saturdays) to 

forward their refund requests. 
 

 Types of Scholarships 
Scholarships and waivers are awarded: 
 Academic Scholarships 
 Need Based Discount 
 Discount for AIUB Alumni 
 Sibling/ Spouse Discount 
 Corporate Discount 
 Discount for National Talent 
 Children of Freedom Fighters 
 Discount for Extracurricular Activities 
 Discount for Defense Members 
 Discount for AIUB Employee 
 Discount for AIUB Employee Dependent 
 Dr. Anwarul Abedin Female Scholarships 
 Merit Based Scholarship based on previous result 
 Discount for Teacher’s Assistant 

 

 Academic Scholarship/Discount [General/Alumni Policy] 
A student must fulfill the following requirements to receive an Academic Scholarship/Grant from the 

 university. 
 

 Merit-Based Scholarship for Freshman Student 
The applicant must have: 
 GPA 5.00 (Golden) or GPA 5.00 in SSC and HSC 
 (Five) ‘A’ in O-Level (at a time) and 2 (two) ‘A’ in A-Level (at a time); no grade lower than ‘B’ 

An applicant fulfilling all the above criteria must sit for a Scholarship Exam and pass with a 

Satisfactory Grade (the Acceptable Passing Grade may vary from time to time and will be decided 

by the authority) to be a recipient of an academic Scholarship/Grant. The number of recipients 

may vary from time to time, and the Award of Scholarship depends on the availability of slots. 
 Academic Scholarship for Regular Student 

The applicant: 
 must have completed two (2) regular semesters (Spring or Fall) 
 must have applied only in a regular semester 
 must be a Regular Full-Time Student 
 must have a CGPA of 3.75 or above with no ‘Fail’ (F), no ‘Incomplete’ (I), no ‘Withdrawn’ (W), no 

‘Unofficial Withdrawn’ (UW) grade, or no Retake of course(s) 
 must not have a grade lower than ‘B’ [undergraduate program] / ‘B+’ [graduate program] in any 

academic period 
 must have an attendance of more than 80% at all times. 
 The number of recipients may vary from time to time and the Award of Scholarship depends on 

the availability of slots. 



 

 Scholarship Grant for National Talent recipients of this Grant are selected by the AIUB 

Administration. 
Note: However, the decision to extend a scholarship to any individual student remains at the Complete 

Discretion of the university authority. 
 

 Renewal of Grant 
The recipient of any of the academic scholarship/grant or tuition fee waiver mentioned above has to 

comply consistently with the underlying rules. The student: 

 must be enrolled in all academic courses during the preceding and subsequent semesters. 
 must not have any disciplinary record. 
 must have a CGPA of 3.75 or above with no ‘Fail’ (F), no ‘Incomplete’ (I), no ‘Withdrawn’ (W), no 

‘Unofficial Withdrawn’ (UW) grade, or no Retake of course(s) 
 must not have grade lower than ‘B’ [undergraduate program] / ‘B+’ [graduate program] in any 

academic period 
 must have an attendance of more than 80% at all times. 

Note: In case a student is eligible of more than one scholarship/ discount, only one scholarship/ discount 

 will be applicable; whichever is higher. 
 

 

 Registration Procedures 
The registration process comprises two phases: (1) Pre-registration and (2) Final Registration. 
Note: For the updated registration procedures, students must contact the department concerned 

and follow the pre-registration/registration notices posted on the website. 
 

 Pre-registration Procedures 
 A week after the Mid-term Examination finishes, the Teacher’s Performance Evaluation (TPE) 

needs to be completed by the students. The following week, the students start planning for the Pre-

registration procedures for the upcoming semester. 
 The proposed course routine and exam schedule are uploaded on the AIUB Website so that 

students can plan accordingly for their desired courses and the sections to be selected in the 

upcoming semester. 
 A notice is posted from the Registrar’s Office about the Online Pre-registration Schedule before the 

pre-registration activity commences. 
 As per the Pre-registration Schedule, students must log in to their VUES Portal and select the 

desired courses from the course options.  
 If students face any difficulty in pre-registration, they are instructed to visit the assigned pre-

registration room. 
 Further, even if the student’s queries are not solved, the student is advised to meet the Department 

Heads or the Program Director. 
 The minimum number of courses and the proposed course’s prerequisites must be carefully 

examined while the designated faculty member confirms the pre-registration. 
 Upon completing the Final Examination and the total results being published subsequently, the 

students must confirm their Final Registration for the upcoming semester. 
 Likewise, the pre-registration notices and another notice from the Registrar’s Office are posted on 

the AIUB website. 
 

 Final Registration Procedures 
 As per the Registration Schedule, the students must log in to their VUES Portal and confirm their 

registration process. 
 If students face any difficulty registering, they must visit the Final Registration Room. 
 Further, even if the student’s queries are not solved, the student is advised to meet the Department 

Heads, Program Director, or the Dean. 
 The minimum number of courses and the proposed course’s prerequisites must be carefully 

examined, and then the designated Faculty member confirms the Final Registration. 
 

 Academic Consultation and Mentoring 
Academic consultation and mentoring are unique methods of supporting students in improving their 

learning and leadership skills, motivating them towards their future careers and professional development. 

At AIUB, faculty members also serve as mentors/counselors for students. Faculty counseling hours are 

posted on the office door of the faculty members, and they are also available on the student Virtual 
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University Expert System (VUES) portal. The standard allocation is Twenty (20) hours per week for 

academic counseling and mentoring. This scheme is available for all students, regardless of religion, race, 

color, age, disability, nationality, marital status, sexual orientation, and gender identity. 
 

 Internship 
The Internship program is a requirement after completion of 137 credit hours. The student is placed in a 

Business Firm/Organization under the supervision of a faculty member from the Faculty of Business 

Administration. Upon completing the Internship tenure at the Organization, the student must prepare an 

Internship Research Report per the Internship Format and Guidelines provided to the Internship students 

and eventually submit the report to the concerned Dean’s Office, duly authorized by the Internship 

Academic Supervisor. Once the report has been submitted and checked for plagiarism, the student’s 

report will be placed for an Internship Defense before a panel of faculty members for evaluation. 
 

 List of Commonly Used Forms 
There is a handy reference list of forms commonly used by students. The commonly used forms are 

readily available in the information and admission offices, most department offices, and advisers. They 

are also available in the student’s VUES portal. 

 AIUB Assignment Cover Form – to be used for submission of assignments, reports, etc. 
 Application for Credit Transfer/ Waiver Courses – to be used for credit transfers or course waivers.  
 Set B Examination Form – to be used to apply for a Set-B Examination (Mid-term or Final Term) if 

he/she misses any major examination. Set-B Examination is considered on a case-by-case basis. 
 Adding/ Dropping Form – to be used to add/drop change courses while enrolled in a semester. 
 Clearance Form – This form is used to get clearance from authorities to get the examination permit. 

 

 Co-curricular Activities 
Along with academics, AIUB also thrives on co-curricular activities, coordinated through the Office of 

Student Affairs (OSA), which acts as the university's hub, interconnecting several major functions that 

multitask various internal and external operations. Through the executions of the Office of Sports, Office 

of Cultural Affairs, and Student Services & Welfare, numerous dynamic outreach programs, along with 

constructive seminars, workshops, competitions, conferences, and other such socio-cultural student club 

activities as well as departmental academic events are organized, facilitated, and participated in by the 

university on internal, national, and international levels. Throughout the year, numerous events are 

organized with the guidance and support of the Office of Student Affairs (OSA), initiated by the student 

clubs, academic departments, or centrally by the university management to ensure the holistic growth of 

AIUB students. The co-curricular and extra-curricular activities are made engaging and constructive 

through the proactive students’ clubs and organizations at AIUB.  
 

 Student Clubs at AIUB 
 AIUB Arts Club (AAC) 
 AIUB Business Club (ABC) 
 AIUB Community of Engineering Students (ACES) 
 AIUB Computer Club (ACC) 
 AIUB English Club  
 AIUB Environment Club 
 AIUB Equilibrium Club 
 AIUB Film Club (AFC) 
 AIUB Moot Court Club 
 AIUB Oratory Club (AOC) 
 AIUB Performing Arts Club (APAC) 
 AIUB Photography Club (AIUBPC) 
 AIUB Social Welfare Club (Shomoy) 
 AIUB Research Club 
 AIUB Robotic Crew (ARC) 
 AIUB Volunteer Unit 
 IEEE AIUB Student Branch (IEEE AIUB SB) 
 Engineering Students’ Association of Bangladesh – AIUB Unit Face (ESAB) 
 Duke of Edinburgh Award Program 
 IEOM Society International 
 AIESEC in AIUB 



 

 Sports Teams 
 AIUB Athletics 
 AIUB Badminton (Male & Female) 
 AIUB Basketball Team (Male & Female) 
 AIUB Chess Team (Male & Female) 
 AIUB Cricket Team (Male & Female) 
 AIUB Football Team (Male & Female) 
 AIUB Handball (Male & Female) 
 AIUB Table Tennis (Male & Female) 
 AIUB Volleyball Team (Male & Female) 

 

 Graduation (Academic Honors and Awards) 
 

UNDERGRADUATE (Minimum CGPA for Graduation: 2.50 on a scale of 4.00) 

Academic Honors CGPA Qualifications 

Cum Laude (Bronze 

Medal) 
3.65 - 3.79 

1. Must be a *regular full-time student 
2. No grade lower than B, No I, W, UW, F, No Retake 
3. No Dropping 
4. Any kind of withdrawal will not be considered. 
5. Minimum Credit earned at AIUB must be > 60% 
6. SSC/HSC GPA must be > or = to 4.00. O/A level grades must 

not be lower than B. GED must be more than 70% 
7. No break in the period of study at AIUB 
8. Applicant must be free from any kind of Disciplinary Action.  

Magna Cum Laude  
(Silver Medal) 

3.80 - 3.94 

Summa Cum Laude  
(Gold Medal) 

3.95 - 4.00 

 
 Chancellor's Award 

The Chancellor’s Award is awarded in recognition of the academic performance of graduates who have 

attained the highest academic standing (Summa Cum Laude), with a strong academic background (first 

class all throughout), display high moral character, demonstrate positive personal attributes, displaying 

outstanding potential and excellence through their participation in co-curricular activities. Applicant must 

not have any record of disciplinary violations or misconduct. Only one student from each program 

(Undergraduate, Graduate, Professional) is presented with the coveted award. 
 
 

 Vice Chancellor’s Award 
The Vice Chancellor’s Award is awarded for the meritorious effort for the completion of: 
 Best ‘Internship Report’ for BBA and MBA Degree Programs 

 

 Dr. Anwarul Abedin’s Leadership Award (formerly known as the Chairman’s Award): 
This Leadership Award is presented to deserving students for their outstanding voluntary efforts, 

exemplary performance, and noteworthy achievements and contributions in the various categories of co-

curricular activities. The student must be a *regular student with a minimum CGPA of 3.20 on a scale of 

4.00. 
 

 Convocation and Awarding of Graduation Certificate 
According to the constitution of Bangladesh and the Private University Act – 2010 (Section 30), His 

Excellency the President of the Country is the Chancellor of all universities of Bangladesh. The Honorable 

Chancellor confers the respective degrees to all eligible students who successfully comply with all the 

requirements in a convocation ceremony. The convocation ceremony is held annually on a date with the 

consent and approval of the Honorable Chancellor. 
 

A provisional certificate is issued to a student until the convocation ceremony is officially held. This 

provisional certificate is considered as the supplement of the main degree (graduation) certificate. 
Once the convocation ceremony is held, the degree (graduation) certificate is issued to all the graduates 

who were enlisted in the convocation ceremony. 
 

 Convocation and Awarding of Graduation Certificate 
To earn an Undergraduate Degree from AIUB, students must complete their degree requirements with a 

minimum CGPA of 2.50. The respective degree must be completed within an equivalent period of a 

maximum of 1.5 times the regular length that is prescribed for each degree program. Extension of this 

time restriction may be granted for valid reasons at the discretion of the Vice Chancellor. After completing 
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all the requirements of their respective degree programs, students must acquire a minimum Cumulative 

Grade Point Average (CGPA). 
According to the constitution of Bangladesh, and the Private University Act – 2010 (Section 30), His 

Excellency, the President of the country, is the chancellor of all universities of Bangladesh. The honorable 

chancellor confers the respective degrees to all eligible students who successfully comply with all the 

requirements in a convocation ceremony. The convocation ceremony is held annually on a date with the 

consent and approval of the honorable chancellor. 
 

Note (i): A provisional certificate is issued to a student until the convocation ceremony is officially held. 

This provisional certificate is considered as the supplement to the main degree (graduation) certificate. 
Note (ii): Once the convocation ceremony is held, the degree (graduation) certificate is issued to all the 

graduates who were enlisted in the convocation ceremony. 
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The BBA Program 
 

 Description of the Program 
The BBA program prepares students to lead, build, and manage enterprises that create value for 

stakeholders in a dynamic and global economy. By encouraging independent thinking, self-assessment, 

and learning, the curriculum provides students with the tools for success in their career paths. It also 

instills awareness of ethical issues and sensitivity towards society and the environment. The BBA program 

consists of 140 credit hours. These credit hours represent General Education Foundation Courses of (36 

X 3) 108 credit hours, Primary Departmental Elective Courses of (8 X 3) 24 credit hours, a Capstone 

Course of 1 credit hour, a Foundation Course of 1 Credit Hour, a Professional Development Course of 1 

credit hour, and an Internship of 3 credit hours. 
 
 Primary Departmental Specialization: Any eight (8) courses from a primary department must be 

completed (83) 24 credit hours (mandatory). 
 

 Second Specialization: Students may select a second specialization other than their primary 

department. For the second specialization, any six (6) courses from the second specialization 

department must be completed (63) 18 credit hours (optional). 
 

 Minor: Students may select a minor other than their primary department or second specialization 

department (if applicable). Any four (4) courses from the minor department must be completed for the 

minor (43) 12 credit hours (optional).  
 

 Name of the Program Offering Department 

The Departments of FBA (13) are: 

 Department of Accounting  

 Bachelor of Business Administration in Accounting (ACT)  
 Department of Business Analytics 

 Bachelor of Business Administration in Business Analytics (BA) 
 Department of Business Economics 

 Bachelor of Business Administration in Business Economics (BECO) 
 Department of Finance  

 Bachelor of Business Administration in Finance (FIN)  
 Department of Human Resource Management 

 Bachelor of Business Administration in Human Resource Management (HRM)  
 Department of Innovation and Entrepreneurship Development 

 Bachelor of Business Administration in Innovation and Entrepreneurship Development (IED) 
 Department of International Business  

 Bachelor of Business Administration in International Business (IB)   
 Department of Investment Management  

 Bachelor of Business Administration in Investment Management (IM) 
 Department of Management  

 Bachelor of Business Administration in Management (MGT)  
 Department of Management Information Systems  

 Bachelor of Business Administration in Management Information Systems (MIS)  
 Department of Marketing  

 Bachelor of Business Administration in Marketing (MKT)  
 Department of Operations and Supply Chain Management 

 Bachelor of Business Administration in Operations and Supply Chain Management (OSCM)  
 Department of Tourism and Hospitality Management 

 Bachelor of Business Administration in Tourism and Hospitality Management (THM)   
 

 

The BBA program offers Primary Departmental Specialization/ Second Specialization/Minor 

concentrations in the following areas (13). 
 

1. Accounting (ACT)  
2. Business Economics (BECO)  
3. Business Analytics (BA) 
4. Finance (FIN)  
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5. Human Resource Management (HRM)  
6. Innovation and Entrepreneurship Development (IED) 
7. International Business (IB)  
8. Investment Management (IM)  
9. Management (MGT)  
10. Management Information Systems (MIS)  
11. Marketing (MKT)  
12. Operations and Supply Chain Management (OSCM) 
13. Tourism and Hospitality Management (THM) 

 

 

 Program Structure 

SL Types No. of Courses 
Credit Hours 

(Each Course) 
Total Credit Hours 

1 Core Courses 36 3 108 

2 Primary Departmental Elective Courses 8 3 24 

3 Capstone Courses 1 3 3 

4 Foundation Course 1 1 1 

5 Professional Development Course 1 1 1 

6 Internship 1 3 3 

 Total 48  140 

 
 Graduate Attributes (Based on Need Assessment) 
 

 Graduate Profile BBA  
FBA adopted four domains from BNQF, the World Economic Forum Skills Outlook 2022-25, corporate 

experts’ opinions, experienced academicians, and alumni. The domains are Fundamental, Social, 

Thinking, and Personal.  

The following are the skills under the four domains: 

Fundamental Domain Social Domain Thinking Domain Personal Domain 

 Contextualized 

Basic Skills 

 ICT Skills  

 Complex Problem-

solving skills 

 Leadership Skills 

 People 

Management 

 Coordinating with 

others 

 Understanding the 

value of cultural 

diversity 

 Contribution and 

service to the 

community 

 Problem-solving skills 

 Judgment and 

decision making  

 Innovation and critical 

thinking skills 

 Emotional Intelligence  

 Negotiation 

 Resilience stress 

tolerance 

 Cognitive flexibility  

 Self-awareness and 

empathy 

 Effective 

communication 

 Organization and 

management 

 Research and analysis  

 Ethics 
 

 

 

 

 

 

 

 



 Graduate’s Attributes of BBA, MBA, and EMBA Programs 

BBA Graduate Attributes 

1. Business Knowledge 

Graduates will possess a broad and coherent understanding of core business concepts, principles, and frameworks 

necessary to analyze and address organizational challenges in various functional areas. 

2. Professional Competency 

Graduates will demonstrate the ability to apply quantitative and qualitative tools, analytical skills, and professional 

practices to solve complex business problems and contribute effectively to organizational goals. 

3. Individual Attitude and Abilities 

Graduates will exhibit self-awareness, personal integrity, and the ability to communicate, collaborate, and adapt in 

dynamic and multicultural work environments, supporting both individual and team success. 

4. Community, Society, and Environment Contribution 

Graduates will demonstrate a strong sense of civic responsibility by actively engaging in initiatives that benefit the 

community and society. They will contribute to environmental sustainability through ethical practices, social 

awareness, and support for inclusive and sustainable development. 

 

5. National and Global Perspectives 

Graduates will develop a deep understanding of the interconnectedness of global and national markets and 

demonstrate cultural competence and strategic insight in addressing global business challenges. 

6. Ethics, Moral values and Emotional Intelligence 

Graduates will uphold ethical values and demonstrate emotional intelligence by making responsible decisions, 

showing empathy, and managing interpersonal relationships with integrity and professionalism. 

7. Technological Advancement and ICT 

Graduates will embrace digital transformation by effectively using contemporary information and communication 

technologies (ICT) to innovate and drive business performance in a technologically evolving world. 

8. Lifelong Learning Mindset 

Graduates will be committed to continuous self-improvement and learning, with the capability to adapt to changing 

circumstances, acquire new skills, and contribute to knowledge-based economies. 

9. Specialization on Functional areas of Business 

Graduates will attain in-depth knowledge and technical competencies in a specific area of business (e.g., 

Marketing, Finance, Management, Human Resource Management, Management Information System, Business 

Analytics, Innovation & Entrepreneurship Development, Tourism and Hospitability Management, International 

Business, Economics, Operation and Supply Chain Management or Accounting), enabling them to provide strategic 

and operational contributions in their chosen field. 
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MBA Graduate Attributes 

o Advanced Business Insight 

MBA graduates will demonstrate mastery of core and emerging business concepts, strategic frameworks, and 

managerial theories, enabling them to analyze complex organizational scenarios and deliver impactful decisions 

across diverse business functions. 

o Strategic and Professional Excellence 

Graduates will exhibit high-level analytical, critical thinking, and decision-making skills, utilizing both quantitative 

and qualitative approaches to solve multifaceted business problems and drive sustainable organizational success. 

o Leadership and Adaptive Capacity 

Graduates will possess strong leadership abilities, emotional intelligence, and the capacity to lead change, 

collaborate in diverse teams, and inspire performance in dynamic and uncertain global business environments. 

o Societal Impact and Sustainable Development 

Graduates will actively contribute to societal progress by promoting inclusive growth, environmental stewardship, 

and ethical practices, aligning their business actions with sustainable development goals and civic responsibilities. 

o Global Citizenship and Policy Insight 

Graduates will cultivate a nuanced understanding of international business dynamics, geopolitical trends, and 

national development contexts, empowering them to operate effectively in multicultural environments and influence 

global strategy and policy. 

o Ethical Leadership and Responsible Decision-Making 

Graduates will demonstrate integrity, ethical reasoning, and accountability in leadership roles, balancing 

stakeholder interests with long-term organizational and societal well-being. 

o Digital Fluency and Technological Innovation 

Graduates will harness the power of digital technologies, data analytics, and ICT tools to innovate processes, 

enhance business models, and lead digital transformation in the face of technological disruption. 

o Lifelong Learning and Intellectual Curiosity 

Graduates will adopt a proactive approach to continuous personal and professional development, remaining agile, 

inquisitive, and growth-oriented in response to the evolving demands of the global knowledge economy. 

o Expertise in Specialized Business Domains 

Graduates will attain deep specialization and thought leadership in their chosen field of business (e.g., Finance, 

Marketing, MIS, Business Analytics, Entrepreneurship, HRM, SCM, etc.), positioning them as strategic assets and 

change agents in industry and academia. 

 

 

 



EMBA Graduate Attributes 

1. Strategic Business Mastery 

EMBA graduates will demonstrate a comprehensive and strategic understanding of advanced business concepts 

and frameworks, applying them to navigate high-level organizational challenges and make data-driven, impactful 

decisions. 

2. Executive Leadership and Influence 

Graduates will exhibit visionary leadership, emotional intelligence, and the ability to inspire, influence, and drive 

change across complex organizational settings and cross-functional teams. 

3. Organizational Transformation and Innovation 

Graduates will lead transformative initiatives by leveraging innovation, change management, and strategic foresight 

to position their organizations for long-term competitiveness and growth. 

4. Societal Value and Sustainable Leadership 

Graduates will align business strategies with societal needs and sustainability goals, demonstrating commitment 

to ethical conduct, environmental responsibility, and inclusive leadership. 

5. Global and Policy-oriented Perspective 

Graduates will operate confidently in global and regional business landscapes, integrating policy insight, cross-

cultural understanding, and geopolitical awareness into strategic planning and execution. 

6. Ethics, Governance, and Corporate Responsibility 

Graduates will uphold ethical governance, transparency, and accountability, ensuring that executive decisions 

reflect integrity and long-term value for all stakeholders. 

7. Technological Vision and Digital Integration 

Graduates will lead digital innovation by integrating emerging technologies and data-driven insights into business 

processes, enhancing agility and resilience in a disruptive world. 

8. Continuous Learning and Executive Development 

Graduates will embody a lifelong learning ethos, actively seeking out leadership development opportunities to 

remain adaptive, strategic, and future-ready. 

9. Domain Expertise with Strategic Depth 

Graduates will possess specialized expertise in their chosen functional or industry domain, enabling them to make 

high-level strategic contributions and assume roles of influence within their sectors. 
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 Program Education Objective (PEO), FBA, AIUB 
The Program Education Objectives of the BBA, MBA, and EMBA programs of the Faculty of Business 

Administration at the AIUB are as follows:  

FBA Graduates are expected (within a few (3‐5) years of Graduation), to have 

PEO 1 
Acquired knowledge, skills, and abilities (KSA) with the aptitude of specialization in different functional 

areas of business, thus establish stronger and sustainable partnerships with the business, industry, 

and employment sector 

PEO 2 
Attained competency to adopt the rapidly changing technological advancement and get engage in 

socially relevant business 

PEO 3 
Discovered innovative initiatives through relevant research, incorporating integrated advanced 

technological resources and solutions, and developed entrepreneurial skills by responding to the 

sustainability and ever-changing challenges of the competitive business world 

PEO 4 
Attained a specific foundation for business-related further studies, career development, and 

professional advancement with lifelong learning 

PEO 5 
Developed citizenship by valuing and integrating ethical, societal, economic, environmental, 

and community-related responsibilities and contributing to local, national, and global business arena   
 

 Program Outcome (PO)/ Program Learning Outcome (PLO) of FBA, AIUB 

The program outcome of the BBA, MBA, and EMBA programs of the Faculty of Business Administration 

of AIUB is such that the graduates of the program will have the following knowledge, skills, and abilities 

at the time of Graduation:  

PLOs Differentiating Features Description 

PLO1 Business Knowledge 
Apply business-related knowledge in complex business environment 

dynamics, leading to creativity and innovation. 

PLO 2 Professional Competency 

Demonstrate skills required in the business arena and reach 

substantiated conclusions by applying the skills (i.e. Communication, 

Problem Solving, Decision Making, Analytical, Leadership, Teamwork, 

Analytical and Critical Thinking Skills, and other generic skills.) 

PLO 3 
Individual Attitude and 

Abilities 

Inculcate, design, and develop innovative ideas and entrepreneurial 

initiatives with the ability to apply appropriate techniques through 

research and available resources with enhanced capacity. 

PLO 4 
Involvement and Contribution 

to Community, Society and 

Environment 

Ensure and value civic engagement and responsibilities contributing 

to the community, society, and environment 

PLO 5 
National and Global 

Perspective 

Understand and evaluate the impact of professional business 

challenges, complexities, and sustainability in the local and global 

context 

PLO 6 
Ethics, Moral Values, and 

Emotional Intelligence 
Develop strong Emotional Intelligence, commitment to ethics, moral 

and global standards of norms for business practices 

PLO 7 
Technological Advancement 

and ICT 

Identify, apply, and select cutting-edge ICT tools and techniques, 

including prediction, modelling, and simulation to complex business 

problems with an understanding of the limitations and cope with the 

rapid changes of modern technologies 

PLO 8 Lifelong Learning 
Have the preparation and acquire the ability to engage in independent 

and life-long learning thus recognizing the need for continuous 

professional development (CPD) 



PLO 9 

Specialization in functional 

areas of business (ACT, BA, 

BECO, FIN, HRM, IED, IB, IM, 

MGT, MIS MKT, OSCM, and 

THM) 

Demonstrate the Knowledge, Skills, and Abilities (KSA) of Business 

Administration principles and theories and apply these to one’s own 

work as a member and leader in a team to manage 

projects/works/tasks in multidisciplinary environments and 

specialized fields. 
 

 Mapping PEOs with the Mission of the Department 

FBA 

Mission 

The Faculty of Business Administration is committed to promote and imparting socially relevant 

business-oriented curricular programs; establishing stronger and sustainable partnerships with the 

industry and discovering through relevant research and technology-based innovative academic 

programs and strategies to respond to the ever-changing challenges of the competitive world of 

business. 

FBA, AIUB aims to achieve the following: 

M1 To promote and impart socially relevant business-oriented curricular programs 

M2 To facilitate sustainable partnerships with the industry 

M3 To engage research and technology-based innovative academic programs and strategies 

M4 To expedite activities with the ever-changing challenges of the competitive world of business  

PLOs/Mission M1 M2 M3 M4 

PLO 1 (Business Knowledge) √    

PLO 2 (Professional Competency) √   √ 

PLO 3 (Individual Attitude and Abilities)   √ √ 

PLO 4 (Involvement and Contribution to Community, Society, and 

Environment) 
 √  √ 

PLO 5 (National and Global Perspective)  √  √ 

PLO 6 (Ethics, Moral Values, and Emotional Intelligence)  √ √ √ 

PLO 7 (Technological Advancement and ICT)   √  

PLO 8 (Lifelong Learning)   √ √ 

PLO 9 (Specialization in functional areas of business (ACT, BA, 

BECO, FIN, HRM, IED, IB, IM, MGT, MIS MKT, OSCM, and THM) 
√ √ √ √ 

 Mapping the PLOs with the PEOs: 

PLOs/PEOs PEO 1 PEO 2 PEO 3 PEO 4 PEO 5 

PLO 1 (Business Knowledge) √ √ √ √ √ 

PLO 2 (Professional Competency) √  √ √  

PLO 3 (Individual Attitude and Abilities) √  √   

PLO 4 (Involvement and Contribution to 

Community, Society and Environment) 
 √ √  √ 

PLO 5 (National and Global Perspective) √   √ √ 

PLO 6 (Ethics, Moral values, and Emotional 

Intelligence) 
 √   √ 

PLO 7 (Technological Advancement and ICT)  √ √   

PLO 8 (Lifelong Learning)    √  

PLO 9 (Specialization in functional areas of 

business (ACT, BA, BECO, FIN, HRM, IED, IB, IM, 
MGT, MIS MKT, OSCM, and THM)) 

√     
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 The mapping of FBA Program Learning Outcomes (PLOs) with the BBA Graduate Attributes 

(Fundamental, Social, Thinking & Personal Domains): 

PLOs 
Differentiating 

Features 

Graduate Attributes 

Domains 
Key Alignment 

PLO 1 Business Knowledge Fundamental 
Business acumen, analytical skills, and problem-

solving in business environments. 

PLO 2 Professional Competency 
Fundamental & 

Personal 

Communication, teamwork, leadership, decision-

making, analytical & critical thinking and 

negotiating skills. 

PLO 3 
Individual Attitude and 

Abilities 
Thinking & Personal 

Innovation, entrepreneurial mindset, resource 

management, research-driven solutions. 

PLO 4 
Involvement and 

Contribution to Community, 

Society, and Environment 
Social & Personal 

Civic engagement, corporate social responsibility 

(CSR), sustainability awareness, ethical 

leadership. 

PLO 5 
National and Global 

Perspective 
Social & Thinking 

Understanding of business sustainability, global 

trends, economic impact, and international 

business challenges. 

PLO 6 
Ethics, Moral Values, and 

Emotional Intelligence 
Social & Personal 

Ethical decision-making, emotional intelligence, 

responsible business practices. 

PLO 7 
Technological 

Advancement and ICT 
Fundamental & 

Thinking 
Digital literacy, data-driven decision-making, ICT 

tools, and technology adaptation. 

PLO 8 Lifelong Learning Personal 
Continuous professional development, 

adaptability, and knowledge acquisition mindset. 

PLO 9 
Specialization in Functional 

Areas of Business 
Fundamental & 

Thinking 

Specialized knowledge in Accounting, Finance, 

HRM, Marketing, Operations, MIS, and 

International Business. 
 
 

This mapping ensures that graduates develop well-rounded skills by integrating business knowledge, 

professional expertise, technology adaptation, ethical values, lifelong learning, and social responsibility. 

To effectively map the Program Educational Objectives (PEOs) of the Faculty of Business Administration (FBA) 

with the Graduate Attributes of the BBA program, we need to align the knowledge, skills, and competencies 

outlined in the PEOs with the four domains: Fundamental, Social, Thinking, and Personal. 

Here is a structured mapping: 

PEOs Graduate Attributes Domains Key Skills & Alignment 

PEO 1 – Acquired knowledge, skills, 

and abilities (KSA) in business 

functional areas, forming sustainable 

partnerships with industries. 

Fundamental 

Business knowledge, financial literacy, 

operational skills, industry exposure, 

analytical & quantitative skills. 

PEO 2 – Competency to adopt 

technological advancements and 

engage in socially relevant business. 

Thinking & Social 

Digital literacy, adaptability to new 

technologies, innovation mindset, and 

corporate social responsibility (CSR). 

PEO 3 – Innovation through research, 

use of advanced technologies, 

entrepreneurial skills to address 

business challenges. 

Thinking & Personal 

Research capabilities, problem-solving, 

entrepreneurial mindset, risk-taking 

ability, and sustainability-oriented 

business approach. 

PEO 4 – Foundation for further studies, 

career growth, and lifelong learning. 
Fundamental & Personal 

Academic readiness, self-learning, 

career planning, professional growth, 

continuous development mindset. 



PEO 5 – Citizenship through ethical, 

societal, economic, environmental, and 

community responsibilities at various 

business levels. 

Social & Personal 

Ethical decision-making, leadership, 

community engagement, global 

business awareness, environmental 

consciousness. 
 

This mapping ensures that FBA graduates develop a well-rounded skill set aligned with industry needs, 

technological advancements, research, lifelong learning, and responsible citizenship. 

 Mapping the PEOs with the SDGs: 

SDGs/PEOs PEO 1 PEO 2 PEO 3 PEO 4  PEO 5 

Goal 1: No Poverty     √ 

Goal 2: Zero Hunger     √ 

Goal 3: Good Health and Well-Being     √ 

Goal 4: Quality Education √ √ √ √ √ 

Goal 5: Gender Equality     √ 

Goal 6: Clean Water and Sanitation      

Goal 7: Affordable and Clean Energy      

Goal 8: Decent Work and Economic Growth √ √ √ √ √ 

Goal 9: Industry, Innovation and Infrastructure √ √ √ √ √ 

Goal 10: Reduced Inequalities    √ √ 

Goal 11: Sustainable Cities and Communities √    √ 

Goal 12: Responsible Consumption and Production √ √ √ √ √ 

Goal 13: Climate Action      

Goal 14: Life Below Water      

Goal 15: Life on Land      

Goal 16: Peace, Justice and Strong Institutions     √ 

Goal 17: Partnerships for The Goals √    √ 
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 Mapping the PLOs with the SDGs: 

SDGs/PLOs 
PLO 1 

(Business 

Knowledge) 

PLO 2 
(Professio

nal 

Competen

cy) 

PLO 3 

(Individual 

Attitude 

and 

Abilities) 

PLO 4 (Involvement 

and Contribution to 

Community, Society 

and Environment) 

PLO 5 

(National and 

Global 

Perspective) 

PLO 6 (Ethics, 

Moral values, 

and Emotional 

Intelligence) 

PLO 7 

(Technological 

Advancement 

and ICT) 

PLO 8 

(Lifelong 

Learning) 

PLO 9 (Specialization in 

functional areas of business 

(ACT, BA BECO, FIN, HRM, IED, 

IB, IM, MGT, MIS MKT, OSCM, 

and THM)) 

Goal 1: No Poverty    √     √ 

Goal 2: Zero Hunger    √     √ 

Goal 3: Good Health 

and Well-Being 
   √  √   √ 

Goal 4: Quality 

Education √ √ √ √ √ √ √ √ √ 

Goal 5: Gender 

Equality 
   √  √   √ 

Goal 6: Clean Water 

and Sanitation 
         

Goal 7: Affordable 

and Clean Energy 
         

Goal 8: Decent Work 

and Economic 

Growth 
 √ √ √ √ √ √ √ √ 

Goal 9: Industry, 

Innovation and 

Infrastructure 
 √ √ √ √  √ √ √ 

Goal 10: Reduced 

Inequalities 
 √  √ √ √   √ 

Goal 11: Sustainable 

Cities and 

Communities 
√ √ √ √ √ √ √  √ 



 

 

 

 

 

 

SDGs/PLOs 
PLO 1 

(Business 

Knowledge) 

PLO 2 
(Professi

onal 

Compete

ncy) 

PLO 3 

(Individual 

Attitude 

and 

Abilities) 

PLO 4 (Involvement 

and Contribution to 

Community, Society 

and Environment) 

PLO 5 

(National and 

Global 

Perspective) 

PLO 6 (Ethics, 

Moral values, 

and Emotional 

Intelligence) 

PLO 7 

(Technological 

Advancement 

and ICT) 

PLO 8 

(Lifelong 

Learning) 

PLO 9 (Specialization in 

functional areas of business 

(ACT, BA BECO, FIN, HRM, IED, 

IB, IM, MGT, MIS MKT, OSCM, 

and THM)) 
Goal 12: 

Responsible 

Consumption and 

Production 

√ √ √ √ √ √ √  √ 

Goal 13: Climate 

Action 
         

Goal 14: Life Below 

Water 
         

Goal 15: Life on 

Land 
         

Goal 16: Peace, 

Justice and Strong 

Institutions 
   √ √ √   √ 

Goal 17: 

Partnerships for the 

Goals 
√   √ √    √ 
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 Distribution of Courses (Semester Wise) 

Degree: Bachelor of Business Administration (BBA) 
     Faculty of Business Administration (FBA) 
 
First Semester 

Code Course Title Pre-requisite Credits 

BBA 1101 Foundation Course None 1 

BBA 1102 Introduction to Business None 3 

BBA 1103 Financial Accounting None 3 

BBA 1104 Business Mathematics-1 None/ BBA 1002 3 

BBA 1105 English Reading None/BBA 1001 3 

BBA 1106 Bangladesh Studies None 3 

TOTAL CREDITS 16 

(Non-Credit Course: If any BBA 1001: Remedial English, BBA 1002: Remedial Mathematics) 
 

Second Semester 

Code Course Title Pre-requisite Credits 

BBA 1207 Business Management BBA 1102 3 

BBA 1208 Principles of Marketing BBA 1102 3 

BBA 1209 Business Mathematics-2 BBA 1104 3 

BBA 1210 English Writing BBA 1105 3 

BBA 1211 Microeconomics BBA 1104 3 

BBA 1212 Introduction to Information Technology None 3 

TOTAL CREDITS 18 

 

Third Semester 

Code Course Title Pre-requisite Credits 

BBA 2113 Organizational Behavior BBA 1207 3 

BBA 2114 Managerial Accounting BBA 1103 3 

BBA 2115 Business Statistics BBA 1209 3 

BBA 2116 Basics in Social Science BBA 1106 3 

BBA 2117 Office Management Technology BBA 1211 2+1 (Lab) 

BBA 2118 Global Languages BBA 1210 3 

TOTAL CREDITS 18 

 

Fourth Semester 

Code Course Title Pre-requisite Credits 

BBA 2219 Principles of Finance BBA 2114 3 

BBA 2220 Advanced Business Statistics BBA 2115 2+1(Lab) 

BBA 2221 Business Law BBA 2113 3  

BBA 2222 Macro Economics BBA 1211 3 

BBA 2223 Basics in Natural Science BBA 1209 and BBA 2116 3 

BBA 2224 Politics, Philosophy and Public Affairs BBA 2116 3 

TOTAL CREDITS 18 



Fifth Semester 

Code Course Title Pre-requisite Credits 

BBA 3125 Human Resource Management BBA 2113 3 

BBA 3126 Financial Management BBA 2219 3 

BBA 3127 Marketing Management BBA 1208 and BBA 2222 3 

BBA 3128 Operations and Supply Chain Management BBA 2115 3 

BBA 3129 Management Information Systems BBA 2117 3 

BBA 3130 International Business BBA 2221  3 

TOTAL CREDITS 18 

 

Sixth Semester 

Code Course Title Pre-requisite Credits 

BBA 3231 Business Research BBA 2220 and BBA 3127 3 

BBA 3232 Principles and Practices of Taxation BBA 2219 and BBA 2221 3 

BBA 3233 
Ethics, Sustainability, and Communication for 

Development  
BBA 2224 3 

BBA 3234 Project Management BBA 3128 and BBA 3129 3 

 Primary Department: Elective 1 --- 3 

 Primary Department: Elective 2 --- 3 

TOTAL CREDITS 18 

 

Seventh Semester 

Code Course Title Pre-requisite Credits 

BBA 4135 Innovation and Entrepreneurship Development BBA 3127 and BBA 3230 3 

BBA 4136 Business Communication BBA 2118 and BBA 3233 3 

BBA 4137 Corporate Governance and Social Responsibility BBA 3126 and BBA 3233 3 

 Primary Department: Elective 3 --- 3 

 Primary Department: Elective 4 --- 3 

 Primary Department: Elective 5 --- 3 

TOTAL CREDITS 18 

 

Eighth Semester 

Code Course Title Pre-requisite Credits 

BBA 4238 Strategic Management BBA 4135 3 

 Primary Department: Elective 6 --- 3 

 Primary Department: Elective 7 --- 3 

 Primary Department: Elective 8 --- 3 

BBA 4239 Professional Development Course BBA 4136 1 

BBA 4240 Internship After Completion of 137 Credits 3 

TOTAL CREDITS 16 
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IMPORTANT POINTERS 

 A total of 140 Credit Hours is required to complete the BBA Program. 

 Students can declare the departmental specialization after completion of a minimum 70 credit hours. 

 Each student must complete 24 credit hours (8 Courses) from the primary departmental elective courses. 

 To take the second departmental specialization, each student has to complete an additional 18 credit hours (6 

courses) from the second departmental elective courses. 

 To take the minor, each student has to complete an additional 12 credit hours (4 courses) from the specific 

departmental elective courses. 

 The second departmental specialization/minor will increase the total credit hours and total tuition fees, 

respectively. 

 Before declaring a departmental specialization, a student has to complete all the required pre-requisites of the 

specific department. 

 Non-credit Courses (Remedial English and Remedial Mathematics) are not included in the total credit hours. 

 Each student must take the Internship in the last semester. 
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COURSE DESCRIPTIONS OF FUNDAMENTAL COURSES OR COMMON CORE 

COURSES 
 
BBA 1101: Foundation Course 
Pre-requisite: None 
This course will familiarize students with organizational, administrative, and academic policies. It will motivate the 

students to become more socially, environmentally, and ethically responsible and help them develop 

communication and technical skills. 
 
BBA 1102: Introduction to Business 
Pre-requisite: None 
The course aims to give students a glimpse of different business activities. It covers business, ideas, social 

responsibilities, moral values, ownership structure, and frequent terminologies. Also, it deals with the vital elements 

of business, such as - Accounting, Business Analytics, Business Economics, Finance, Human Resource 

Management, Innovation and Entrepreneurship Development, International Business, Investment Management, 

Management, Management Information Systems, Marketing, Operations and Supply Chain Management, and 

Tourism and Hospitality Management. The intention is to give the learners an inclusive introduction to business 

through state-of-the-art technology. 
 
BBA 1103: Financial Accounting 
Pre-requisite: None 
This course provides the essentials of financial accounting, such as the definition of accounting, users of accounting 

information, accounting concepts and principles, accounting equations, measuring and recording of business 

transactions, adjusting entries, completing the accounting cycle, classified financial statements, accounting for 

merchandising operation, inventories, and accounting for receivables, plant assets, natural resources & intangible 

assets. The students are exposed to various practical exercises to master accounting knowledge and skills. 
 
BBA 1104: Business Mathematics-1 
Pre-requisite: None/ BBA 1002 
This course provides an opportunity to study and apply business mathematics knowledge and skill sets in different 

business settings that students need for a prosperous professional career. The subject covers essential key 

mathematical topics widely used in business, such as real numbers, linear equations, exponential and logarithmic 

functions, and their applications in business, economics, and finance. In addition, the course focuses on how to 

interpret and solve business-related word problems and develop simple mathematical models from a business 

perspective. The course provides step-by-step guidance through sample problems and solutions related to 

business and economics. In addition, the students must complete assignments that will help them understand the 

various mathematical techniques applied in real-world practical situations. In summary, students are developed as 

confident resource persons to add value to real-life business environments. 
 
BBA 1105: English Reading 
Pre-requisite: None/ BBA 1001 
The course is designed to improve students’ academic English skills by integrating reading, listening, writing, and 

public speaking skills to prepare the students entering the university to study through the medium of English. Along 

with strengthening students’ reading skills, the module will enrich their vocabulary by reading and writing about 

various adapted and authentic texts in groups, pairs, and individual works. Students will also improve oral 

communication skills for academic interactions through extensive pronunciation and conversational practices. Oral 

practices include forming and communicating opinions on contemporary issues, developing formal and informal 

oral persuasive presentations, giving and following directions, and narrating and giving explanations. At the same 

time, grammatical items like subject-verb agreement and tense will be highlighted in the presentations, discussions, 

and practical exercises. To supplement speaking skills, listening activities will be conducted in the classroom within 

a group or pair activities such as – listening for different purposes like getting specific information, listening to 

lectures, completing notes, participating actively in a discussion, and listening for main ideas. Similarly, to cope 

with the academic environment and attitudinal transformations, students will engage in essential complementary 

writing activities and tasks such as – free writing, forming questions, writing definitions with examples, dialogues, 

paragraphs, and summaries, and opinions on issues (Gender Inequality, Democracy, and Tolerance, etc.). 
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BBA 1106: Bangladesh Studies 
Pre-requisite: None 
Students who take Bangladesh Studies will acquire a solid knowledge base and a well-rounded comprehension of 

Bangladesh's history and culture, as well as the nation's geography, population, and economy. 
 
BBA 1207: Business Management 
Pre-requisite: BBA 1102 
This is an early introductory course in the business curriculum. It focuses on the fundamental aspects of 

management and the manager’s work operations, such as decision-making through planning, organizing, leading, 

and controlling management functions. This course also focuses on the internal and external factors of the business 

environment regarding managers making effective decisions. This course will orient the students toward the 

activities, skills, roles, and other factors a manager requires to make effective organizational decisions. 
 
BBA 1208: Principles of Marketing 
Pre-requisite: BBA 1102 
This course helps the students to comprehend the basic concepts and marketing strategies related to the new 

technological and global realities. In a fast-changing digital and social marketplace, it is more vital than ever for 

marketers to develop meaningful connections with their customers. The course develops the student’s knowledge 

about the fundamental principles of marketing. Simultaneously, the course provides the students with a systematic 

framework to understand the practical application of different marketing tools and techniques. 
 
BBA 1209: Business Mathematics-2 
Pre-requisite: BBA 1104 
This course provides an opportunity to study and analyze the different types of mathematical tools students will 

need for a successful professional career. This course meets the students’ needs for all kinds of conceptual, 

analytical, and numerical skills for current professional domains, especially when dealing with numerical facts, an 

essential ingredient for effective decision-making. It lets the students analyze various small business situations and 

functional business areas, such as sales, production, profits, markup policy, scheduling, marginal utility, etc., more 

critically. This course helps the students to develop their skills to understand business operations and perform 

different business tasks more efficiently. In addition, it makes the students aware of various mathematical tools and 

their applications in other types of ventures, such as Not-for-profit, entrepreneurial initiatives, etc.   
 
BBA 1210: English Writing 
Pre-requisite: BBA 1105 
This course aims to improve students’ academic writing skills by giving students extensive practice in inventing 

substantial content and expressing it using effective language. Different units in the module guide students through 

each stage of the process of writing an academic essay:  from brainstorming ideas, finding suitable sources, making 

notes from the sources, planning and structuring an essay, writing a draft using paraphrasing and referencing, 

integrating data and finally editing and proofreading using an appropriate academic style. The course will also 

generally develop students’ English skills and help them interact more effectively in English in the wider world. 
 
BBA 1211: Micro Economics 
Pre-requisite: BBA 1104 
This course highlights the role of the market system in economics and provides a strong foundation of 

microeconomic principles. It will cover scarcity and choices, primary demand and supply analysis, theory of 

consumer choice, the elasticity of demand and supply, short and long-run cost curves, and price and output 

determination under different market structures. 
 
BBA 1212: Introduction to Information Technology 
Pre-requisite: BBA 1102 
This course familiarizes students with the essentials regarding computers and their peripherals. Most importantly, 

this course helps students learn about computing devices, hardware, software, networking, the internet, and other 

related areas. Students will be taught hands-on skills in computer labs to make them tech-savvy. It also works as 

a pre-requisite for other IT courses that students will eventually take further in their curriculum. Computer literacy 

developed by this course will help students understand and value the impacts of technology in education, business, 

and society. 
 
 



BBA 2113: Organizational Behavior 
Pre-requisite: BBA 1207 
The approach taken in this course will expose students to psychological theories that will enable them to gain 

insight into organizational behavior. Using case studies will allow the students to apply theories to real-life 

organizational issues and analyze the contributions and limitations of relevant theories. The course is ideally suited 

to those who wish to develop a critical understanding of human behavior in an organization. 
 
BBA 2114: Managerial Accounting 
Pre-requisite: BBA 1103 
This course introduces management accounting as an interactive discipline among young learners and covers a 

wide range of issues leading to managerial decision-making, such as the definition and features of managerial 

accounting; cost terms, concepts, and classifications; cost behavior analysis and use; cost-volume-profit analysis; 

variable costing; job-order costing; profit planning; standard costing; relevant costing and segment reporting. 
 
BBA 2115: Business Statistics 
Pre-requisite: BBA 1209 
This course provides students with a basic understanding of the role of statistics in gathering data, the creation of 

information, and its usage in various business situations. Students will learn methods for summarizing data 

numerically and graphically and drawing conclusions from sample data. Statistical analyses will be carried out 

using a computer and statistical software. The course focuses on how statistical methods can be applied to 

business problems to improve outcomes; stress is placed on the design of statistical studies, data collection, and 

interpretation of results. This course introduces descriptive statistical analysis concepts such as central tendency, 

dispersion, and fundamental inferential concepts.  
 
BBA 2116: Basics in Social Science 
Pre-requisite: BBA 1106 
This course covers the fundamental concepts of social sciences, particularly sociology, and their relationship with 

other social science courses. It examines several pressing social problems within contemporary society and offers 

a comprehensive introduction to the discipline of sociology and its foundational theories. Being the core of the 

social science discipline, this study of Sociology helps the students attain further efficiency in understanding the 

psychological, cultural, political, anthropological, and economic infrastructure of human societies, both from 

national and global perspectives, and, thus, deal with the real-life challenges in methodical ways. 
 
BBA 2117: Office Management Technology 
Pre-requisite: BBA 1212 
The course explores how a combination of better understanding, filtering, and application of data can help students 

solve their problems faster, leading to more innovative and more effective decision-making. Students learn how to 

use Microsoft Word, Microsoft Excel, Microsoft PowerPoint, and other standard data analysis and communication 

tools. They will help present data to others to engage them in their story and motivate them to act. In addition, 

students will learn the essential functions of MS Excel and MS Word through guided demonstration. This course 

has a weekly laboratory session; each week, the students will build on their Office applications skills and be allowed 

to practice what they have learned. 
 
BBA 2118: Global Languages 
Pre-requisite: BBA 1210 
Chinese - This course is intended to teach beginners the Chinese language. Standard Mandarin has been 

prioritized as the dialect due to its popularity and widespread use. As an elementary course, it aims to introduce 

the Chinese Language used in China in the fundamental contexts of daily life, such as introducing oneself, eating 

and dining, asking for road directions, shopping, discussing one’s studies, and campus life. This course mainly 

focuses on spoken Chinese so that students can communicate with Chinese nationals without a translator. Reading 

and comprehending Chinese texts have also been emphasized, and writing and composing texts using Chinese 

characters have been kept to a minimum. 
French - This is an elementary course in the French Language. The main objective of this course is to enable 

students to use French at the elementary level. It is tailored to use French at the elementary level of proficiency for 

effective communication in everyday life and different situations. According to modern pedagogy, emphasis is given 

to a function-based communicative approach to facilitate the four skills (listening, speaking, reading, and writing). 

Students develop their vocabulary, grammar, structural accuracy, pronunciation, oral fluency, and overall acquisition 

through activities, pair work, group work, role play, and exercises. 
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BBA 2219: Principles of Finance 
Pre-requisite: BBA 2114 
This is an introductory finance course covering relevant financial decision-making topics. It aims to introduce 

students to the tools and techniques of finance and their use in managerial decision-making. The course 

emphasizes the understanding of finance theory and working knowledge of the financial environment in which the 

firm operates to develop appropriate financial strategies. It will also cover financial analytical tools, cash flow 

management techniques, and working capital management. 
 
BBA 2220: Advance Business Statistics 
Pre-requisite: BBA 2115 
The course is designed to introduce advanced statistical analytical tools used in data analysis and business 

decisions. This course provides an opportunity to study and practice statistics to aid business decision-making in 

different business settings that students need to know for a prosperous professional career. This course's statistical 

techniques cover operations, supply chain, production, marketing, economics, human resources, finance, 

accounting, information systems, and international business. Both statistical theories and inference techniques are 

covered in this course. This is a more advanced statistics course, focusing on sampling and sampling distribution, 

theory of estimation and test of hypothesis, analysis of variance, bivariate and multivariate data analysis such as 

multiple linear regression and logistic regression, and decision analysis. In addition, the course will focus on real-

life data analysis, statistical thinking, and statistical software (such as SPSS).  
 
BBA 2221: Business Law 
Pre-requisite: BBA 2113 
The course describes the coverage of the main objectives of the contract law, which includes the formation of the 

contract, the validity of the contract, the performance of the contract, the termination of the contract, after effect of 

the termination of the contract, the law relating to the Sale of Goods Act, the concept of the legal environment of 

business, the law regarding partnership, the law relating to agency, the law of the negotiable instrument, the law of 

company, etc. 
 
BBA 2222: Macro Economics 
Pre-requisite: BBA 1211 
This course focuses on macroeconomics, the field of economics that examines the aggregate economy. Coverage 

includes national economic performance, aggregate demand and supply, recession problems, unemployment and 

inflation, money creation, government spending and taxation, economic policies for full employment and price 

stability, and monetary and fiscal policies. 
 
BBA 2223: Basics in Natural Science 
Pre-requisite: BBA 1209 and BBA 2116 
This course will build students’ understanding of the fundamental concepts of each area of natural sciences and 

will make them confident of the facts in these areas. As a result, students will find interest in working comfortably 

in a scientific environment and try to understand the relationship among different disciplines that much of the 

scientific work done in the world draws on multiple disciplines. 
 
BBA 2224: Politics, Philosophy and Public Affairs 
Pre-requisite: BBA 2116 
The course will teach the students significant topics, problems, and issues in all three disciplines. The students will 

learn how key insights can be applied to pressing policy concerns to gain a rich set of intellectual and critical skills. 

The students will critically evaluate competing arguments about political events, ideas, and institutions. It will 

enhance the student’s ability to effectively assess politics in its broader institutional and political context. Students 

will be able to analyze government behavior from local, national, and international perspectives, providing an 

understanding and rationale behind policy decisions that affect all of us. Studying politics shows that you can 

research and reference your argument and use arguments from political theory to reinforce your position in a 

debate. 
 
BBA 3125: Human Resource Management 
Pre-requisite: BBA 2113 
This course is designed to provide an overview of the human resource profession. Students will develop basic 

capabilities in applying and analyzing the fundamentals of human resource management in contemporary 

organizations. The course covers the functions, roles, and competencies of human resource management, 



including staffing (human resources planning, recruiting, selection, and displacement), compensation and benefits, 

employee development, performance management, and labor relations, all in the context of legal and regulatory 

compliance and emerging trends for professional practice. In addition, students will understand how the strategic 

management of human resources contributes to building and sustaining competitive advantage in a global and 

changing environment. 
 
BBA 3126: Financial Management 
Pre-requisite: BBA 2219 
This course aims to cover the basic building blocks of financial management that are of primary concern to 

corporate managers and all the considerations needed to make financial decisions both inside and outside firms. 

This course will teach the students the tools developed to value companies and investment projects. The course 

would also give the students the tools and skills to make optimal investment and portfolio decisions and understand 

corporate decision-making. The course will also discuss how firms should raise funds for their actual investments. 

Hence, it covers a range of basic finance concepts, economics, financial environment, financial statement analysis, 

risk analysis, the valuation process, capital budgeting, capital structure, and dividend policy. 
 
BBA 3127: Marketing Management 
Pre-requisite: BBA 1208 and BBA 2222 
The course is designed to provide an introductory guide to marketing management that genuinely reflects the 

modern realities of marketing. In doing so, classic concepts, guidelines, and examples were retained while new 

ones were added as appropriate. The concept is that companies must be customer-oriented and market-driven. 

The topics covered in this course include modern marketing management in the 21st century: developing marketing 

strategies and plans, capturing marketing insights, connecting with customers, building strong brands, creating 

value, delivering value, communicating value, and conducting marketing responsibly for long-term success what 

have now become fundamental topics such as segmentation, targeting, and positioning. The course also discusses 

brand equity, customer value analysis, database marketing, e-commerce, value networks, hybrid channels, supply 

chain management, and integrated marketing communications. 
 
BBA 3128: Operations and Supply Chain Management 
Pre-requisite: BBA 2115 
Today’s supply chain has become immensely powerful, considering the volatility and uncertainty in the global 

business environment due to various factors such as the worldwide pandemic, geo-political interests, etc. This 

course provides an opportunity to explore Operations and Supply Chain Management, featuring an integration of 

end-to-end business value chain processes, from upstream to downstream. Students will be able to understand 

the essential Operations and Supply Chain Management concepts and apply tools and methods, emphasizing 

problem-solving. It lets the students understand productivity, forecasting, capacity planning, scheduling, managing 

inventories, deciding where to locate facilities, supply chain management, and more. It will also provide the 

opportunity to analyze and evaluate cases in the global context of managing supply chain and material flow 

efficiently and on time. The course also covers various environmental and ethical aspects concerning the global 

supply chain management environment. 
 
BBA 3129: Management Information Systems 
Pre-requisite: BBA 2117 
This course provides in-depth knowledge of applying advanced approaches of management information tools such 

as the transformation of global business using IT tools, business process automation, the changing trends in e-

commerce, ERP implications in enterprises, web-based learning and resource sharing, cloud computing, and global 

workforce, and IT project management. In addition, the students are exposed to various practical exercises for 

mastery of MIS knowledge and skills. 
 
BBA 3130: International Business 
Pre-requisite: BBA 2221 
The course provides students with exposure to business across the border. Case analysis, visual aids, field works, 

and class exercises are incorporated to strengthen the idea of inter-relating theory and practical scenarios together 

for the enlargement of the students’ managerial skills in different dimensions of international business, such as – 

the nature of international trade, trade theories, cross-cultural management, international market environment, 

strategic alliances, economic integration, and different international organizations like WTO, GATT, UN, World 

Bank, etc. 
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BBA 3231: Business Research 
Pre-requisite: BBA 2220 and BBA 3127 
Information and knowledge are indispensable tools for helping and ensuring the continuity and sustainability of any 

organization. However, they should be acquired and assessed before they can be utilized in decision-making. This 

is where the usefulness of research methodology or business research lies. With the application of careful scientific 

research methods and by using proven analytical and evaluative tools and techniques, managers can acquire 

insights into issues that they can use to help them accomplish their organizational goals and objects, set up 

priorities, adopt prudent strategies and approaches, effectively and efficiently manage their resources. This course 

gives a comprehensive introduction to the subject of business research methods. Acquainting participants with all 

modern and universally applied research concepts, tools, and techniques, which encourage students to apply their 

acquired theoretical knowledge to practical life situations, is a paramount course objective. 
 
BBA 3232: Principles and Practices of Taxation 
Pre-requisite: BBA 2219 and BBA 2221 
This course has been designed to incorporate Bangladesh's Income Tax Laws and Practices. This course will give 

students a comprehensive knowledge of tax from a managerial perspective, emphasizing identifying tax problems 

and potential tax planning opportunities. This course will also enable the students to comply with income tax rules 

prevailing in Bangladesh in their practical and professional lives. 
 
BBA 3233: Ethics, Sustainability, and Communication for Development 
Pre-requisite: BBA 2224 
This course explores how ethical thinking, sustainability, and communication help solve social and business 

challenges. Students will learn about ethical theories, corporate social responsibility (CSR), and global issues like 

climate change, inequality, and poor governance. It highlights how communication can be used to drive positive 

changes. The course covers topics such as zero waste practices, green business strategies, and the role of 

sustainability in development. Through case studies and real-life examples, students will examine how ethical 

decisions, and clear communication can support environmental protection, equity, and social justice. Activities 

include group projects, critical reflections, and interactive discussions. Students will build skills in ethical reasoning, 

stakeholder communication, and promoting sustainable behavior. The course prepares students to be responsible, 

informed, and socially aware professionals who can lead development initiatives with impact. 
 
BBA 3234: Innovation and Entrepreneurship Development 
Pre-requisite: BBA 2113 
The twenty-first century has dawned with entrepreneurship as a significant force shaping the global economy. This 

economy's future growth lies in the hands of men and women who are committed to achieving success through 

innovative, customer-focused new products and services. Entrepreneurs willing to assume the risks of creating 

new business ventures are at the heart of this global movement. Therefore, this course's main objective is to 

acquaint the students with modern entrepreneurial tools by which an "Entrepreneur" endeavors to solve problems 

as time best suits. Moreover, at the end of every chapter, case studies are obligatory for the students to observe 

the practical implications of entrepreneurial tools in various business complexities. 
 
BBA 4135: Project Management 
Pre-requisite: BBA 3128 and BBA 3129 
This course allows the students to study and analyze the different types of project management knowledge areas 

and processes that students will need for a successful professional career, and to receive the fundamental concept 

of project management. This course meets the students’ needs for all conceptual, analytical, and organizational 

skills for current professional domains, especially while dealing with projects. It lets the students analyze various 

practical case studies covering project scope, time, cost, quality, stakeholders, risk, communications, human 

resource, and integration management and helps the students to develop their skills to design project management 

plans and documents, project charter, work breakdown structure, project milestones, project status report. In 

addition, it makes the students aware of different organizational structures and their impact on project management, 

as well as the roles of project managers and team members in a project, especially in planning, executing, 

monitoring, and managing funds for a project. 
 
BBA 4136: Business Communication 
Pre-requisite: BBA 2118 and BBA 3233 
This course introduces the practical communication skills required for students preparing to enter the job market. 

It emphasizes the correct usage of language in a professional environment. Students must analyze various 



professional situations and prepare appropriate business correspondence and presentations. A wide range of 

topics will be covered, including fundamentals of business communication, formal language, business 

correspondence formats, CV writing, and job interviews. 
 
BBA 4137: Corporate Governance and Social Responsibility 
Pre-requisite: BBA 3126 and BBA 3233 
The value of a firm depends on good corporate governance practices that protect investors. Greater protection of 

shareholders lowers the cost of capital due to better risk mitigation. Thus, the governance practices, rules, and 

regulations that promote private sector investment and job creation also encourage firm value. Topics include the 

roles and responsibilities of shareholders, the boards of directors, and executive management. They also have 

executive compensation policies, boardroom structure and practices, corporate disclosure and transparency, and 

the value of the shareholder vote. In addition, the course investigates corporate pyramidal structures, hostile 

takeovers, and the failure of the market for corporate control. Finally, it examines the role of financial institutions 

and credit rating agencies in promoting corporate governance and how transparency, accountability, responsibility, 

and fair and equitable treatment of all shareholders help improve corporate governance and reduce agency 

conflicts between principals, management, and the board of directors. 
 
BBA 4238: Strategic Management 
Pre-requisite: BBA 4135 
This course introduces fundamental concepts, tools, and principles of strategy formulation and competitive 

analysis. It is concerned with managerial decisions and actions that affect the performance and survival of business 

enterprises. The course is focused on the information, analyses, organizational processes, skills, and business 

judgment managers must use to devise strategies, position their businesses, define firm boundaries, and maximize 

long-term profits in the face of uncertainty and competition. 
 
BBA 4239: Professional Development 
Pre-requisite: BBA 4136 
This course focuses on organizing and promoting action to create a better environment to assist the students in 

discovering and achieving their professional goals. They will pick up skills that will help them improve at making 

and attaining goals, communicating, motivating themselves, and maintaining a good outlook on life. This course 

will assist them in honing their abilities to consistently produce the finest output, personally and professionally. 
 
BBA 4240: Internship 
Pre-requisite: After Completion of 137 Credits 
Under the supervision of a faculty member, the student is assigned or placed in a business firm/ institution/ 

organization for a semester’s practicum. The student prepares and submits a research report to evaluate the 

supervisor's endorsement. This report is then presented for oral defense before a panel. 
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ACCOUNTING (ACT) 
 
Primary Departmental Specialization: Any eight (8) courses from a primary department must be 

completed (83) 24 credit hours (mandatory). 
 
Second Specialization: Any six (6) courses from a second specialization must be completed (63) 
18 credit hours. 
 
Minor: Any four (4) courses from the minor department must be completed for the minor (43) 12 credit 
hours.  

 
Code Course Title Pre-requisite 

ACT 4001 Intermediate Accounting BBA 3126 Financial Management 

ACT 4002 Cost Accounting BBA 3126 Financial Management 

ACT 4003 Financial Statement Analysis BBA 3126 Financial Management 

ACT 4004 Accounting Information Systems BBA 3126 Financial Management 

ACT 4005 Auditing BBA 3126 Financial Management 

ACT 4006 Financial and Corporate Reporting BBA 3126 Financial Management 

ACT 4007 Advanced Cost Accounting BBA 3126 Financial Management 

ACT 4008 Advanced Financial Accounting BBA 3126 Financial Management 

ACT 4009 Strategic Management Accounting BBA 3126 Financial Management 

ACT 4010 Accounting Theory and Policy BBA 3126 Financial Management 

ACT 4011 Accounting for Specialized Institutions BBA 3126 Financial Management 

FIN 4001 Corporate Finance BBA 3126 Financial Management 

 
ACT 4001: Intermediate Accounting 
Pre-requisite: BBA 3126 
This course is the continuation of financial accounting with greater detail. Review of financial accounting, 

conceptual and historical framework underlying contemporary accounting and financial reporting; forms and 

contents of financial statements; revenue recognition; present value mathematics in accounting; measuring and 

reporting cash and receivables; inventories; property, plant, and equipment regarding international financial 

reporting standards and international financial reporting standards are the focuses of this course. 
 

ACT 4002: Cost Accounting 
Pre-requisite: BBA 3126 
This course combines theoretical concepts underlying the computation and analysis of costs with the practical 

techniques of cost management. Topics include cost concepts and classification; methods and techniques of 

costing; codes of ethical conduct; cost statements; cost management of material costs, labor costs, and overhead 

costs; job order costing, process costing, joint product and by-product costing, operating costing, and the 

contemporary issues in cost accounting. By the end of the course, the student should be able to formulate proper 

cost management strategies aligning with the organizational mission and vision. 
 

ACT 4003: Financial Statement Analysis 
Pre-requisite: BBA 3126 
This course is subdivided into two parts: Accounting and Financial Analysis. Accounting analysis is organized 

around investing and operating activities. Procedures and hints for analyzing and adjusting financial statements 

are discussed in this part. Financial analysis includes discussions on ratio computation, cash flow measures to 

earnings prediction, and equity valuation models (such as the dividend discount model, residual income model, 

free cash flow to equity model, etc.). Fundamental valuation multiples (PE & PB ratio) and articulating these 

multiples are also discussed. 
 
 



ACT 4004: Accounting Information Systems  
Pre-requisite: BBA 3126 
This course provides introductory but comprehensive coverage of accounting information systems from a 

conceptual viewpoint. It offers in-depth knowledge of information systems from the accountant’s perspective, 

transaction processing under AIS, revenue cycle, expenditure cycle, and conversion cycle under AIS, financial and 

management reporting under AIS, advanced technology and AIS design models, system development, security, 

and application controls. The students are also exposed to software modules where necessary. 
 

ACT 4005: Auditing 
Pre-requisite: BBA 3126 
This course introduces audit practice and contemporary audit issues. While the focus will be primarily on the 

external financial audit, many aspects of relevance to internal financial audits will be considered. The course will 

first examine the nature of audit practice, covering audit planning, application, and reporting. It will then critically 

evaluate this practice by considering the contemporary debates surrounding auditor responsibilities and liabilities. 

So, the essential contents of the course are understanding of auditing, primary process, planning and control of 

audit, materiality, audit techniques, the appointment of auditors and engagement letter, audit techniques, evaluation 

of internal control system, audit of payments, audit of receipts, and audit reports. 
 

ACT 4006: Financial and Corporate Reporting 
Pre-requisite: BBA 3126 
This course provides coverage of financial accounting standards, which is crucial for corporate external reporting. 

It offers in-depth knowledge on material such as changes in accounting policy, revenue recognition principle, 

revenue recognition under long-term construction contracts, provision, and contingent liabilities, reporting current 

and deferred taxes, lease, financial instruments presentation, reporting particular circumstances such as related 

party transactions and operating segments, and non-annual reporting such as interim financial statements. 
 

ACT 4007: Advanced Cost Accounting 
Pre-requisite: BBA 3126 
This course is the continuation of cost accounting with greater detail. Recent cost accounting tools and techniques, 

cost management systems, activity-based costing, target costing, throughput accounting, environmental 

accounting, quality costing, operation and backflush costing, inventory management systems, and limiting factor 

analysis are discussed in detail and relevant to manufacturing sectors. 
 

ACT 4008: Advanced Financial Accounting 
Pre-requisite: BBA 3126 
This course has been designed to introduce students to advanced areas of financial accounting in complex 

organizational settings. The course aims to provide in-depth knowledge of prevalent reporting regulations in 

complex business scenarios such as inter-corporate investments, business combination acquisition, parent-

subsidiary relationships, and partnership organizational structure. Hands-on accounting procedures will be taught, 

including reporting techniques. This includes the preparation of a complete set of consolidated financial statements. 

Partnership accounting procedures will also be thoroughly covered. Other areas that will be briefly introduced 

include foreign currency transactions, translation of foreign subsidiaries' financial statements, and operating and 

segment reporting. This course will enable students to apply accounting standards and critical judgments in 

complex reporting situations. 
 

ACT 4009: Strategic Management Accounting 
Pre-requisite: BBA 3126 
This course places management accounting within the context of the strategic management of a business and 

provides a framework for applying management accounting techniques and concepts in the strategic environment. 

The fundamental objective of the subject is the evaluation, design, and application of management accounting and 

decision systems that reinforce firm strategies. This course briefly revises contemporary management accounting 

techniques and then focuses on management accounting techniques supporting the strategy. 
 

ACT 4010: Accounting Theory and Policy 
Pre-requisite: BBA 3126 
This course allows students to understand normative, positive, and critical accounting theories. The course begins 

by examining the nature of theories and alternative forms of logic and their relation to the development of 

accounting and reporting regulations. Next, the conceptual framework and key contemporary and historical 

accounting issues are examined, highlighting the role of theory in understanding current accounting standards, 

accounting practice, and the use of accounting information by myriad stakeholders in reporting entities. 
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ACT 4011: Accounting for Specialized Institutions 
Pre-requisite: BBA 3126 
This course provides an overview of the business environment of specialized institutions in Bangladesh concerning 

the applicable accounting standards, relevant legal framework, and the financial reporting environment of 

specialized institutions such as banking and non-banking financial institutions, leasing companies, government 

organizations, NGO accounting, etc. 
 
FIN 4001: Corporate Finance 
Pre-requisite: BBA 3126 
This course deals with investment and financing decisions. Hence, this course aims to familiarize students with the 

corporate investment and financing decision-making process. This course covers alternative investment rules, NPV 

and capital budgeting, Capital market theory, capital structure, dividend policy, mergers, acquisitions, divestitures, 

etc. As stipulated in the university catalog, students should have completed required accounting, business 

mathematics & statistics, and economics courses. 
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BUSINESS ANALYTICS (BA) 
 

Primary Departmental Specialization: Any eight (8) courses from a primary department must be 

completed (83) 24 credit hours (mandatory). 
 

Second Specialization: Any six (6) courses from a second specialization must be completed (63) 
18 credit hours. 
 

Minor: Any four (4) courses from the minor department must be completed for the minor (43) 12 credit 
hours.  

 

Code Course Title Pre-requisite 

BA 4001 Analytics for Business Professionals BBA 2117 Office Management Technology 

BA 4002 Technology Adoption Theories and Models BBA 2117 Office Management Technology 

BA 4003 
Visualization and Communication of 

Business Data 
BBA 2117 Office Management Technology 

BA 4004 Analytics for Sports Management BBA 2117 Office Management Technology 

BA 4005 
Legal and Ethical Issues in Data 

Management 
BBA 2117 Office Management Technology 

BA 4006 Analyzing Exploratory Data in Business BBA 2117 Office Management Technology 

BA 4007 
Analytics for Healthcare and Medical 

Industries 
BBA 2117 Office Management Technology 

BA 4008 Data and Web Analytics BBA 2117 Office Management Technology 

BA 4009 Financial Analytics BBA 2117 Office Management Technology 

BA 4010 Retail Analytics BBA 2117 Office Management Technology 

BA 4011 Analytics for Talent Management BBA 2117 Office Management Technology 

BA 4012 Seminar (Business Analytics) BBA 2117 Office Management Technology 

BA 4013 Capstone Project (Business Analytics) BBA 2117 Office Management Technology 

MIS 4002 Database Analysis and Design BBA 3129 Management Information Systems 

MIS 4003 Object Oriented Programming BBA 3129 Management Information Systems 

MIS 4005 Data Warehouse and Data Mining BBA 3129 Management Information Systems 

MKT 4003 Social Media and Digital Marketing BBA 3127 Marketing Management 

OSCM 4007 Supply Chain Analytics 
BBA 3128 Operations and Supply Chain 

Management 

 
BA 4001: Analytics for Business Professionals                             
Pre-requisite: BBA 2117 
This course aims to enhance the quantitative skills and knowledge required to progress in analytics. Information 

has emerged as a crucial asset in contemporary society, elevating the significance of professionals specializing in 

business analytics, rendering it one of the most coveted vocations. The acquisition of skills in data analysis enables 

students to effectively derive insights, spearhead data-oriented initiatives, and generate significant outcomes in 

corporate settings. Students can use five tracks to enhance their expertise in a particular field: big data, cloud 

computing, technology consulting, financial technology, marketing analytics, and supply chain analytics. 

 
BA 4002: Technology Adoption Theories and Models  
Pre-requisite: BBA 2117 
With the increasingly complex and ubiquitous data available through modern technology, information science 

continues to be profoundly influenced by various theories and perspectives developed in the pre-digital age, which 

focus on how individuals identify their information needs and meet them. This course will explore Technology 

adoption models (Such as TAM, TPB, TTF, TOE, UTAUT, Diffusion of Innovation) relevant to information systems 

and information technology studies on the latest technologies such as ERP, AI, Blockchain, RFID, 3D printing, 

Augmented Reality, Virtual Reality, cloud computing, and other systems implemented in business organizations. 

The study could assist in analyzing the acceptance and utilization of new technologies. Students of this course will 

also contribute to improving such models and theories in adopting new technologies. 
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BA 4003: Visualization and Communication of Business Data                               
Pre-requisite: BBA 2117 
The utilization of business analytics has the potential to reveal concealed insights within data, thereby providing 

organizations with a strategic edge over their competitors. Numerous enterprises possess substantial amounts of 

data about their clientele and business activities, necessitating the expertise of proficient analysts to reveal valuable 

insights and formulate well-informed prognostications. The present module employs the technique of data 

visualization to investigate and scrutinize data sets of varying magnitudes. Additionally, it acquaints the learner with 

specific business analytic models that facilitate the process of interpretation and prediction. The course will provide 

an adequate software platform for data visualization and analytics, encompassing visualization and analysis 

methods for both categorical and numerical variables. The visualization techniques that will be addressed include 

Box-and-whisker plots, Mosaics, Rotatable 3D scatter plots, Heat maps, Motion charts, cluster and association 

charts. The models that will be discussed comprise linear regression models, classification and regression trees, 

and random forests. The discourse will encompass an examination of techniques utilized in appraising the efficacy 

of models. Illustrative instances from marketing, finance, economics, and their associated domains shall be 

incorporated. 
 
BA 4004: Analytics for Sports Management                                
Pre-requisite: BBA 2117 
The course will engage in an academic discourse on the theoretical underpinnings, evolutionary trajectory, and 

practical implementation of analytics in sports. The curriculum will cover the implementation of analytics in sports 

concerning various aspects such as in-game tactics, player proficiency, team administration, sports logistics, and 

fantasy contests, among other areas. The course will comprise didactic sessions and presentations by 

distinguished speakers from the sports industry and academic circles and culminate in a collaborative project 

undertaken by the class. 
 
BA 4005: Legal and Ethical Issues in Data Management                                                                   
Pre-requisite: BBA 2117 
This course delves into the legal and ethical frameworks that govern the practice of counseling and psychotherapy, 

focusing on the regulations and principles that apply to professional counseling. It scrutinizes the contents of these 

codes and the fundamental values that underpin them. 
 
BA 4006: Analyzing Exploratory Data in Business 
Pre-requisite: BBA 2117 
The Content of this course encompasses fundamental exploratory methodologies aimed at providing a concise 

representation of data. Preceding the initiation of formal modeling, these methods are commonly employed and 

can provide valuable insights for constructing intricate statistical models. Using exploratory techniques holds 

significance in refining or eliminating potential hypotheses concerning the world that can be effectively analyzed 

through the data. The course will provide a comprehensive overview of the plotting systems in R, along with 

fundamental principles of the construction of data graphics. The lectures will overview prevalent multivariate 

statistical methods employed for data visualization with high dimensionality. 
 
BA 4007: Analytics for Healthcare and Medical Industries                                   
Pre-requisite: BBA 2117 
The course has been specifically tailored to cater to the needs of students who aspire to comprehensively 

understand the methodology involved in analyzing patient data, genomic databases, and electronic health records 

(EHR). The primary objective of this course is to enhance patient care and optimize the functioning of public and 

private healthcare systems. This course delves into the notion of clinical intelligence and the significance of 

analytics in facilitating a knowledge-based healthcare system that relies on data. The primary subjects of 

discussion encompass the healthcare system that is driven by value, the evaluation of health system performance, 

the currently available frameworks for measuring quality and performance (such as HEDIS), the Analytics maturity 

model (DELTA), the comparison of healthcare delivery, the characteristics of healthcare systems that perform 

exceptionally well, and the necessary IT infrastructure and human resources required to utilize analytics for the 

betterment of health. In addition, an examination of open-source and web-based warehousing tools will be 

conducted to facilitate the practical application of healthcare analytics. 
 
BA 4008: Data and Web Analytics                                                                       
Pre-requisite: BBA 2117 
Web analytics is a crucial component of online marketing that involves examining data to gain insights into user 

behavior on a website or multiple web pages. This encompasses the processes of monitoring, evaluating, and 



documenting information to quantify the extent of online engagement. Website analytics enables the monitoring of 

website traffic, encompassing metrics such as the volume of visitors, duration of their stay, the quantity of pages 

accessed, and the origin of their arrival, whether through direct access or via a hyperlink. Advanced web analytics 

are being utilized by businesses to establish a benchmark for their website's performance. Web analytics data can 

monitor performance indicators such as purchase conversion rates. Web analytics is a valuable tool for conducting 

market and business research to enhance the effectiveness of business websites and comprehending and 

quantifying web traffic volume. Web analytics enables businesses to enhance website traffic, customer retention, 

and revenue per customer. 
 
BA 4009: Financial Analytics                                                      
Pre-requisite: BBA 2117 
This course is focused on practical application, emphasizing utilizing real-time data for most exercises. The course 

will review fundamental principles in computational finance, followed by practical application of these concepts 

utilizing current data. This course aims to provide a comprehensive introduction to the diverse capabilities of the R 

environment and its computational routines for finance. 
 
BA 4010: Retail Analytics                                                      
Pre-requisite: BBA 2117 
This course will give students an overview of the diverse research methodologies utilized in consumer, apparel, 

and retailing. The approach prioritizes the identification and formulation of research inquiries, the establishment of 

research frameworks, and the implementation of analytical methodologies to tackle said research inquiries. It 

should be noted that the extent of this course's coverage does not encompass comprehensive statistical analysis 

methods. 
 
BA 4011: Analytics for Talent Management        
Pre-requisite: BBA 2117 
This course equips HR Students with the terminology, skills, and knowledge to navigate data and analytics 

proficiently. Students will learn to think analytically, apply fundamental statistical techniques, and establish a 

correlation between talent management initiatives and the consequential business impact. 

 
BA 4012: Seminar (Business Analytics)                
Pre-requisite: BBA 2117 
The seminar has been specifically tailored to cater to students with a robust understanding of fundamental Business 

analytics principles and methodologies. The seminar covers various topics, including predictive analytics, 

prescriptive analytics, data mining, machine learning, and optimization. The seminar's focus may vary depending 

on the instructor's expertise and research interests. As the final project for the semester, students are mandated to 

organize a seminar wherein they will extend invitations to industry experts to participate as guest speakers. These 

experts will be expected to share their experiences and offer valuable perspectives on the latest trends in their 

respective fields. The academic requirements for students entail reading and analyzing scholarly articles, research 

papers, and case studies about data analytics. Additionally, students are expected to produce a research article on 

business analytics to be presented at a conference. 
 
BA 4013: Capstone Project (Business Analytics)                
Pre-requisite: BBA 2117 
The capstone project module provides an opportunity for students to showcase their acquired knowledge and 

competencies from preceding modules through the execution of a medium-scale research and development 

initiative. The students are required to perform various tasks, including identifying project-specific problems, 

justifying and outlining the necessary activities to address the identified issues, developing a software-intensive 

solution, communicating the outcomes to different project stakeholders, and identifying additional required 

investigations. The outcomes of the investigation should possess the characteristics that enable them to serve as 

the foundation for a scholarly article. 
 
MIS 4002: Database Analysis and Design  
Pre-requisite: BBA 3129 
The contemporary economy is heavily reliant on digital data. Data plays a crucial role in facilitating transactions, 

informing managerial decisions, and guiding the development of organizational strategies. Databases are 

fundamental for creating, storing, organizing, and disseminating data. This course provides the essential principles 

required for proficiently designing and utilizing databases. This course aims to elucidate the concept of data and 

present modern methodologies and technologies for data storage, retrieval, utilization, and visualization. This 
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course aims to comprehend data modeling and design methodologies and the emerging possibilities of big data, 

social media, data analytics, and unstructured data. The attention of both commercial and open-source database 

management tools is centered on the same objective. 

 
MIS 4003: Object Oriented Programming 
Pre-requisite: BBA 3129   
The course introduces object-oriented programming for individuals possessing a procedural paradigm background. 

The course commences with a concise overview of statements, flow control, and data types, emphasizing pointers, 

array processing, and structured data types. The contents of the course of the material presents the object-oriented 

programming paradigm, emphasizing the concepts of encapsulation, inheritance, polymorphism, and abstraction. 

Additionally, the section provides a gradual introduction to the fundamental principles of object-oriented analysis 

and design. Additional subject matters encompass the development of two-dimensional games utilizing object-

oriented programming techniques, a comprehensive survey of programming language principles, and memory 

management. 
 
MIS 4005: Data Warehouse and Data Mining                                                          
Pre-requisite: BBA 3129 
The course provides an overview of the techniques and principles involved in constructing data warehouses and 

performing data analysis through data mining, data quality, and the methods and techniques utilized for 

preprocessing data, conceptualization and construction of data warehouses, study and implementation of 

algorithms utilized in classification, clustering, and association rule analysis and the pragmatic application of 

software in the context of data analysis. 
 
MKT 4003: Social Media and Digital Marketing 
Pre-requisite: BBA 3127 
The course's primary objective is to give students a comprehensive comprehension of how digital technologies and 

the emergence of social media are transforming marketing strategies and tactics in diverse industries. The 

curriculum encompasses acquiring knowledge about marketing principles that hold significance in the digital realm, 

evaluating exemplary instances of effective marketing strategies, and honing proficiencies in creating, 

disseminating, and articulating value through using digital marketing instruments and social media channels. The 

course has supplementary objectives encompassing students' comprehension of contemporary digital marketing 

and social media patterns and instructing them on integrating digital and traditional marketing strategies. This 

course expands upon conventional marketing courses and explores digital strategy and tactics through the lens of 

brand management. The course will comprehensively analyze the digital marketing and social media phenomena, 

particularly emphasizing critical aspects essential to harnessing social media's potential. These include content 

management, establishing a strong social media presence, mobile marketing, and viral marketing. The present 

discourse examines the power shift from brands to consumers, elucidates strategies for engaging consumers via 

social media, and explores the interrelationship between social media and other digital marketing endeavors. 
 
OSCM 4007: Supply Chain Analytics 
Pre-requisite: BBA 3128 
Analytics is the science of examining data to develop market insights and draw reasonable business decisions. In 

the past few years, the use of analytics has become increasingly important in business in general, as well as in 

supply chain management. This course addresses various concerns in three broad segments: First, the theoretical 

foundation to build forecasting models that incorporate both the power of predictive analytics and the trends and 

autocorrelation patterns identified from historical data. Second, these models are used on point-of-sale information 

to build demand forecasts as an aggregation of models across the enterprise. Third, this course discusses using 

predictive dynamic models for aggregate supply chain planning, local distribution decision-making, and influencing 

and shaping demand. 
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BUSINESS ECONOMICS (BECO) 
 
Primary Departmental Specialization: Any eight (8) courses from a primary department must be 

completed (83) 24 credit hours (mandatory). 
 

Second Specialization: Any six (6) courses from a second specialization must be completed (63) 
18 credit hours. 
 

Minor: Any four (4) courses from the minor department must be completed for the minor (43) 12 credit 
hours.  
 

Code Course Title Pre-requisite 
BECO 4001 Microeconomic Theory BBA 2222 Macro Economics 
BECO 4002 Macroeconomics of Developing Countries BBA 2222 Macro Economics 
BECO 4003 Mathematical Economics BBA 2222 Macro Economics 
BECO 4004 Applied Econometric Models BBA 2222 Macro Economics 
BECO 4005 Development Economics BBA 2222 Macro Economics 
BECO 4006 Political Economy BBA 2222 Macro Economics 
BECO 4007 Economics of Natural Resources and Environment BBA 2222 Macro Economics 
BECO 4008 Comparative Economic Analysis BBA 2222 Macro Economics 
BECO 4009 Bangladesh Economy BBA 2222 Macro Economics 
BECO 4010 Introduction to Game Theory BBA 2222 Macro Economics 
BECO 4011 Labor Economics BBA 2222 Macro Economics 
BECO 4012 Health Economics BBA 2222 Macro Economics 

 
BECO 4001: Microeconomics Theory 
Pre-requisite: BBA 2222 
This course familiarizes the students with the conceptual understanding of microeconomic theories and business 

applications, and the economy. The microeconomic theory describes individual economic agents' economic 

behavior and decisions since a market economy depends on the price system to guide decisions about the 

production, distribution, and consumption of goods and services. These behaviors affect relative prices that act as 

signals in a market economy to drive production and consumption decisions. 
 
BECO 4002: Macroeconomics of Developing Countries 
Pre-requisite: BBA 2222 
Macroeconomics was developed in and for industrialized countries. Both theory and policy concern how monetary 

and fiscal policy should be used in industrialized economies to attain full employment, control inflation, and stabilize 

economic activity. Developing countries often use this corpus of knowledge, with its competing schools of thought, 

without any significant modification. However, it is unclear whether applying these theories to developing countries 

is justified or appropriate. This course will help to understand these theories. 
 
BECO 4003: Mathematical Economics 
Pre-requisite: BBA 2222 
This course provides a comprehensive exposition of basic mathematical instruments that are commonly used in all 

fields of economics -microeconomics, macroeconomics, econometrics, international trade and finance, public 

finance, money and banking, resource and environmental economics, urban and regional economics, labor and 

human resources, and industrial organizations. In addition, static analysis, comparative static analysis, and 

optimization methods are introduced. The primary emphasis is on illustrating how these tools can be used to 

analyze theoretical and practical economic problems that arise in the behaviors of households, firms, and markets. 
 
BECO 4004: Applied Econometric Models   
Pre-requisite: BBA 2222 
This course shows how econometrics can be combined with economic theory to enhance the explanatory powers 

of economics. In addition, the course demonstrates how economic theories can be converted into a simple 

mathematical form suitable for estimation. 
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ECO 4005: Development Economics    
Pre-requisite: BBA 2222 
This course focuses on the role of public policy in economic development and the political context in which policy 

decisions are taken. The course provides an overview of development theories and concepts. It aims to elucidate 

the word development's diverse meanings and explain alternative theories of why and how development occurs in 

each society or fails to do so. It explores the causes of why same-path-for-all development policies did not and will 

not bring any benefits to the different countries with diverse economic endowments. 
 
BECO 4006: Political Economy 
Pre-requisite: BBA 2222 
Globalization is generally understood as the lessening of the barriers to and strengthening the exchange of 

economic, political, and cultural relations across different countries of the world. In this course, the various aspects 

and dimensions of globalization (economic and political) will be presented, analyzed, and discussed. 
 
BECO 4007: Economics of Natural Resources and Environment 
Pre-requisite: BBA 2222 
Environment and sustainable economic development are among the most critical and contentious contemporary 

policy topics. This course will cover the interdependencies between the environment and the economy. It will offer 

underlying causes of environmental issues, why unregulated markets can occasionally fail in this setting, and 

various economic solutions, such as laws, taxes, subsidies, and pollution permit trading schemes. 
 
BECO 4008: Comparative Economic Analysis 
Pre-requisite: BBA 2222 
This course compares capitalist and non-capitalist social formations and the transition of social formations from 

one set of prevalent characteristics to a new and radically different set. This course discusses the theoretical 

problems in applying current economic theories (neoclassical, Marxian, and institutionalist) to the comparative 

analysis of social formations. It critically discusses the basic economic concepts and logic to separate science from 

polemics and develops new conceptual tools to analyze and differentiate economic systems. 
 
BECO 4009: Bangladesh Economy 
Pre-requisite: BBA 2222 
Development is a dynamic process of economic encroachment, which depends on the structural formation and 

changes of the different sectors of the economy. Therefore, it is essential to comprehend the importance and 

contribution of the various sectors in a country's growth process. 
 
BECO 4010: Introduction to Game Theory 
Pre-requisite: BBA 2222 
Game theory is the study of multi-person decision problems. This course introduces the game-theory models that 

can be applied to trading processes, the firm's behavior in input and output markets, and at international levels 

where countries choose the tariff and other trade. 
 
BECO 4011: Labor Economics 
Pre-requisite: BBA 2222 
This course provides a theoretical and empirical discussion of labor markets. Labor relations and the labor market 

dynamics are discussed in considerable detail. This course aims to promote the growth of independent research 

interests in labor economics and related areas. Topics include labor supply and the determinants of work hours, 

migration, human capital investments, labor demand, determination of wages and employment, discrimination, 

internal labor markets, trade unions, and macroeconomic issues related to wages and employment. 
 
BECO 4012: Health Economics 
Pre-requisite: BBA 2222 
Health economics studies how resources are allocated to and within the health economy. The course examines 

the demand for health and health care, the nature of health care as a commodity and the behavior and organization 

of health care providers, health care financing and insurance, health care funding, innovation in health care 

(pharmaceuticals), methods for evaluating health care programs and interventions, and selected other topics. 
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FINANCE (FIN) 
 
Primary Departmental Specialization: Any eight (8) courses from a primary department must be 

completed (83) 24 credit hours (mandatory). 
 

Second Specialization: Any six (6) courses from a second specialization must be completed (63) 
18 credit hours. 
 

Minor: Any four (4) courses from the minor department must be completed for the minor (43) 12 credit 
hours.  
 

Code Course Title Pre-requisite 

FIN 4001 Corporate Finance  BBA 3126 Financial Management 

FIN 4002 Financial Institutions and Markets BBA 3126 Financial Management 

FIN 4003 Investment Analysis and Portfolio Management  BBA 3126 Financial Management 

FIN 4004 Capital Budgeting BBA 3126 Financial Management 

FIN 4005 Bank Fund Management  BBA 3126 Financial Management 

FIN 4006 Working Capital Management  BBA 3126 Financial Management 

FIN 4007 Islamic Finance and Banking BBA 3126 Financial Management 

FIN 4008 Global Finance  BBA 3126 Financial Management 

FIN 4009 Financial Derivatives BBA 3126 Financial Management 

FIN 4010 Comprehensive Financial Case Analysis BBA 3126 Financial Management 

ACT 4003  Financial Statement Analysis  BBA 3126 Financial Management 

 
FIN 4001: Corporate Finance 
Pre-requisite: BBA 3126 
This course deals with investment and financing decisions. Hence, this course aims to familiarize students with the 

corporate investment and financing decision-making process. This course covers alternative investment rules, NPV 

and capital budgeting, Capital market theory, capital structure, dividend policy, mergers, acquisitions, divestitures, 

etc. As stipulated in the university catalog, students should have completed required accounting, business 

mathematics & statistics, and economics courses. 
 
FIN 4002: Financial Institutions and Markets 
Pre-requisite: BBA 3126 
This course will give students an introduction to financial markets and an evaluation of the industry's institutions, 

instruments, and participants. The mainstream markets to be evaluated include equity, money, bond, futures, 

options, and exchange rate markets. The subject systematically reviews each mainstream financial market and 

investigates the various institutional participants and the different types of financial instruments offered. 
 
FIN 4003: Investment Analysis and Portfolio Management 
Pre-requisite: BBA 3126 
The course studies financial markets, principally equity markets, from an investment decision-making perspective. 

First, the course develops a set of conceptual frameworks and analytical tools. Then, it applies these to investments 

and investment strategies from various companies, securities, and institutional contexts. The focus is on adding 

value across the spectrum of decisions, ranging from position-taking in particular securities to portfolio risk 

management and professional investment managers' delegation to oversight. The course also explores the 

competitive dynamics among investment organizations, products, and markets. 
 
FIN 4004: Capital Budgeting 
Pre-requisite: BBA 3126 
This course is designed to focus on the in-depth theoretical framework of capital budgeting and the application of 

capital budgeting tools in long-term decisions that include the acquisition of fixed assets, investment in plant and 

machinery, evaluation of a new project, risk and uncertainty, sensitivity analysis, and analysis of selective 

investment decisions. 
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FIN 4005: Bank Fund Management 
Pre-requisite: BBA 3126 
This course provides a platform for understanding banking procedures and practices. Banks’ various operations 

with emphasis on lending procedures, loan criteria, terms and conditions, fund utilization, fund management, and 

associated risks and returns will be discussed. The course also examines various agreements like BASEL III and 

rating systems. 
 
FIN 4006: Working Capital Management 
Pre-requisite: BBA 3126 
This course provides thorough knowledge about managing a firm’s short-term assets and liabilities, individually 

and in aggregate. Topics to be covered include financial working capital management and concepts, liquidity & 

cash management, cash forecasting and models for cash management, management of accounts receivables, 

accounts payable and inventory, and others. 
 
FIN 4007: Islamic Finance and Banking 
Pre-requisite: BBA 3126 
This course provides a comprehensive introduction to Islamic Banking and Finance. It is one of the fastest growing 

and most innovative financial disciplines in the domestic and international financial markets. Yet, Islamic finance 

and banking are among the least understood by the Western financial communities and those in Islamic 

communities. This course offers a clear and understandable examination of this dynamic area of finance and 

banking. It will help students fully understand the fundamental principles underlying modern Islamic finance, 

banking, and modern practices prevailing in this industry. 
 
FIN 4008: Global Finance 
Pre-requisite: BBA 3126 
This course focuses on the theoretical and practical knowledge required for managing multinational corporations' 

financial and investment functions. Students will discover how the international capital markets, foreign exchange 

markets, and derivative markets can be used to manage the transaction and operating risks facing multinational 

firms. Through hands-on case studies and empirical evidence, students will learn how to manage multinational 

companies' investment and financing activities. The relevance of country risk and international corporate 

governance in cross-border investments will also be examined. The general emphasis is on identifying and 

managing opportunities and risks relating to international investments, exchange rate fluctuations, international 

financial markets, and government policy changes. 
 
FIN 4009: Financial Derivatives 
Pre-requisite: BBA 3126 
This course provides thorough knowledge about the management of derivative instruments. In addition, this course 

is designed to provide students with working knowledge of financial derivatives tools and analytical conventions. 
 
FIN 4010: Comprehensive Financial Case Analysis 
Pre-requisite: BBA 3126 
This course employs a case study approach focusing on complex problems; students gain a deeper understanding 

of corporate forecasting, capital budgeting, cost of capital analysis, and the financing of capital investments. The 

impact of financial decisions on strategic investment completes the course. The course combines a theoretical 

approach to understanding finance with examples of how this theoretical knowledge is applied in practical 

situations. Students learn the analytical techniques necessary to make rational financial decisions through critical 

concepts such as cost of capital, term structure of interest rates, capital budgeting, optimal capital structure, and 

maximization of shareholder value. 
 
 
ACT 4003: Financial Statement Analysis 
Pre-requisite: BBA 3126 
This course is subdivided into two parts: Accounting and Financial Analysis. Accounting analysis is organized 

around investing and operating activities. Procedures and hints for analyzing and adjusting financial statements 

are discussed in this part. Financial analysis includes discussions on ratio computation, cash flow measures to 

earnings prediction, and equity valuation models (such as the dividend discount model, residual income model, 

free cash flow to equity model, etc.). Fundamental valuation multiples (PE & PB ratio) and articulating these 

multiples are also discussed.
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HUMAN RESOURCE MANAGEMENT (HRM) 
 

Primary Departmental Specialization: Any eight (8) courses from a primary department must be 

completed (83) 24 credit hours (mandatory). 
 

Second Specialization: Any six (6) courses from a second specialization must be completed (63) 
18 credit hours. 
 

Minor: Any four (4) courses from the minor department must be completed for the minor (43) 12 credit 
hours.  
 

Code Course Title Pre-requisite 

HRM 4001 Human Resource Planning and Forecasting 
BBA 3125 Human Resource 

Management 

HRM 4002 Performance Appraisal and Management 
BBA 3125 Human Resource 

Management 

HRM 4003 Selection and Staffing 
BBA 3125 Human Resource 

Management 

HRM 4004 Training and Development 
BBA 3125 Human Resource 

Management 

HRM 4005 Labor Law of Bangladesh 
BBA 3125 Human Resource 

Management 

HRM 4006 Compensation and Benefit Management 
BBA 3125 Human Resource 

Management 

HRM 4007 Industrial Relations Management 
BBA 3125 Human Resource 

Management 

HRM 4008 Human Resource Information System (HRIS) 
BBA 3125 Human Resource 

Management 

HRM 4009 Human Resource in Global Business Environment 
BBA 3125 Human Resource 

Management 

HRM 4010 Occupational Health and Safety Management 
BBA 3125 Human Resource 

Management 

HRM 4011 Organizational Theory and Development 
BBA 3125 Human Resource 

Management 

HRM 4012 Strategic Human Resource Management 
BBA 3125 Human Resource 

Management 

 
HRM 4001: Human Resource Planning and Forecasting 
Pre-requisite: BBA 3125 
This course introduces the Strategic Planning role that Human Resource professionals now play in organizations. 

Students will confront the challenges and demands of rightsizing, technological change, corporate repositions, cost 

containment, productivity improvements, consequences such as relocation and outplacement, and staffing 

retraining. 
 
HRM 4002: Performance Appraisal and Management 
Pre-requisite: BBA 3125 
This course develops students’ theoretical perspectives and practical experiences through the learning event by 

applying different learning methods that the students organize. Students will be able to identify how organizations' 

performance is being managed. They will be able to develop skills of performance management and appraisal, the 

art of giving and receiving feedback. Finally, they will create a research project on managing performance through 

Soft Skills. 
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HRM 4003: Selection and Staffing 
Pre-requisite: BBA 3125 
This course is designed to expose students to selection and staffing issues. Topics include job analysis, 

measurement, and legal matters related to staffing, employment testing, interviewing, and selection decision-

making strategies. 
 
HRM 4004: Training and Development 
Pre-requisite: BBA 3125 
The training and development course deals with training and developing employees in the organization. This course 

highlights the role of training and development in human resource management. It conducts training needs 

assessment for an organization, assesses, designs, assesses, and implements various methods, techniques, and 

sources of training. This course evaluates the value of the training once completed from the individual employee 

and the organization’s viewpoint. Despite this, this course discusses trainers’ skills and styles, e-learning, and the 

use of technology in training. In the end, the course provides a very brief idea about training and employee 

development issues and the future of training and development. 
 
HRM 4005: Labor Law of Bangladesh 
Pre-requisite: BBA 3125 
The Bangladesh Labor Act, 2006, is one of the fundamental laws for completing this course. Before 2006, the old 

labor laws were primarily made during the British colonial regime and Pakistan period, and there were as many as 

50 in number. These laws were often outdated, scattered, inconsistent, and often overlapped. Therefore, in 1992, 

a Labor Law Commission was formed by the Government of the day, which examined 44 labor laws and 

recommended repealing 27 laws. It prepared a draft Labor Act in 1994. As a result, the 2006 Bangladesh Labor 

Act is relatively sweeping and progressive. The comprehensive nature of the law can immediately be gleaned from 

its coverage, such as the conditions of service and employment, youth employment, maternity benefit, health 

hygiene, safety, welfare, working hours and leave, wages and payment, workers’ compensation for injury, trade 

unions and industrial relations, disputes, labor court, workers’ participation in companies’ profits, regulation of 

employment and safety of dock workers, provident funds, apprenticeship, penalty and procedure, administration, 

inspection, and others. 
 
HRM 4006: Compensation and Benefit Management 
Pre-requisite: BBA 3125 
Today's HR experts are directors of progress where developing, implementing, and evaluating attractive and 

effective compensation packages is a must that helps the organization attract and sustain highly qualified 

employees for an extended period. In addition, they should react to the difficulties activated by new patterns in 

innovation and technology, expanding government involvement in the business representative relationship, work 

environment diversity, and globalization. In such a domain, the future has a place with associations with experts 

that can bring down work costs, enhance profitability, increase responsiveness to customers' needs, and fabricate 

employee commitment. This course is intended to build up this ability. 
 
HRM 4007: Industrial Relations Management 
Pre-requisite: BBA 3125 
This course offers a multidisciplinary, theoretical, and practical introduction to key concepts, processes, practices, 

and debates associated with employment relationships across industries. In addition, we examine the 

organizational, institutional, and market contexts that affect employment relations in any industrial society. Adopting 

a robust and critical approach, our discussions will always seek to provide students with an understanding of the 

key participants in any industrial relations system – workers, employers, trade unions, employer organizations, and 

the state – and how they interact, sometimes cooperatively and sometimes in conflict. 
 
HRM 4008: Human Resource Information System (HRIS) 
Pre-requisite: BBA 3125 
This course provides the student with an understanding of Human Resources Information Systems (HRIS) and 

how it facilitates the effective management of an organization’s human resources. Through a series of hands-on 

lectures and exercises, students will explore the various components of an HRIS and examine how information 

can be used to enhance HR functions and the steps required to implement an HRIS. In addition, it covers issues 

and techniques related to human resource information systems and the integration of technology to create and 

sustain effective HRM practices that contribute to the effectiveness of organizations. 
 



HRM 4009: Human Resources in Global Business Environment 
Pre-requisite: BBA 3125 
This course focuses on the impact of Human Resource Management on national and global contexts, and 

comparison of HRM across different countries, the linkage between HRM and global business strategy and 

structure, the diffusion of global HRM in multinational corporations, expatriation and repatriation management, and 

global aspects of the core Human Resource Management issues such as recruitment and selection, compensation 

and rewards, training and development, performance management, and labor relations. 
 
HRM 4010: Occupational Health and Safety Management 
Pre-requisite: BBA 3125 
This course focuses on introducing students to the broad field of occupational health & safety (OHS) management 

under the conceptual framework of a healthy workplace. Students will learn about hazard recognition, assessment, 

and control techniques (physical, chemical, biological, ergonomic, and psychosocial) in the context of occupational 

health and safety legislation. In addition, current issues in OHS and the Environment will be discussed. The goal 

is to provide a relatively non-technical approach to OHS that applies to students in human resources and those 

seeking careers in other areas, such as business or health and safety management. 
 
HRM 4011: Organizational Theory and Development 
Pre-requisite: BBA 3125 
This course deals with the genesis and development of organizational theories comprehensively. This course 

covers all the different theoretical approaches to organization, starting with classical, neo-classical, and behavioral 

techniques. It also deals with the theories, practices, and problems of an organization and its environment, function, 

structure of authority and responsibility, formal and informal organization and social system, organizational 

behavior, organizational control, research and development, and changing corporate structure. 
 
HRM 4012: Strategic Human Resource Management 
Pre-requisite: BBA 3125 
This course focuses on the organization's strategy and human resources management program development. This 

course emphasizes developing a strategic HRM wheel to achieve the organization's strategic goals. The activities 

and programs of HRM are designed according to the organization's goals, not according to the industry's norms. 
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INNOVATION AND ENTREPRENEURSHIP DEVELOPMENT (IED) 
 

Primary Departmental Specialization: Any eight (8) courses from a primary department must be 

completed (83) 24 credit hours (mandatory). 
 

Second Specialization: Any six (6) courses from a second specialization must be completed (63) 
18 credit hours. 
 

Minor: Any four (4) courses from the minor department must be completed for the minor (43) 12 credit 
hours.  

 

Code Course Title Pre-requisite 

IED 4001 Entrepreneurial Mindset and Behavior 
BBA 3234 Innovation and Entrepreneurship 

Development 

IED 4002 Accounting for Entrepreneurs 
BBA 3234 Innovation and Entrepreneurship 

Development 

IED 4003 New Venture Development 
BBA 3234 Innovation and Entrepreneurship 

Development 

IED 4004 Entrepreneurial Finance 
BBA 3234 Innovation and Entrepreneurship 

Development 

IED 4005 Economics for the Entrepreneurs 
BBA 3234 Innovation and Entrepreneurship 

Development 

IED 4006 Consumer Behavior and Digital Marketing 
BBA 3234 Innovation and Entrepreneurship 

Development 

IED 4007 E-commerce 
BBA 3234 Innovation and Entrepreneurship 

Development 

IED 4008 Marketing Research for Entrepreneurs 
BBA 3234 Innovation and Entrepreneurship 

Development 

IM 4005 Business Risk Management BBA 3126 Financial Management 

MIS 4001 Enterprise Resource Planning BBA 3129 Management Information Systems 

MIS 4006 
Business Intelligence and Decision 

Support System 
BBA 3129 Management Information Systems 

 

IED 4001: Entrepreneurial Mindset and Behavior 
Pre-requisite: BBA 3234 
This course is designed to introduce students to the mindset and behavior of successful entrepreneurs. Students 

will learn to cultivate an entrepreneurial mindset, including creativity, innovation, risk-taking, and opportunity 

recognition. They will explore the characteristics and traits of successful entrepreneurs and how to develop these 

qualities in themselves. The course covers entrepreneurial decision-making, problem-solving, leadership, and the 

importance of networking and building relationships in the entrepreneurial ecosystem. They will learn to identify 

market opportunities and develop innovative solutions to meet customer needs. This course aims to give students 

a foundation in entrepreneurial thinking and behavior, preparing them to pursue entrepreneurship careers or 

contribute entrepreneurial thinking to existing organizations. 
 
IED 4002: Accounting for Entrepreneurs 
Pre-requisite: BBA 3234 
This course provides students with a solid understanding of accounting principles and practices for entrepreneurs. 

Students will learn how to develop and analyze financial statements, including balance sheets, income statements, 

and cash flow statements. They will also explore financial analysis, budgeting, forecasting, and financing options 

for new ventures. The course covers various business structures and tax implications, including sole 

proprietorships, partnerships, corporations, and limited liability companies. Students will gain practical experience 

using accounting software and tools to manage financial data and make informed business decisions. They will 

also explore the impact of financial decisions on the overall business strategy and goals. In short, this course 

provides students with the knowledge and skills to understand and manage the financial aspects of starting and 

growing a new venture. 
 
 



IED 4003: New Venture Development 
Pre-requisite: BBA 3234 
This course focuses on the practical aspects of developing a new venture, including ideation, business planning, 

and launch strategies. Students will learn how to identify and evaluate market opportunities, conduct market 

research, and develop a business plan that includes a marketing plan, financial projections, and operational 

strategies. They will explore various funding and financing options, including venture capital, angel investors, and 

crowdfunding. The course covers legal considerations, such as intellectual property rights, contracts, and 

regulatory compliance. Students will gain practical experience in developing a business plan, pitching to investors, 

and launching a new venture. Therefore, this course aims to provide students with the tools and skills to start and 

grow a new business successfully. Students will develop an understanding of the critical aspects of new venture 

development, including market analysis, financial planning, and fundraising, and gain practical experience in 

developing a business plan and pitching to investors. 
 
IED 4004: Entrepreneurial Finance 
Pre-requisite: BBA 3234 
This course gives students an in-depth understanding of financial management for entrepreneurial ventures. 

Students will learn about the different sources of financing available to entrepreneurs, such as venture capital, 

angel investors, and traditional bank loans. They will explore how to develop and evaluate financial projections, 

assess financial risks, and make informed financial decisions. The course covers financial statement analysis, cash 

flow management, valuation, and exit strategies. Students will gain practical experience using financial modeling 

software to develop financial projections and create investor pitch decks. Students will learn how to develop and 

execute financial strategies that support their business objectives and ensure long-term sustainability. This course 

provides students with the financial management skills necessary to start and grow a new venture successfully. 
 
IED 4005: Economics for the Entrepreneurs  
Pre-requisite: BBA 3234 
This course introduces students to the fundamental principles of micro and macroeconomics and how they apply 

to entrepreneurship. Students will learn about supply and demand, market structures, pricing strategies, and 

international trade. They will explore how economic policies and regulations impact the business environment and 

how entrepreneurs can adapt to changing economic conditions. The course covers cost analysis, market research, 

competitive analysis, and strategic planning. Students will gain practical experience using economic principles to 

make informed business decisions and develop effective business strategies. Students will learn how to identify 

and evaluate market opportunities, assess the feasibility of new ventures, and make informed decisions about 

pricing, production, and distribution. This course aims to give students a solid understanding of economic principles 

and how they apply them to entrepreneurial ventures. 
 
IED 4006: Consumer Behavior and Digital Marketing  
Pre-requisite: BBA 3234 
This course provides students with an understanding of the fundamental principles of consumer behavior and how 

to develop effective digital marketing strategies. Students will learn about the different stages of the consumer 

decision-making process, such as problem recognition, information search, evaluation of alternatives, purchase 

decision, and post-purchase evaluation. The course covers market segmentation, targeting and positioning, brand 

management, search engine optimization, social media marketing, and email marketing. Students will gain practical 

experience in developing digital marketing campaigns, analyzing consumer data, and evaluating the effectiveness 

of marketing strategies. Students will learn to use digital marketing tools and platforms to reach their target 

audience and build brand awareness. 
 
IED 4007: E-commerce   
Pre-requisite: BBA 3234 
This course gives students an understanding of electronic commerce (e-commerce) and its role in modern business 

operations. Students will learn about the different types of e-commerce models, such as business-to-business 

(B2B), business-to-consumer (B2C), and consumer-to-consumer (C2C). They will explore the other e-commerce 

components, such as payment systems, security, and logistics. The course covers e-commerce platforms, e-

commerce marketing, and e-commerce analytics. Students will gain practical experience using e-commerce 

platforms to create and manage online stores, develop e-commerce marketing strategies, and analyze e-commerce 

data. Lastly, this course aims to provide students with the knowledge and skills necessary to leverage e-commerce 

to support business growth and success. 
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IED 4008: Marketing Research for Entrepreneurs 
Pre-requisite: BBA 3234 
This course focuses on the importance of marketing research in entrepreneurship and new venture development. 

Students will learn about different research methods, such as surveys, focus groups, and observation. They will 

explore how to develop research questions, collect data, and analyze data to inform marketing decisions. The 

course covers market segmentation, targeting and positioning, product development, and pricing strategies. 

Students will gain practical experience in conducting market research to support marketing decision-making. This 

course aims to give students the skills to conduct marketing research and use the insights gained to develop 

effective marketing strategies for new ventures. 
 
IM 4005: Business Risk Management 
Pre-requisite: BBA 3126 
This course focuses on identifying and managing entrepreneurship and new venture development risks. Students 

will learn how to identify and evaluate different types of risks, including financial, operational, legal, and strategic 

risks. They will explore various risk management techniques and strategies, such as risk avoidance, risk transfer, 

and reduction. The course covers topics such as risk assessment, risk analysis, risk communication, and risk 

monitoring. Students will gain practical experience using risk management and techniques to identify, evaluate, 

and manage risks in a new venture. They will also learn how to develop risk management plans that mitigate the 

impact of potential risks on the business. This course will give students the skills to identify and manage 

entrepreneurship and new venture development risks. 
 
MIS 4001: Enterprise Resource Planning 
Pre-requisite: BBA 3129 
Today’s business requires integrating information systems within and across the organization to ensure visibility, 

transparency, and effective decisions. This course introduces students to the main ideas and fundamental 

technology underlying the development, implementation, and use of integrated enterprise information systems 

within the value chain of organizations. Topics include SAP R/3 application modules, technical architecture of R/3, 

SAP application development and system management, ERP implementation issues and business engineering in 

R/3, accelerated SAP, going live, post-implementation issues, next-generation enterprise, and others. 
 
MIS 4006: Business Intelligence and Decision Support System 
Pre-requisite: BBA 3129 
This course introduces the technologies that are generally called business analytics. The core technology consists 

of DSS, BI, and various decision-making techniques. Students are provided examples of use cases and hands-on 

exercises to analyze and tackle multiple business situations with computerized tools and techniques. 
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INTERNATIONAL BUSINESS (IB) 
 

Primary Departmental Specialization: Any eight (8) courses from a primary department must be 

completed (83) 24 credit hours (mandatory). 
 

Second Specialization: Any six (6) courses from a second specialization must be completed (63) 
18 credit hours. 
 

Minor: Any four (4) courses from the minor department must be completed for the minor (43) 12 credit 
hours.  

Code Course Title Pre-requisite 

IB 4001 International Banking BBA 3130 International Business 

IB 4002 Global Business Strategy BBA 3130 International Business 

IB 4003 International Enterprises and Transactions BBA 3130 International Business 

IB 4004 
International Business Governance, 

Ethics and Law 
BBA 3130 International Business 

ECO 4005 Development Economics BBA 2222 Macro Economics 

ECO 4011 Labor Economics BBA 2222 Macro Economics 

FIN 4008 Global Finance BBA 3126 Financial Management 

HRM 4009 
Human Resource in Global Business 

Environment 
BBA 3125 Human Resource Management 

MGT 4008 Negotiation Theory and Practice BBA 2113 Organizational Behavior 

MIS 4001 Enterprise Resource Planning BBA 3129 Management Information Systems 

MKT 4006 International Marketing BBA 3127 Marketing Management 

OSCM 4004 Logistics Management 
BBA 3128 Operations and Supply Chain 

Management 

 
IB 4001: International Banking 
Pre-requisite: BBA 3130 
‘International Banking’ and ‘Multinational Banking’ are often used interchangeably. Theoretically, international 

banking is broader than multinational banking as the former deals with ‘cross-border and cross-currency facets of 

the banking business. At the same time, the latter involves an element of foreign direct investment, and MNBs are 

a type of multinational enterprise (MNE). Physical banking presence offshore is not necessary for the operation of 

international banking and foreign banking. This course aims to equip students with the background and current 

knowledge of international banking. This course covers all aspects of banking, including foreign exchanges, 

transfers, withdrawals, loans, and more across countries. 
 
IB 4002: Global Business Strategy 
Pre-requisite: BBA 3130 
This course focuses on future developments, changing environments, and creativity in global business. Students 

will develop new, original, global strategies establishing unique competitive advantages for selected firms and 

organizations. Environmental, industry, and core competency analyses will be presented and adapted to global 

regions and countries. In addition, this course examines grand strategies focusing on international mergers, 

acquisitions, and other business combinations. 
 
IB 4003: International Enterprises and Transactions 
Pre-requisite: BBA 3130 
This course examines international organizational structures and functions. It also examines strategic planning 

components, formal control, business/government relationships, strategic alliances, and related problems such as 

international agreements and cross-cultural and transactional questions. 
 
IB 4004: International Business Governance, Ethics, and Law 
Pre-requisite: BBA 3130 
This course will introduce the students to the differences in culture, laws, and politics among countries and their 

impact on business. It will then examine the mechanisms that govern and regulate international business, review 
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national laws and international agreements, and examine how trade treaties are negotiated and the mechanisms 

created to implement and monitor them. Finally, it will examine the role of ethics in international business and its 

importance. 
 
BECO 4005: Development Economics    
Pre-requisite: BBA 2222 
This course focuses on the role of public policy in economic development and the political context in which policy 

decisions are taken. The course provides an overview of development theories and concepts. It aims to elucidate 

the word development's diverse meanings and explain alternative theories of why and how development occurs in 

each society or fails to do so. It explores the causes of why same-path-for-all development policies did not and will 

not bring any benefits to the different countries with diverse economic endowments. 
 
BECO 4011: Labor Economics 
Pre-requisite: BBA 2222 
This course provides a theoretical and empirical discussion of labor markets. Labor relations and the labor market 

dynamics are discussed in considerable detail. This course aims to promote the growth of independent research 

interests in labor economics and related areas. Topics include labor supply and the determinants of work hours, 

migration, human capital investments, labor demand, determination of wages and employment, discrimination, 

internal labor markets, trade unions, and macroeconomic issues related to wages and employment. 
 
FIN 4008: Global Finance 
Pre-requisite: BBA 3126 
This course focuses on the theoretical and practical knowledge required for managing multinational corporations' 

financial and investment functions. Students will discover how the international capital markets, foreign exchange 

markets, and derivative markets can be used to manage the transaction and operating risks facing multinational 

firms. Through hands-on case studies and empirical evidence, students will learn how to manage multinational 

companies' investment and financing activities. The relevance of country risk and international corporate 

governance in cross-border investments will also be examined. The general emphasis is on identifying and 

managing opportunities and risks relating to international investments, exchange rate fluctuations, international 

financial markets, and government policy changes. 
 
HRM 4009: Human Resources in Global Business Environment 
Pre-requisite: BBA 3125 
The course is designed to explore an organization’s vision and mission, examine principles, techniques, and 

organizational and environmental analysis models, and discuss the theory and practice of strategy formulation and 

implementation, such as corporate governance and business ethics, to develop effective strategic leadership. 
 
MGT 4008: Negotiation Theory and Practice 
Pre-requisite: BBA 2113 
This course explores significant negotiation theory and practice themes, including distributive versus integrative 

bargaining, personality styles, multi-party negotiation, and ethical issues. Students are encouraged to reflect on 

the theoretical foundations that underlie our actions and the many considerations that influence effective and ethical 

negotiation practice. 
 
MIS 4001: Enterprise Resource Planning 
Pre-requisite: BBA 3129 
Today’s business requires integrating information systems within and across the organization to ensure visibility, 

transparency, and effective decisions. This course introduces students to the main ideas and fundamental 

technology underlying the development, implementation, and use of integrated enterprise information systems 

within the value chain of organizations. Topics include SAP R/3 application modules, technical architecture of R/3, 

SAP application development and system management, ERP implementation issues and business engineering in 

R/3, accelerated SAP, going live, post-implementation issues, next-generation enterprise, and others. 
 
MKT 4006: International Marketing 
Pre-requisite: BBA 3127 
This course provides an overview of the global strategy and process of marketing goods and services. National 

market, review of international trade theory, analysis of the balance of payment position and foreign currency 

market, export market, international joint ventures, licensing and licensing arrangements, patents and copyrights, 



international trade arrangements and regional trade grouping, the generalized system of preferences, packaging, 

shipping, and financing practices in the international market are discussed in this course.   
 
OSCM 4004: Logistics Management 
Pre-requisite: BBA 3128 
This course provides an opportunity to study and apply logistics management knowledge and skill sets in different 

business settings that students need for a successful professional career. Topics include fundamental concepts of 

logistics management, lean logistics, customer demand, operational integration, transportation, logistics network 

design, reverse logistics, warehousing, packaging, and material handling. The course focuses on essential design 

and development of global logistics management knowledge, problem-solving skills, case studies analysis, and 

software use.  In addition, the students will be assigned to various problems related to logistics management that 

will help them better understand and apply techniques in real-world practical situations. 
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INVESTMENT MANAGEMENT (IM) 
 

Primary Departmental Specialization: All the Mandatory Courses (3) and any five (5) courses from a 

primary department must be completed (83) 24 credit hours (mandatory). 
 
Second Specialization: All the Mandatory Courses (3) and any three (6) courses from a second 

specialization must be completed (63) 18 credit hours. 
 
Minor: Any one (1) course from the Mandatory course and any three (3) courses from the minor 

department must be completed for the minor (43) 12 credit hours.  
 

Code Course Title Pre-requisite 

IM 4001 Regulations and Investment* BBA 3126 Financial Management 

IM 4002 Doing Business in Bangladesh BBA 3126 Financial Management 

IM 4003 Macroeconomic Conditions for Investment BBA 3126 Financial Management 

IM 4004 Economics and Law BBA 3126 Financial Management 

IM 4005 Business Risk Management BBA 3126 Financial Management 

ECO 4005 Development Economics BBA 2222 Macro Economics 

ECO 4011 Labor Economics BBA 2222 Macro Economics 

FIN 4002 Financial Institutions and Markets* BBA 3126 Financial Management 

FIN 4003 Investment Analysis and Portfolio Management BBA 3126 Financial Management 

FIN 4008 Global Finance BBA 3126 Financial Management 

FIN 4009 Financial Derivatives BBA 3126 Financial Management 

MGT 4007 Agri-business Management BBA 2113 Organizational Behavior 

MGT 4008 Negotiation Theory and Practice* BBA 2113 Organizational Behavior 

 
*Mandatory 3 Courses 
 
IM 4001: Regulation and Investment 
Pre-requisite: BBA 3126 
This course provides an opportunity for students concerning the character and structure of different relevant 

institutions influencing investment and competition. The major topics of this course are the following: The Role of 

Bangladesh Bank, i.e., the Central Bank, in creating an investment climate; the Role of the Securities and Exchange 

Commission (SEC) as a regulator of capital markets, the Role of the Board of Investment (BOI) in affecting local 

and foreign investment in the country; the Role of various Ministries and Departments of the government, and the 

Role of Parliament in influencing investment in the country: the Company Act, Register of Joint Stock Companies, 

Professional Institutions. 
 
IM 4002: Doing Business in Bangladesh 
Pre-requisite: BBA 3126 
This course acquaints students with cultural, historical, and language-related issues that must be understood in 

doing business in Bangladesh. The major topics of this course include the following: Basic Cultural Differences, 

Bangladesh's History and Language, the Relationship of Chinese Culture to Doing Business in Bangladesh, 

Bangladesh's Current Business Environment and Economic Issues, Business Relationships and Regulations in 

Bangladesh, Alternative Venture Formats for Doing Business in Bangladesh and Corporate Governance in 

Bangladesh, Summary of Current Perspectives of Bangladesh, Constitution, Government Industrial Policy, Labor 

Code and Individual Policy. 
 
IM 4003: Microeconomic Conditions for Investment 
Pre-requisite: BBA 3126 
This course helps in learning different macroeconomic policies that influence investment in an economy. It deals 

with policies such as fiscal policies, monetary policies, foreign exchange policies, Trade and Tariff policies, and a 

quick review of the political economy. 



 
IM 4004: Economic and Law 
Pre-requisite: BBA 3126 
This course familiarizes students with the elements of economics most helpful in legal analysis. From an economic 

perspective, it explores the fundamental aspects of several substantive areas of law, such as property, torts, 

contracts, and criminal law. This course also concentrates on the economic analysis of law by asking whether 

economic reasoning can better understand the legal system and the integration process. It examines the efficiency 

and inefficiency of laws, regulations, and court decisions in all legal fields. This course gives special attention to 

accident law, product liability, and insurance by understanding how the law can minimize the total sum of accident 

costs. It also determines the criteria for government regulation and the differences between tort liability and 

regulation concerning environmental pollution. Other topics include the economics of contract law, the economics 

of crime, intellectual property rights, subsidiary principles, insurance markets, and competition law. 
 
IM 4005: Business Risk Management 
Pre-requisite: BBA 3126 
This course focuses on identifying and managing entrepreneurship and new venture development risks. Students 

will learn how to identify and evaluate different types of risks, including financial, operational, legal, and strategic 

risks. They will explore various risk management techniques and strategies, such as risk avoidance, risk transfer, 

and reduction. The course covers topics such as risk assessment, risk analysis, risk communication, and risk 

monitoring. Students will gain practical experience using risk management and techniques to identify, evaluate, 

and manage risks in a new venture. They will also learn how to develop risk management plans that mitigate the 

impact of potential risks on the business. This course will teach students to identify and manage entrepreneurship 

and new venture development risks. 
 
BECO 4005: Development Economics    
Pre-requisite: BBA 2222 
This course focuses on the role of public policy in economic development and the political context in which policy 

decisions are taken. The course provides an overview of development theories and concepts. It aims to elucidate 

the word development's diverse meanings and explain alternative theories of why and how development occurs in 

each society or fails to do so. It explores the causes of why same-path-for-all development policies did not and will 

not bring any benefits to the different countries with diverse economic endowments. 
 
BECO 4011: Labor Economics 
Pre-requisite: BBA 2222 
This course provides a theoretical and empirical discussion of labor markets. Labor relations and the labor market 

dynamics are discussed in considerable detail. This course aims to promote the growth of independent research 

interests in labor economics and related areas. Topics include labor supply and the determinants of work hours, 

migration, human capital investments, labor demand, determination of wages and employment, discrimination, 

internal labor markets, trade unions, and macroeconomic issues related to wages and employment. 
 
FIN 4002: Financial Institutions and Markets 
Pre-requisite: BBA 3126 
This course will give students an introduction to financial markets and an evaluation of the industry's institutions, 

instruments, and participants involved. The mainstream markets to be evaluated include the equity, money, bond, 

futures, options, and exchange rate markets. The subject systematically reviews each mainstream financial market 

and investigates the various institutional participants, and the different types of financial instruments offered. 
 
FIN 4003: Investment Analysis and Portfolio Management 
Pre-requisite: BBA 3126 
The course studies financial markets, principally equity markets, from an investment decision-making perspective. 

First, the course develops a set of conceptual frameworks and analytical tools. Then, it applies these to investments 

and investment strategies from various companies, securities, and institutional contexts. The focus is on adding 

value across the spectrum of decisions ranging from position-taking in particular securities to portfolio risk 

management and professional investment managers' delegation to oversight. The course also explores the 

competitive dynamics among investment organizations, products, and markets. 
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FIN 4008: Global Finance 
Pre-requisite: BBA 3126 
This course focuses on the theoretical and practical knowledge required for managing multinational corporations' 

financial and investment functions. Students will discover how the international capital markets, foreign exchange 

markets, and derivative markets can be used to manage the transaction and operating risks facing multinational 

firms. Through hands-on case studies and empirical evidence, students will learn how to manage multinational 

companies' investment and financing activities. The relevance of country risk and international corporate 

governance in cross-border investments will also be examined. The general emphasis is on identifying and 

managing opportunities and risks relating to international investments, exchange rate fluctuations, international 

financial markets, and government policy changes. 
 
FIN 4009: Financial Derivatives 
Pre-requisite: BBA 3126 
This course provides thorough knowledge about the management of derivative instruments. In addition, this course 

is designed to provide students with working knowledge of financial derivatives tools and analytical conventions. 
 
MGT 4007: Agri-Business Management 
Pre-requisite: BBA 2113 
This course is designed to develop student skills in advanced agricultural business procedures, establishing 

agricultural businesses, managing agri-business, finance agri-business, marketing, advertising, sales techniques, 

and strategies. In addition, product knowledge is stressed as it relates to the regional agricultural economic base. 
 
MGT 4008: Negotiation Theory and Practice 
Pre-requisite: BBA 2113 
This course explores significant negotiation theory and practice themes, including distributive versus integrative 

bargaining, personality styles, multi-party negotiation, and ethical issues. Students are encouraged to reflect on 

the theoretical foundations that underlie our actions and the many considerations that influence effective and ethical 

negotiation practice. 
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MANAGEMENT (MGT) 
 

Primary Departmental Specialization: Any eight (8) courses from a primary department must be 

completed (83) 24 credit hours (mandatory). 
 

Second Specialization: Any six (6) courses from a second specialization must be completed (63) 
18 credit hours. 
 

Minor: Any four (4) courses from the minor department must be completed for the minor (43) 12 credit 
hours.  
 

Code Course Title Pre-requisite 

MGT 4001 
Management of Change and 

Technology 
BBA 2113 Organizational Behavior 

MGT 4002 Public Sector Management BBA 2113 Organizational Behavior 

MGT 4003 Environment Management BBA 2113 Organizational Behavior 

MGT 4004 
Managing of NGOs and Small 

Business 
BBA 2113 Organizational Behavior 

MGT 4005 Cooperative Management BBA 2113 Organizational Behavior 

MGT 4006 Disaster Management BBA 2113 Organizational Behavior 

MGT 4007 Agri-business Management BBA 2113 Organizational Behavior 

MGT 4008 Negotiation Theory and Practice BBA 2113 Organizational Behavior 

HRM 4005 Labor Law of Bangladesh BBA 3125 Human Resource Management 

HRM 4007 Industrial Relations Management BBA 3125 Human Resource Management 

HRM 4010 
Occupational Health and Safety 

Management 
BBA 3125 Human Resource Management 

HRM 4011 
Organization Theory and 

Development 
BBA 3125 Human Resource Management 

IB 4002 Global Business Strategy BBA 3130 International Business 

OSCM 4002 Inventory Management 
BBA 3128 Operations and Supply Chain 

Management 

THM 4011 Hospitality Management BBA 3127 Marketing Management 

 

MGT 4001: Management of Change and Technology 
Pre-requisite: BBA 2113 
This course offers a detailed overview of the introduction, importance, impact, transitions, tailoring, and initialization 

of a change in an organization. In contemporary organizations, change and technological innovation are inevitable 

and interrelated. Through this course, students will understand how to effectively handle change in an organization 

by developing an awareness of the range, scope, complexity, and issues related to managing technological change. 
 
MGT 4002: Public Sector Management 
Pre-requisite: BBA 2113 
This course deals with managing the public sector and analyzing the internal and external environment to adopt 

effective management programs and policies. It will cover the issues of planning, organizing, directing, and 

controlling the public sector workforce under rigid government rules and regulations. 
 
MGT 4003: Environment Management 
Pre-requisite: BBA 2113 
This course introduces the students to environmental ecology and human living. The course starts with discussing 

growth, environmental restrictions, and sustainability. Different components of environments, ecological principles, 

factors, pollution aspects, hazards, natural disasters, etc., are emphasized in the course. The course's primary 

focus is identifying and analyzing the major environmental parameters and changes, assessing and identifying 

environmental issues and trends, managing the environment, analyzing different strategy options, etc. The course 
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also covers various laws, legislatures, and other legal frameworks for environmental protection and their 

implementation strategies, including environmental policy and action plans. 
 
MGT 4004: Managing of NGOs and Small Business 
Pre-requisite: BBA 2113 
In the context of developing nations, alliances between NGOs and businesses help strengthen the legitimacy and 

social acceptability of companies and make essential goods and services accessible to a broader population. The 

course covers various topics, including sustainable development, strategic management and planning, operational 

planning, communication, leadership, fundraising, and project management. In addition, it focuses on the goals, 

objectives, execution, and business model management of NGOs and small businesses to establish mutually 

sustainable and beneficial alliances. 
 
MGT 4005: Cooperative Management 
Pre-requisite: BBA 2113 
This course aims to provide more effective and equitable systems of resource management. In cooperative 

management, representatives of user groups, the scientific community, and government agencies should share 

knowledge, power, and responsibility. Cooperative management is closely allied with collaborative, participatory, 

community, joint, and stakeholder management. 
 
MGT 4006: Disaster Management 
Pre-requisite: BBA 2113 
The course develops disaster management training activities with practical emphasis. The goal is to help improve 

the emergency management performance of non-governmental organizations, local and national governments, 

and international organizations through a comprehensive professional development program in disaster 

management. Comprehensive training seminars and workshops have also been organized worldwide for 

governmental groups, non-governmental organizations, and inter-governmental agencies, including the United 

Nations. 
 
MGT 4007: Agri-Business Management 
Pre-requisite: BBA 2113 
This course is designed to develop student skills in advanced agricultural business procedures, establishing 

agricultural businesses, managing agribusiness, financing agribusiness, marketing, advertising, sales techniques, 

and strategies. In addition, product knowledge is stressed as it relates to the regional agricultural economic base. 
 
MGT 4008: Negotiation Theory and Practice 
Pre-requisite: BBA 2113 
This course explores significant themes of negotiation theory and practice, including distributive versus integrative 

bargaining, personality styles, multi-party negotiation, and ethical issues. Students are encouraged to reflect on 

the theoretical foundations that underlie our actions and the many considerations that influence effective and ethical 

negotiation practice. 
 
HRM 4005: Labor Law of Bangladesh 
Pre-requisite: BBA 3125 
The Bangladesh Labor Act, 2006, is one of the fundamental laws for completing this course. Before 2006, the old 

labor laws were primarily made during the British Colonial Regime and the Pakistan period, and there were as 

many as 50 in number. These laws were often outdated, scattered, inconsistent, and overlapped. Therefore, in 

1992, a Labor Law Commission was formed by the Government of the day, which examined 44 labor laws and 

recommended repealing 27 laws. It prepared a draft Labor Act in 1994. As a result, the 2006 Bangladesh Labor 

Act is relatively sweeping and progressive. The comprehensive nature of the law can immediately be gleaned from 

its coverage, such as the conditions of service and employment, youth employment, maternity benefit, health 

hygiene, safety, welfare, working hours and leave, wages and payment, workers’ compensation for injury, trade 

unions and industrial relations, disputes, labor court, workers’ participation in companies’ profits, regulation of 

employment and safety of dock workers, provident funds, apprenticeship, penalty and procedure, administration, 

inspection, and others. 
 
HRM 4007: Industrial Relations Management 
Pre-requisite: BBA 3125 
This course offers a multidisciplinary, theoretical, and practical introduction to key concepts, processes, practices, 

and debates associated with employment relationships across industries. In addition, we examine the 



organizational, institutional, and market contexts that affect employment relations in any industrial society. Adopting 

a robust and critical approach, our discussions will always seek to provide students with an understanding of the 

key participants in any industrial relations system – workers, employers, trade unions, employer organizations, and 

the state – and how they interact, sometimes cooperatively and sometimes in conflict. 
 
HRM 4010: Occupational Health and Safety Management 
Pre-requisite: BBA 3125 
This course focuses on introducing students to the broad field of occupational health & safety (OHS) management 

under the conceptual framework of a healthy workplace. Students will learn about hazard recognition, assessment, 

and control techniques (physical, chemical, biological, ergonomic, and psychosocial) in the context of occupational 

health and safety legislation. In addition, current issues in OHS and the Environment will be discussed. The goal 

is to provide a relatively non-technical approach to OHS that applies to students in human resources and those 

seeking careers in other areas, such as business or health and safety management. 
 
HRM 4011: Organizational Theory and Development 
Pre-requisite: BBA 3125 
This course comprehensively deals with the genesis and development of organizational theories. It covers all the 

different theoretical approaches to organization, starting with classical, neoclassical, and behavioral techniques. It 

also deals with the theories, practices, and problems of an organization and its environment, function, structure of 

authority and responsibility, formal and informal organization and social system, organizational behavior, 

organizational control, research and development, and changing corporate structure. 
 
IB 4002: Global Business Strategy 
Pre-requisite: BBA 3130 
This course focuses on future developments, changing environments, and creativity in global business. Students 

will develop new, original, global strategies, establishing unique competitive advantages for selected firms and 

organizations. Environmental, industry, and core competency analyses will be presented and adapted to global 

regions and countries. In addition, this course examines grand strategies focusing on international mergers, 

acquisitions, and other business combinations. 
 
OSCM 4002: Inventory Management 
Pre-requisite: BBA 3128 
This course is designed for market demand fulfillment and efficient stock management. Many changes in market 

demand, new opportunities due to worldwide marketing, global sourcing of materials, and new manufacturing 

technology-based companies are changing their inventory management approach and the process for inventory 

control. This course will provide an overview of inventory systems and their impact on materials management. This 

course also covers economic order quantity, just-in-time inventory systems, and inventory strategy and policies. 

The inventory management system and the inventory control process provide information to manage the flow of 

materials efficiently, effectively utilize people and equipment, coordinate internal activities, and communicate with 

customers. 
 
THM 4011: Hospitality Management 
Pre-requisite: BBA 3127 
This course provides a theoretical and conceptual introduction to the tourism and hotel industry and studies. Your 

career choice is the most essential management decision you will ever make from your point of view. The 

knowledge learners gain from this course will be relevant to all units in this qualification. Learners will develop an 

overview of the importance of the hospitality industry within the economy in terms of its scale and diversity. They 

will investigate the hospitality industry and create an understanding of businesses that provide accommodation, 

catering, and related services. Learners will explore the diverse types of ownership, products, services, and 

customer types and will develop an understanding of trends within the industry. The course allows learners to 

explore the internal structure of hospitality businesses. They will learn about the operational areas, staffing 

structures, hierarchies, and job roles within the various parts.
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MANAGEMENT INFORMATION SYSTEMS (MIS) 
 

Primary Departmental Specialization: Any eight (8) courses from a primary department must be 

completed (83) 24 credit hours (mandatory). 
 
Second Specialization: Any six (6) courses from a second specialization must be completed (63) 
18 credit hours. 
 
Minor: Any four (4) courses from the minor department must be completed for the minor (43) 12 credit 
hours.  
 

Code Course Title Pre-requisite 

MIS 4001 Enterprise Resource Planning BBA 3129 Management Information Systems 

MIS 4002 Database Analysis and Design BBA 3129 Management Information Systems 

MIS 4003 Object Oriented Programming BBA 3129 Management Information Systems 

MIS 4004 Digital Marketing BBA 3129 Management Information Systems 

MIS 4005 Data Warehouse and Data Mining BBA 3129 Management Information Systems 

MIS 4006 
Business Intelligence and Decision 

Support System 
BBA 3129 Management Information Systems 

MIS 4007 Special Topic in MIS BBA 3129 Management Information Systems 

MIS 4008 Web Technology BBA 3129 Management Information Systems 

MIS 4009 Business Graphics and Animation BBA 3129 Management Information Systems 

MIS 4010 Network Resource Management BBA 3129 Management Information Systems 

MIS 4011 E-Commerce and E-Governance BBA 3129 Management Information Systems 

MIS 4012 Introduction to Data Science BBA 3129 Management Information Systems 

MIS 4013 Cyber Security BBA 3129 Management Information Systems 

MIS 4014 Blockchain Technologies in Business BBA 3129 Management Information Systems 

 
MIS 4001: Enterprise Resource Planning 
Pre-requisite: BBA 3129 
Today’s business requires integrating information systems within and across the organization to ensure visibility, 

transparency, and effective decisions. This course introduces students to the main ideas and fundamental 

technology underlying the development, implementation, and use of integrated enterprise information systems 

within the value chain of organizations. Topics include SAP R/3 application modules, technical architecture of R/3, 

SAP application development and system management, ERP implementation issues and business engineering in 

R/3, accelerated SAP, going live, post-implementation issues, next-generation enterprise, and others. 
 
MIS 4002: Database Analysis and Design  
Pre-requisite: BBA 3129 
The contemporary economy is heavily reliant on digital data. Data plays a crucial role in facilitating transactions, 

informing managerial decisions, and guiding the development of organizational strategies. Databases are 

fundamental for creating, storing, organizing, and disseminating data. This course provides the essential principles 

required for proficiently designing and utilizing databases. This course aims to elucidate the concept of data and 

present modern methodologies and technologies for data storage, retrieval, utilization, and visualization. This 

course aims to comprehend data modeling and design methodologies and the emerging possibilities of big data, 

social media, data analytics, and unstructured data. The attention of both commercial and open-source database 

management tools is centered on the same objective. 
 
MIS 4003: Object Oriented Programming 
Pre-requisite: BBA 3129 
The course introduces object-oriented programming for individuals possessing a procedural paradigm background. 

The course commences with a concise overview of statements, flow control, and data types, emphasizing pointers, 

array processing, and structured data types. The contents of the course present the object-oriented programming 



paradigm, emphasizing the concepts of encapsulation, inheritance, polymorphism, and abstraction. Additionally, 

the section provides a gradual introduction to the fundamental principles of object-oriented analysis and design. 

Additional subject matters encompass the development of two-dimensional games utilizing object-oriented 

programming techniques, a comprehensive survey of programming language principles, and memory 

management. 
 
MIS 4004: Digital Marketing 
Pre-requisite: BBA 3129 
Digital marketing has become essential to any firm’s marketing strategy, but managers are still grappling with this 

continuously evolving medium. In this course, we will develop a systematic understanding of digital marketing. The 

starting point will be to understand certain fundamental ideas and concepts applicable to the study of digital 

marketing. The course will then obtain a deep understanding of display advertising, search advertising, and social 

media marketing. Next, this course will invest significant time in outcome and effectiveness measurement methods 

and campaign evaluation metrics. Toward the end of the course, we will discuss various topics, such as mobile 

marketing, media planning, privacy issues, and digital ad fraud. 
 
MIS 4005: Data Warehouse and Data Mining                                                        
Pre-requisite: BBA 3129 
The course provides an overview of the techniques and principles involved in constructing data warehouses and 

performing data analysis through data mining, data quality, and the methods and techniques utilized for 

preprocessing data, conceptualization and construction of data warehouses, study and implementation of 

algorithms utilized in classification, clustering, and association rule analysis and also the pragmatic application of 

software in the context of data analysis. 
 
MIS 4006: Business Intelligence and Decision Support System 
Pre-requisite: BBA 3129 
This course introduces the technologies that are generally called business analytics. The core technology consists 

of DSS, BI, and various decision-making techniques. Students are provided examples of use cases and hands-on 

exercises to analyze and tackle multiple business situations with computerized tools and techniques.  
 
MIS 4007: Special Topic in MIS 
Pre-requisite: BBA 3129 
The course provides students with advanced knowledge of applying approaches to types of information systems, 

knowledge of managerial decision-making, and an in-depth understanding of administrative assistance. The 

learners are expected to have expertise in using different information system tools and software for various 

business activities and processes related to covering types of Information Systems. This course will expose 

students to real-life scenarios by solving relevant cases and practical interfacing situations. 
 
MIS 4008: Web Technology 
Pre-requisite: BBA 3129 
This course introduces students to technology and trends pervasive in business, delivering goods and services 

online. Students will comprehend web content delivery technologies such as HTML, XHTML, XML, XSL, XSLT, 

XQuery, Schema, XPATH, XLINK, JavaScript, PHP, and Database Connectivity. The interplay between 

technologies is emphasized so that students grasp the opportunities and limitations, intending to understand the 

prevailing trend. 
 
MIS 4009: Business Graphics and Animation 
Pre-requisite: BBA 3129 
This course introduces the essential knowledge and skills required to produce commercial multimedia graphics 

and corporate identity and marketing assets through use of standard industry software: Adobe Photoshop, 

Illustrator, Animate, and After Effects, following industry-standard practices on current technology. 
 
MIS 4010: Network Resource Management 
Pre-requisite: BBA 3129 
This course gives a comprehensive view of data and computer communications. It explores critical issues in the 

field in the general categories of principles, design approaches, and business applications over networks and the 

Internet. Conceptual foundations of integrated office systems that include data, text, voice, and video transmission 

are covered in this course. Issues of network design and current trends in LAN, communication technology and its 
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management, network protocols and computer interfaces, applications for distributed computing and office 

automation, network file and device management, as well as an in-depth study on the Internet communication 

process, transmission media, and communication technologies used over the net, are the major topics of this 

course.  
 
MIS 4011: E-Commerce and E-Governance  
Pre-requisite: BBA 3129 
This course provides the tools, skills, and understanding of technological concepts and issues surrounding the 

emergence and future directions of electronic business practices, with a strong focus on electronic commerce 

initiatives. The student develops an understanding of the current business models, strategies, and opportunities in 

electronic publishing, communication, distribution, collaboration, and online payment options. The focus is on 

innovative strategic thinking concerning using these techniques in successful new business ventures. This course 

also provides methods and techniques for the holistic design of information systems for IT applications in the public 

sector for e-government and public participation and IT in strategic decision-making and public governance E-

procurement, Cyber Security, Legacy Automation, etc. Under this course, MIS graduates play a pivotal role in 

introducing e-commerce and e-governance within their organization, providing a platform to demonstrate their 

capabilities and secure their growth and progression. 
 
MIS 4012: Introduction to Data Science  
Pre-requisite: BBA 3129 
The course explores how a combination of better understanding, filtering, and application of data can help students 

solve their problems faster - leading to more innovative and more effective decision-making. Students will learn 

how to process and use the processed data, which will provide them with a productive outcome and learn the 

essential programming language as well as their use in the practical field. This course has a weekly laboratory 

session; each week, the students will build on their skills and be allowed to practice what they have learned. 
 
MIS 4013: Cyber Security  
Pre-requisite: BBA 3129 
This course introduces the students to real-world cybersecurity challenges that organizations face and learn to 

apply the knowledge and skills gained through other courses to address them. The challenges will be examined 

from the attacker's perspective (how systems are exploited) and the defender's perspective (how to secure systems 

or respond to threats). Common attack and defense strategies for software, web applications, networks, operating 

systems, cryptographic systems, and humans will be explored. The course will also introduce cybersecurity 

management concepts, including security operations, risk management, security engineering, and security 

architecture, and guide different career paths specializing in cybersecurity. This course focuses on hands-on 

activities, and students are encouraged to participate in public and industry cybersecurity challenges, including 

capture-the-flag competitions. 
 
MIS 4014: Blockchain Technologies in Business  
Pre-requisite: BBA 3129 
This course gives students a basic understanding of blockchain technology, its history, and how it relates to the 

new digital economy. Covering essential areas and using cases regarding blockchain technology, how it disrupts 

domains such as Fintech, Digital government activities, eHealth, E-procurement, Smart Cities, etc., and how to use 

blockchain technology to create new business opportunities. The students will learn to analyze and quantify 

blockchain's changes in various industries, understanding blockchain technology, its challenges, and limitations. 

The teaching methodology includes business cases and lectures by industry thought leaders. 
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MARKETING (MKT) 
 

Primary Departmental Specialization: Any eight (8) courses from a primary department must be 

completed (83) 24 credit hours (mandatory). 
 

Second Specialization: Any six (6) courses from a second specialization must be completed (63) 
18 credit hours. 
 

Minor: Any four (4) courses from the minor department must be completed for the minor (43) 12 credit 
hours.  
 

Code Course Title Pre-requisite 

MKT 4001 Consumer Behavior BBA 3127 Marketing Management 

MKT 4002 Integrated Marketing Communication BBA 3127 Marketing Management 

MKT 4003 Social Media and Digital Marketing BBA 3127 Marketing Management 

MKT 4004 Service Marketing BBA 3127 Marketing Management 

MKT 4005 Sales Management BBA 3127 Marketing Management 

MKT 4006 International Marketing BBA 3127 Marketing Management 

MKT 4007 Distribution and Channel Management BBA 3127 Marketing Management 

MKT 4008 Brand and Product Management BBA 3127 Marketing Management 

MKT 4009 Rural Marketing BBA 3127 Marketing Management 

MKT 4010 Agro-based Product Marketing BBA 3127 Marketing Management 

MKT 4011 Marketing Strategy BBA 3127 Marketing Management 

MKT 4012 Marketing Research BBA 3127 Marketing Management 

MKT 4013 Product Innovation and Management BBA 3127 Marketing Management 

THM 4002 Tourism and Hospitality Marketing BBA 3127 Marketing Management 

 
MKT 4001: Consumer Behavior 
Pre-requisite: BBA 3127 
To be successful in marketing a product or service, the marketer needs to understand and evaluate the 

behavior of the consumers. The consumer's purchase of any product or service results from the 

complex purchase decision process. The consumer behavior course will enable the students to 

understand theories, concepts, and environmental and individual influences that determine the 

consumer's purchase decisions. So, this consumer behavior course is essential to develop the students' 

marketing skills and expertise. In addition, this course focuses on understanding and predicting 

consumer behavior by integrating theories from psychology, sociology, anthropology, motivation, and 

economics. Emphasis will be on how internal and external influences shape behavior. 
 
MKT 4002: Integrated Marketing Communication 
Pre-requisite: BBA 3127 
The course primarily discusses and develops a solid foundation based on Integrated Marketing 

Communications (IMC) elements. The course explores the different IMC tools, from advertising to direct 

marketing, personal selling, sales promotion, and public relations. Another segment that this course is 

concerned with is the relatively new and trending practices of digital and interactive media. Overall, this 

concentration considers the importance of IMC and its role in marketing, relating existing issues to the 

planning and execution of different marketing campaigns and programs aligned with the firm’s strategic 

objectives. The course provides an in-depth understanding of managing, evaluating, and controlling the 

brand’s IMC activities. 
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MKT 4003: Social Media and Digital Marketing 
Pre-requisite: BBA 3127 
The course's primary objective is to give students a comprehensive comprehension of how digital 

technologies and the emergence of social media are transforming marketing strategies and tactics in 

diverse industries. The curriculum encompasses acquiring knowledge about marketing principles that 

hold significance in the digital realm, evaluating exemplary instances of effective marketing strategies, 

and honing proficiencies in creating, disseminating, and articulating value through using digital 

marketing instruments and social media channels. The course has supplementary objectives 

encompassing students' comprehension of contemporary digital marketing and social media patterns 

and instructing them on integrating digital and traditional marketing strategies. This course expands 

upon conventional marketing courses and explores digital strategies and tactics through the lens of 

brand management. The course will comprehensively analyze the digital marketing and social media 

phenomena, particularly emphasizing critical aspects essential to harnessing social media's potential. 

These include content management, establishing a strong social media presence, mobile marketing, 

and viral marketing. The present discourse examines the power shift from brands to consumers, 

elucidates strategies for engaging consumers via social media, and explores the interrelationship 

between social media and other digital marketing endeavors. 
 
MKT 4004: Services Marketing 
Pre-requisite: BBA 3127 
This course examines the marketing strategies for intangible products that organizations and individuals 

offer. It describes the organization's effectiveness and efficiency regarding services, the control of 

service standards, and the consumers' satisfaction level. This course focuses on the nature and 

characteristics of the market and consumer behavior for various services, structures, and development 

of institutions involved in selling services, e.g., financial institutions, banks, insurance companies, 

transportation firms, hotels, and various travel and tour industry agencies. 
 
MKT 4005: Sales Management 
Pre-requisite: BBA 3127 
The course has been divided into different discussions, including the fundamentals of sales and 

marketing, functions of sales management and the manager, different types of sales strategies & 

practices, consumer & corporate sales and profitable relationships, the types of the sales force and 

sales force network management, steps of sales recruitment and training for the sales forces, 

motivation, and retention policies for the salespeople, etc. Using many real-life examples in regular 

class discussions and case studies, along with sessions by people from the industry will supplement 

textbook learning. Moreover, the short in-class exercises followed by individual student presentations 

and role-playing will help them develop their selling skills and real-life experiences.   
 
MKT 4006: International Marketing 
Pre-requisite: BBA 3127 
This course provides an overview of the global strategy and process of marketing goods and services. 

It covers the national market, a review of international trade theory, an analysis of the balance of 

payment position and foreign currency market, the export market, international joint ventures, licensing 

and licensing arrangements, patents and copyrights, international trade arrangements and regional 

trade grouping, the generalized system of preferences, packaging, shipping, and financing practices in 

the international market.   
 
MKT 4007: Distribution and Channel Management 
Pre-requisite: BBA 3127 
The course deals with managing the flow of goods (inventory), services, and related information among 

members in the supply chain (i.e., suppliers, manufacturers, distributors, retailers, logistics service 

providers, and the end customer). Emphasis is placed on such managerial responsibility logistics 

aspects of these flows, especially as they relate to the flow of goods to markets (or physical distribution). 



Attention is given to such managerial responsibilities as customer service, transportation, inventory 

management, order processing, information, warehousing, materials management, decision support 

systems, financial control of logistics performance, international logistics, strategic planning, and supply 

chain integration. Recognition is also given to essential interrelationships between logistics and 

production, marketing, and financial management. 
 
MKT 4008: Brand and Product Management  
Pre-requisite: BBA 3127 
The course aims to introduce students to aspects related to the design and marketing of products and 

services in the marketplace. In addition, it provides students with the skills necessary to develop and 

administer policies and strategies for the company’s existing and new products with a competitive edge. 

The topics covered in this course include a framework for product management structure in an 

organization, an overview of the need for introducing new products, the importance of an innovation 

policy, a new product strategy, a productive new product development process, a focus on the 

importance of the consumer, product positioning, testing and improving new products to meet 

competition, product introduction, and profit management; implementing the new product development 

process; the imperative need for the customer and after-sales service as a competitive edge strategy 

in both domestic and foreign markets. 
 
MKT 4009: Rural Marketing  
Pre-requisite: BBA 3127 
Rural markets comprise a substantial portion of the Global Marketplace. Despite vast perspectives, 

most multinationals from advanced countries and local large-scale manufacturers of packaged products 

have traditionally ignored rural markets. With their immense size and demand base, rural markets offer 

a vast opportunity for business entities. There is no denying that rural consumers want to access brands 

if they offer value for money and a promise of quality. The course extensively studies the importance of 

rural markets in developing economies. It makes students aware of the rural marketing environment, 

the special needs in rural marketing research, and the study of consumer behavior in the rural segment. 

Furthermore, the course analyzes the economics of cost involved in rural distribution coverage, rural 

product, pricing strategy, rural marketing challenges, rural innovation, and rural consumer behavior, 

which provides students with knowledge, understanding, and techniques related to marketing in a rural 

environment. 
 
MKT 4010: Agro-Based Product Marketing 
Pre-requisite: BBA 3127 
The course will provide a basic framework for agricultural marketing and how the different agro-based 

products can be marketed in the local markets. It will also enhance the students’ learning of how Agro-

based products can be effectively processed and marketed to the international markets. Due to 

development in the logistical sector and enhancement of storage functions, local products have 

enhanced demand in foreign countries. Therefore, the course will cover aspects of the different markets, 

supply chain, financing, marketing agencies, standardization and grading, transportation, packaging, 

storage and warehousing, and other important factors essential for students to understand and 

comprehend the diversity of the course and its contents. 
 
MKT 4011: Marketing Strategy 
Pre-requisite: BBA 3127 
Marketing strategy is based on one simple but powerful premise. As practice, Marketing strategy differs 

from other forms of marketing in that it recognizes the long-term value of marketing efforts and 

organizational success and extends communication beyond intrusive advertising and sales promotional 

messages. Marketing strategy is a broadly recognized, widely implemented strategy for managing and 

nurturing a company’s business interactions with clients and sales prospects. Marketing strategies are 

the fundamental underpinning of marketing plans designed to meet market needs and reach marketing 
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objectives. As a result, marketing strategy aims to identify business alternatives, establish challenging 

goals, determine the optimal marketing mix to attain these goals, and detail implementation. 
 
MKT 4012: Marketing Research 
Pre-requisite: BBA 3127 
The course deals with planning, collecting, organizing, interpreting, and presenting marketing 

information to aid decision-makers. It also includes the strategic role of marketing research, managerial 

issues in the research process, qualitative and quantitative research designs, data analysis methods, 

and the future of marketing research. 
 
MKT 4013: Product Innovation and Management 
Pre-requisite: BBA 3127 
The development of products, including services, continues to be described as a “risky business,” and 

yet, no foolproof formula for new product success has been discovered. This new course will draw on 

industry experience and academic research to give the students a balanced view of theory versus 

practice in managing and successfully commercializing new products. Bangladesh market represents 

a dynamic and competitive marketing environment that includes a fast pace of technology development, 

the convergence of industries, and the increasing sophistication of consumers. This course will instill in 

business students a passion for innovation whilst giving them the skills to examine the likely market 

success of these products. 
 
THM 4002: Tourism and Hospitality Marketing 
Pre-requisite: BBA 3127 
This course aims to apply marketing principles to tourism and hospitality products and services. The 

course also examines the relationship between the motivations and behavior of tourism and hospitality 

consumers and the distribution and delivery of tourism and hospitality products and services. In addition, 

the course covers purchase decisions as applied to tourism and hospitality products and services, 

factors influencing the decision-making process, the role of information and communications technology 

in tourism and hospitality marketing, and electronic communication and distribution strategies. 
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OPERATIONS AND SUPPLY CHAIN MANAGEMENT (OSCM) 
 

Primary Departmental Specialization: Any eight (8) courses from a primary department must be 

completed (83) 24 credit hours (mandatory). 
 

Second Specialization: Any six (6) courses from a second specialization must be completed (63) 
18 credit hours. 
 

Minor: Any four (4) courses from the minor department must be completed for the minor (43) 12 credit 
hours.  

 

Code Course Title Pre-requisite 

OSCM 4001 
Advanced Supply Chain 

Management 
BBA 3128 Operations and Supply Chain Management 

OSCM 4002 Inventory Management BBA 3128 Operations and Supply Chain Management 

OSCM 4003 Sourcing and Negotiation BBA 3128 Operations and Supply Chain Management 

OSCM 4004 Logistics Management BBA 3128 Operations and Supply Chain Management 

OSCM 4005 Managerial Forecasting BBA 3128 Operations and Supply Chain Management 

OSCM 4006 Purchasing and Procurement BBA 3128 Operations and Supply Chain Management 

OSCM 4007 Supply Chain Analytics BBA 3128 Operations and Supply Chain Management 

OSCM 4008 
Service Operations 

Management 
BBA 3128 Operations and Supply Chain Management 

OSCM 4009 Total Quality Management BBA 3128 Operations and Supply Chain Management 

OSCM 4010 
Product Strategy 

Management 
BBA 3128 Operations and Supply Chain Management 

MIS 4001 Enterprise Resource Planning BBA 3129 Management Information Systems 

MIS 4014 
Blockchain Technologies in 

Business 
BBA 3129 Management Information Systems 

 
OSCM 4001: Advanced Supply Chain Management 
Pre-requisite: BBA 3128 
Today, more than ever before, supply chain management has become an integral part of business and is essential 

to any company’s success and customer satisfaction. Supply chain management has the power to optimize 

customer service, reduce operating costs, and improve the financial standing of a company, but how does this 

work? In this course, students are expected to develop the ability to conceptualize, design, and implement supply 

chains aligned with the product, market, and customer characteristics. Business competition is now between supply 

networks rather than individual corporations. Managing the flow of products, information, and revenue across 

supply chains differentiates the ability of supply networks to fulfill customer needs. Students will develop the 

capability to evaluate how information flows can substitute for the stock of physical resources, such as inventory, 

and why such systems succeed or fail. They will assess how internet technologies, dynamic markets, and 

globalization impact supply chain strategies and practices, including logistics, digital coordination of decisions and 

resources, inventory and risk management, procurement and supply contracting, product and process design, and 

revenue management. 
 
OSCM 4002: Inventory Management 
Pre-requisite: BBA 3128 
This course is designed for market demand fulfillment and efficient stock management. Many changes in market 

demand, new opportunities due to worldwide marketing, global sourcing of materials, and new manufacturing 

technology-based companies to change their inventory management approach and the process for inventory 

control. This course will provide an overview of inventory systems and their impact on materials management. This 

course also covers economic order quantity, just-in-time inventory systems, and inventory strategy and policies. 

The inventory management system and the inventory control process provide information to manage the flow of 

materials efficiently, effectively utilize people and equipment, coordinate internal activities, and communicate with 

customers. 
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OSCM 4003: Sourcing and Negotiation 
Pre-requisite: BBA 3128 
Due to the global expansion of various businesses and the significant effort given to source materials and services 

from low-cost yet reliable suppliers, this course has a substantial role in today’s companies. The course will provide 

students with fundamental knowledge of sourcing strategies from the global market context. The course will 

demonstrate the process, principles, tools, and techniques involved in the management of efficient sourcing and 

negotiation practices in a different business environment. Therefore, this course prepares the students in three 

categorical areas: (a) fundamental knowledge of sourcing and negotiation, (b) psychomotor skills for the application 

of that knowledge, and (c) affective skills for developing appropriate management strategies. Therefore, the course 

meets the students’ needs for all conceptual, analytical, and organizational skills for current professional domains. 

This course lets the students analyze various practical case studies covering sourcing and negotiation. 
 
OSCM 4004: Logistics Management 
Pre-requisite: BBA 3128 
This course provides an opportunity to study and apply logistics management knowledge and skill sets in different 

business settings that students need for a successful professional career. Topics include fundamental concepts of 

logistics management, lean logistics, customer demand, operational integration, transportation, logistics network 

design, reverse logistics, warehousing, packaging, and material handling. The course focuses on essential design 

and development of global logistics management knowledge, problem-solving skills, case studies analysis, and 

software use. In addition, the students will be assigned to various problems related to logistics management that 

will help them better understand and apply techniques in real-world practical situations. 
 
OSCM 4005: Managerial Forecasting 
Pre-requisite: BBA 3128 
This course meets the students’ needs for all conceptual, analytical, and organizational knowledge and skills related 

to demand projection for current professional domains. This course lets the students analyze various practical 

studies covering quantitative and qualitative forecasting processes in business for organizations. This course also 

needs to understand the importance of different forecasting techniques and their applicability in supply chain 

management operations for manufacturing and services industries. The students also understand how to use basic 

concepts, strategies, and techniques of forecasting such as averaging, seasonal multiplicative, linear trend, and 

regression analysis to forecast the demand, profit, cost, etc., for the organization. 
 
OSCM 4006: Purchasing and Procurement  
Pre-requisite: BBA 3128 
Traditional functions such as buying and sourcing have been considered tactical areas within the firm. However, 

Purchasing and Procurement (PP) has become a strategic function that manages supplier relationships, enables 

network innovation, reduces cost, and mitigates the impact on society and the natural environment. The course 

provides fundamental knowledge of purchasing and procurement functions to the students. The course 

demonstrates the process, principles, tools, and techniques involved with efficient management of purchasing and 

procuring practices in different business environments. Additionally, the focus is on purchasing and procurement 

operations in creating value for the supply chain. 
 
OSCM 4007: Supply Chain Analytics 
Pre-requisite: BBA 3128 
Analytics is the science of examining data to develop market insights and draw reasonable business decisions. In 

the past few years, the use of analytics has become increasingly important in business in general, as well as in 

supply chain management. This course addresses various concerns in three broad segments: First, the theoretical 

foundation to build forecasting models that incorporate both the power of predictive analytics, and the trends and 

autocorrelation patterns identified from historical data. Second, these models are used on point-of-sale information 

to build demand forecasts as an aggregation of models across the enterprise. Third, this course discusses using 

predictive dynamic models for aggregate supply chain planning, local distribution decision-making, and influencing 

and shaping demand. 
 
OSCM 4008: Service Operations Management 
Pre-requisite: BBA 3128 
Service Operations Management is about improving organizations to make them better for customers and service 

providers. This course introduces different concepts and tools to help the students grasp the key ideas to manage 

an organization efficiently and effectively while maintaining key competitiveness in the market. The course provides 

information on the latest developments in information and technology to aid the organization in making better 



decisions. This course discusses key operational aspects such as service strategy & design, Service gap models, 

Scheduling, Yield Management, Quality Management, Capacity Planning, Decision Theories, Location design, etc. 

Various case studies are introduced from time to time to make students understand different business contexts and 

relate to the theories. The course is divided into small work groups to solve various problems in the real world.   
 
OSCM 4009: Total Quality Management 
Pre-requisite: BBA 3128 
Total quality management (TQM) is a philosophy, methodology, and system that aims to create and maintain 

mechanisms of an organization’s continuous improvement. It involves all departments and employees in the 

organization’s value chain processes. It helps to reduce costs and meet/exceed the expectations of customers and 

other stakeholders of an organization. TQM encompasses business and social excellence, a sustainable approach 

to an organization’s competition, efficiency improvement, leadership, and partnership. The objectives of this course 

are to introduce the main principles of business and social excellence and to generate knowledge and skills for 

students to use models and quality management methodology to implement total quality management in any 

sphere of business and the public sector. The course gives students the fundamental knowledge, skills, and 

exposure to Total Quality Management (TQM). The course demonstrates the principles, tools, and techniques of 

TQM. The course is designed to teach theory and its applications in management systems to improve 

manufacturing and service industries' productivity and performance. 
 
OSCM 4010: Product Strategy Management 
Pre-requisite: BBA 3128 
This course provides an opportunity to study and explore how different product strategies can be managed and 

integrated with other business domains. Students need these for a successful professional career, especially in the 

supply chain arena. Topic includes product and its basic concepts, new product development, product design 

process, buyer behavior, introduction to brand mgt, managing global and service in the broader buyer decision 

process. This course lets the students analyze various product strategy-oriented decisions and develop simple 

strategy managing models from a business perspective. In addition, the students can complete classroom tasks, 

word sheets, and case studies individually and in groups to help them integrate product strategy management 

principles in dealing with diverse academic and industry needs. In summary, students are developed as confident 

resource persons to add value to life operations and the supply chain environment. 
 
MIS 4001: Enterprise Resource Planning 
Pre-requisite: BBA 3129 
Today’s business requires integrating information systems within and across the organization to ensure visibility, 

transparency, and effective decisions. This course introduces students to the main ideas and fundamental 

technology underlying the development, implementation, and use of integrated enterprise information systems 

within the value chain of organizations. Topics include SAP R/3 application modules, technical architecture of R/3, 

SAP application development and system management, ERP implementation issues and business engineering in 

R/3, accelerated SAP, going live, post-implementation issues, next-generation enterprise, and others. 
 
MIS 4014: Blockchain Technologies in Business  
Pre-requisite: BBA 3129 
This course gives students a basic understanding of blockchain technology, its history, and how it relates to the 

new digital economy. Covering essential areas and using cases regarding blockchain technology, how it's disrupting 

domains such as Fintech, Digital government activities, eHealth, E-procurement, Smart Cities, etc., and how to use 

blockchain technology to create new business opportunities. The students will learn to analyze and quantify 

blockchain's changes in various industries, understanding blockchain technology, its challenges, and limitations. 

The teaching methodology includes business cases and lectures by industry thought leaders. 

 

 

 

 

 



Page 83 of 91 
 

TOURISM AND HOSPITALITY MANAGEMENT (THM) 
 

Primary Departmental Specialization: Any eight (8) courses from a primary department must be 

completed (83) 24 credit hours (mandatory). 
 

Second Specialization: Any six (6) courses from a second specialization must be completed (63) 
18 credit hours. 
 
Minor: Any four (4) courses from the minor department must be completed for the minor (43) 12 credit 
hours.  
 

Code Course Title Pre-requisite 

THM 4001 Introduction to Tourism and Hospitality Industry BBA 3127 Marketing Management 

THM 4002 Tourism and Hospitality Marketing BBA 3127 Marketing Management 

THM 4003 Housekeeping Management BBA 3127 Marketing Management 

THM 4004 Recreation Management BBA 3127 Marketing Management 

THM 4005 Tourism and Hospitality Law BBA 3127 Marketing Management 

THM 4006 Travel Agency and Tour Operation Management BBA 3127 Marketing Management 

THM 4007 
Event and MICE (Meeting, Incentives, Convention 

and Exhibitions) Management 
BBA 3127 Marketing Management 

THM 4008 Airline Reservation and Ticketing BBA 3127 Marketing Management 

THM 4009 Food and Beverage Service Management BBA 3127 Marketing Management 

THM 4010 Destination Planning and Development BBA 3127 Marketing Management 

THM 4010 Destination Planning and Development BBA 3127 Marketing Management 

THM 4011 Hospitality Management BBA 3127 Marketing Management 

MKT 4001 Consumer Behavior BBA 3127 Marketing Management 

MKT 4004 Service Marketing BBA 3127 Marketing Management 

MKT 4011 Marketing Strategy BBA 3127 Marketing Management 

MKT 4012 Marketing Research BBA 3127 Marketing Management 

 
THM 4001: Introduction to Tourism and Hospitality Industry 
Pre-requisite: BBA 3127 
This course provides a theoretical and conceptual introduction to the tourism and hotel industry and 

studies. Career choice is the most essential management decision you will ever make from your point 

of view. The knowledge learners gain from this course will be relevant to all units in this qualification. 

Learners will develop an overview of the importance of the hospitality industry within the economy in 

terms of its scale and diversity. They will investigate the hospitality industry and develop an 

understanding of businesses that provide accommodation, catering, and related services. Learners will 

explore the diverse types of ownership, goods, services, and customer types and will develop an 

understanding of trends within the industry. The course allows learners to explore the internal structure 

of hospitality businesses. They will learn about the operational areas, staffing structures, hierarchies, 

and job roles within the various parts. 
 
THM 4002: Tourism and Hospitality Marketing 
Pre-requisite: BBA 3127 
This course aims to apply marketing principles to tourism and hospitality products and services. The 

course also examines the relationship between the motivations and behavior of tourism and hospitality 

consumers and the distribution and delivery of tourism and hospitality products and services. In addition, 

the course covers purchase decisions as applied to tourism and hospitality products and services, 

factors influencing the decision-making process, the role of information and communications technology 

in tourism and hospitality marketing, and electronic communication and distribution strategies. 



 
THM 4003: Housekeeping Management 
Pre-requisite: BBA 3127 
This course aims to demonstrate the need to integrate various planning approaches in the development 

of the housekeeping department and to examine different areas of housekeeping management. 

Emphasis is given to essential elements of housekeeping procedure and maintenance and operations. 
 
THM 4004: Recreation Management  
Pre-requisite: BBA 3127 
This course introduces the nature and scope of leisure and the influence of leisure pursuits on personal 

and social growth. This course examines the relationships between personal leisure lifestyle behaviors 

and wellness. It also investigates the contributions of play, leisure, and recreation to individuals’ and 

groups' social, psychological, and economic well-being, incorporating local, regional, national, and 

international perspectives. Finally, this course introduces the recreational use of outdoor/natural areas, 

both past and present, that create changing patterns of use, including an overview of human, animal, 

and technological impacts on outdoor recreation resources. 
 
THM 4005: Tourism and Hospitality Law 
Pre-requisite: BBA 3127 
This course introduces the students to the core principles and practices of laws impacting the hospitality 

industry. Topics include An Introduction to Law, Court Systems, Civil Rights Law, Employment Law, 

Contracts, Torts, Regulations Governing the Sale of Food and Alcohol, Responsibility for Guests' 

Property, Legal Rights of Innkeepers and Restaurateurs, and Casino Law. 
 
THM 4006: Travel Agency and Tour Operation Management 
Pre-requisite: BBA 3127 
This course will demonstrate the need to integrate various planning approaches in developing travel 

agencies and tour operations. It also examines the rules and regulations of different tourist locations. 

Emphasis is given to economic/market, physical/environmental, community, and travel associations. 

This course also aims to develop and update tourism industry knowledge, standard transport and 

vehicle rules, rent-a-car operation system, work with colleagues and customers, work in a socially 

diverse environment that deals with conflict situations, follow health, safety, and security procedures, 

and prepare and present tour commentaries. 
 
THM 4007: Event and MICE (Meeting, Incentives, Convention, and Exhibitions) 

Management 
Pre-requisite: BBA 3127 
Event and MICE Management will give students an overview of the MICE (Meetings, Incentives, 

Conventions, and Exhibitions) management.  It focuses on the principles, practices, and critical success 

factors of meetings, incentives, travel, conventions, and exhibitions. Emphasis will be placed on 

evaluating needs and the management processes to ensure the successful organization of such events. 

Students learn in a 100% digital environment from the get-go of this bachelor’s program. To facilitate a 

successful learning experience, students will have access to the University’s Virtual Campus, Face-to-

face and online tutorials with teachers, and practical sessions focused on event and travel program 

management. 
 
THM 4008: Airline Reservation and Ticketing 
Pre-requisite: BBA 3127 
This course studies domestic and international airline history and ticketing. The impacts of world events 

(terrorism, consolidation, and economics) on the airline industry are analyzed. Creating passenger 

name records and inquiries into seat availability, airline schedules, airfares, and reservations are 
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executed through computer simulation. Students learn industry-specific terms and jargon used by 

airlines, travel agents, and tour operators. Finally, current events in the airline industry are discussed. 
 
THM 4009: Food and Beverage Service Management 
Pre-requisite: BBA 3127 
To introduce students to the core principles and practices of Food and beverage service systems, which 

optimize food production facilities' managerial and operational efficiency. Topics include an introduction 

to food production, the menu as a core management tool, food commodities, recipe development and 

standard recipes, food production systems, evaluation methods of food production, storage and 

inventory control, kitchen-to-table food supplies, and time reduction. 
 
THM 4010: Destination Planning and Development 
Pre-requisite: BBA 3127 
This course aims to demonstrate the need to integrate various planning approaches in tourism 

development and examine the planning and development of tourism for different destinations. It also 

emphasizes tourism planning, such as tourism development and sustainable tourism impacts. 

Emphasis is given to economic/market, physical/environmental, community, and integrated approaches 

to tourism planning. Planning and development issues at national, regional, and local levels and for 

urban and rural destinations are also examined. 
 
THM 4011: Hospitality Management 
Pre-requisite: BBA 3127 
This course provides a theoretical and conceptual introduction to the tourism and hotel industry and 

studies. Your career choice is the most essential management decision you will ever make from your 

point of view. The knowledge learners gain from this course will be relevant to all units in this 

qualification. Learners will develop an overview of the importance of the hospitality industry within the 

economy in terms of its scale and diversity. They will investigate the hospitality industry and develop an 

understanding of businesses that provide accommodation, catering, and related services. Learners will 

explore the diverse types of ownership, products, services, and customer types and will develop an 

understanding of trends within the industry. The course allows learners to explore the internal structure 

of hospitality businesses. They will learn about the operational areas, staffing structures, hierarchies, 

and job roles within the various parts. 
 
MKT 4001: Consumer Behavior 
Pre-requisite: BBA 3127 
To be successful in marketing a product or service, the marketer needs to understand and evaluate the 

behavior of the consumers - the purchase of any product or service by the consumer results from the 

complex purchase decision process. The consumer behavior course will enable the students to 

understand theories, concepts, and environmental and individual influences that determine the 

consumer's purchase decisions. So, this consumer behavior course is essential to develop the students' 

marketing skills and expertise. In addition, this course focuses on understanding and predicting 

consumer behavior by integrating theories from psychology, sociology, anthropology, motivation, and 

economics. Emphasis will be on how internal and external influences shape behavior. 
 
MKT 4004: Services Marketing 
Pre-requisite: BBA 3127 
This course examines the marketing strategies for intangible products that organizations and individuals 

offer. It describes the organization's effectiveness and efficiency regarding services, the control of 

service standards, and the consumers' satisfaction level. This course focuses on the nature and 

characteristics of the market and consumer behavior for various services, structures, and development 

of institutions involved in selling services, e.g., financial institutions, banks, insurance companies, 

transportation firms, hotels, and various travel and tour industry agencies. 
 



MKT 4011: Marketing Strategy 
Pre-requisite: BBA 3127 
Marketing strategy is based on one simple but powerful premise. As practice, Marketing strategy differs 

from other forms of marketing in that it recognizes the long-term value of marketing efforts and 

organizational success and extends communication beyond intrusive advertising and sales promotional 

messages. Marketing strategy is a broadly recognized, widely implemented strategy for managing and 

nurturing a company’s business interactions with clients and sales prospects. Marketing strategies are 

the fundamental underpinning of marketing plans designed to meet market needs and reach marketing 

objectives. As a result, marketing strategy aims to identify business alternatives, establish challenging 

goals, determine the optimal marketing mix to attain these goals, and detail implementation. 
 
MKT 4012: Marketing Research 
Pre-requisite: BBA 3127 
The course deals with planning, collecting, organizing, interpreting, and presenting marketing 

information to aid decision-makers. It also includes the strategic role of marketing research, managerial 

issues in the research process, qualitative and quantitative research designs, data analysis methods, 

and the future of marketing research. 
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Different Services & Features of AIUB 
 It is essential to provide additional services outside the classroom to help students realize their potential.  
 The Office of Student Affairs controls, coordinates, and initiates external and internal student activities. 
 The Office of Probation and Guidance Counseling provides special academic counseling to students with 

academic problems or deficiencies.  
 The Office of Placement & Alumni provides support and information to the graduating students and alumni 

regarding internships, employment opportunities, and employment networking. 
 AIUB offers journal publications under the AIUB Journal of Business and Economics [AJBE], a publication of 

the Faculty of Business Administration and the Faculty of Arts and Social Sciences, American International 

University-Bangladesh (AIUB), and the AIUB Journal of Science and Engineering (AJSE), a publication of the 

Faculty of Science and Technology and the Faculty of Engineering.  
 Each faculty member must provide academic assistance and guidance outside class hours as part of their 

academic counseling.  
 Scholarships and waivers are awarded based on needs, merit, and talent, with special consideration for the 

children of freedom fighters. Another noteworthy scholarship is the Dr. Anwarul Abedin Scholarship for 

Women, named in honor of the founder chairman of AIUB, awarded to promising female students of academic 

and co-curricular excellence. 
 Streamlined processes using the Online Course Registration System, the University Management System 

(UMS), the Virtual University Expert System (VUES), and the AIUB Portal App.  
 Every student also has their ID/Password at the AIUB Portal (www.aiub.edu) to access their emails, class 

schedules, notes, registrations, payments, etc. 
 One of the most extensive virtual computer lab setups of this region.  
 AIUB is an authorized GMAT, UKCAT, and LNET testing center. It also provides the IT Vendor Certification 

for CISCO, SUN, and Microsoft, with designated labs for all three.  
 Pro-actively participative in various national and international programs, in different collaborative capacities, 

while organizing their annual international conferences like the AIUB International Conference on Business 

and Management (AICBM), the International Conference on Robotics, Electrical, and Signal Processing 

Techniques (ICREST), and the International Conference on Computing Advancements (ICCA). 
 Actively participative in various international cultural and academic exchange programs through established 

strategic affiliations to several universities across the globe, along with numerous linkages with national, 

regional, and international professional organizations such as AACSB, AAUA, AIESEC, AMDISA, AmCham, 

APQN, AUAP, DANIDA, Duke of Edinburgh Awards, Education USA, Erasmus+, GUNI, IEEE, IAUP, IAU, 

Oracle, PAASCU, UNESCO, etc. 
 AIUB is the first among all public and private universities in Bangladesh to have its academic programs 

internationally accredited, with a proactive Institutional Quality Assurance Cell that ensures higher quality and 

progressive development. AIUB's Management practices are also ISO 9001:2008 certified by SGS-UKAS, 

providing a benchmark amongst educational institutions in the country. 
 Wi-Fi connectivity is available throughout the campus, with ample open-architecture seating arrangements, 

both indoors and outdoors  
 Classrooms are fully air-conditioned with Wi-Fi internet connectivity and a multimedia projector. 
 Printing facilities are available at designated areas around the campus.  
 The central library, located in the iconic dome building on campus, boasts a collection of about 59,000 

volumes, including books, references, printed and online journals, and other articles, periodicals, and 

audiovisual materials covering more than 80 academic areas.  
 There are 25 computer labs with 40 workstations in each Lab and 20 servers to support the IT infrastructure. 
 There are several additional facilities on campus, including an in-house cafeteria, food carts, a bookstore, 

and a medical center. There is a fully equipped gymnasium on campus to encourage the physical fitness and 

well-being of the students, faculties, and officials.  
 Fully operational MAC Lab with 41 workstations and Animation Lab with state-of-the-art technology for honing 

editing, graphics, animation, and visual effects software skills. 
 Media Studio with professional-grade facilities for shooting, online editing, and live broadcasting, including a 

studio console, audio recording booth, video cameras (including options with Full HD Resolution), DSLR 

cameras, light & sound system, full-time studio personnel, set stage, dressing room, etc. with a seating 

capacity of 120. 
 International standard Moot Court facilitates overall clinical legal education through practical applications of 

the legal system's rules, regulations, and procedures to develop advocacy skills amongst students beyond 

the theoretical borders of a classroom.  



 State-of-the-art Auditorium and Multipurpose Hall, with built-in acoustics, world-class sound systems, P3 LED 

projection screens, and a seating capacity of around 1000. 
 Secular prayer facilities on campus, housing Muslim prayer rooms, a Christian chapel, a Hindu mandir, and 

a Buddhist prayer room, to empower everyone on campus to practice their faith freely.  
 Outsourced world-class security solutions, with CCTV surveillance, archway scanners, metal detectors, 

luggage scanners, etc., along with specialized automated flap gates and turnstile barriers accessible by 

designated student, faculty, and official IDs, to ensure a safe environment on campus 24/7. 
 A 2-story underground car park and an outdoor car park have an open capacity of 160 and 210, respectively. 
 Engaging sports facilities sprawl across the campus, including a full-length football field, cricket practice pitch, 

basketball, tennis, badminton, and volleyball courts, and an open gallery with a seating capacity of around 

500. 
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International Partnerships and Linkages 
 Partnerships and Linkages of FBA, AIUB 

 Accreditations  

 The Philippine Accrediting Association of Schools, Colleges and Universities (PAASCU)                [2012] 

 

 

 Accreditation Council for Business Schools and Programs (ACBSP) – Candidate for Accreditation  
 

 

 Association to Advance Collegiate Schools of Business (AACSB) – Member 

 

 

 Association of Management Development Institutions in South Asia (AMDISA) 
 

 

 Strategic Partners 

 Dhaka Chamber of Commerce & Industry (DCCI) 

 

 

 The Institute of Chartered Accountants of Bangladesh (ICAB) 

 

 The Institute of Cost and Management Accountants of Bangladesh (ICMAB)  
 

 

 The Association of Chartered Certified Accountants (ACCA)  
 

 

 International Advertising Association (IAA) Bangladesh 

 

 Institute of Chartered Secretaries of Bangladesh (ICSB)  
 

 Bangladesh Society for Human Resources Management (BSHRM) 
 

 

 Bangladesh Brand Forum (BBF) 
 

 

 Bangladesh Institute of Capital Markets (BICM) 
 

 Huawei ICT Academy 
 

 City Alo Certification Program, jointly by AIUB and The City Bank Limited 
 

 Specialization Support 

 ‘Katalyst’ project supported by Swisscontact, funded by UK AID, Swiss 

Agency for Development and Cooperation SDC and Embassy of 

Denmark, DANIDA, the International Development Cooperation in 

introducing three new Marketing Specialization elective courses, ‘Rural 

Marketing’, ‘Agro-based Product Marketing,’ and ‘Product Innovation 

Management’ in the BBA Program. 

 The ‘Investment Management’ specialization is supported by the 

International Financial Corporation (IFC). 



The Placement Success 
Placement Success represents the bottom line for AIUB’s Faculty of 

Business Administration (FBA). Because the school produces high-

caliber business graduates that recruiters seek, the FBA focuses on 

honing students' socially relevant employability skills, encouraging them 

to form relationships with businesses and create new knowledge. 

Graduates seek challenges and the promise of continued professional 

development. For the students, the Office of Placement and Alumni 

(OPA) plays a vital role in arranging the Annual Job Fair for the existing 

students and graduates, where many local and multinational companies actively participate and recruit AIUB 

graduates. It continues to build a strong network with the public and private sectors to facilitate Internship and 

placement opportunities for its graduates.  

 
As of the 22nd convocation, the Faculty of Business Administration has produced 18,026 graduates. FBA conducts 

regular tracer studies through the AIUB Office of Placement to track the employment status of its graduates. 

According to the last tracer study, 77% of graduates are working full-time, with 9% being self-employed in different 

sectors at home and abroad. Additionally, 12% work in family enterprises and 11% pursue higher education while 

employed. FBA constantly updates its curriculum, faculty strengths, facilities, and teaching methods to reflect 

industrial transformation and technological growth. The faculty provides career-relevant skills training through 

workshops, international exchange programs, service-learning, internships, and interactive classroom 

management. 
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Contact Us 
American International University-Bangladesh (AIUB) 
408/1 (Old KA 66/1), Kuratoli, Khilkhet, Dhaka 1229, Bangladesh 
Phone: +88 02 841 4046-9; +88 02 841 4050; [Admission Ext. 201, 202]  
Fax: 88-02-8813233 
Faculty of Business Administration: +88 018 4411 5002 

Email: info@aiub.edu 

Web: www.aiub.edu  

FBA Web: www.aiub.edu/faculties/fba  

Facebook: www.facebook.com/aiub.edu; www.facebook.com/fba.edu; 

LinkedIn: www.linkedin.com/school/aiub.edu  

X (Twitter): https://twitter.com/aiub.edu  

Instagram: www.instagram.com/aiubedu 
 
 
 
 

To know more about the Faculty of Business Administration (FBA), AIUB, scan 

the QR Code. 

 

 

 

 

 

 

 

 

 

 

 

If your actions create a legacy that inspires others to dream more, 
learn more, do more, and achieve more, then you are a leader… 
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